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SELLING LORRIES IN THE EARLY 
FIFTIES - THE NOT SO HARD SELL? 

'Diversity' is a politically-correct word we're increasingly encouraged to embrace today - even 
if there is no single definition. But there was a time when the word actually applied to a British 
industry. It might be hard to believe today, but there was a time when Britain had well over a dozen 
independent makers of Commercial Vehicle, all seeking to win a slice of an expanding market - 
that's sales not only here at home but also in overseas markets. Malcolm Bates sets the scene... 


L ook at the brands of commercial 
vehicles on the road today and it's 
highly unlikely that you'll spot anything 
unusual. Or significantly different. There go 
a couple of Volvo artics in Eddie Stobart 
colours. Going in the opposite direction 
might be a Scania in the immaculate 
Mulgrew livery from Northern Ireland, 
followed by a Polish-registered MAN, 
belonging to a German haulier bringing 
cheap imported goods into Britain under a 
'flag of convenience' to save on road tax. A 
few minutes later a couple of rigid DAF skip 
trucks and an Iveco with a lorry loader crane 
might pass by, in the liveries of own account 
operators - Biffa or 'Buildbase' maybe? 

But in reality they are probably owned by 
some finance company and are leased out on 
a contract hire agreement. Add in a string of 
Renault eight-wheeled tippers busy carting 
'muck-away', to make room for yet another 
tacky housing development on green belt 
land and, hey presto, you've got the current 
day 'roadscene'. The vehicles of today will be 
engaged on bringing in imports, or carting 
stuff around for a one-off development 
project, aimed at boosting GDP figures, 
or working in the retail sector. Spot a lorry 



BULK LOADING SYSTEM 


Fore and Aft Tipping Models 


REFUS 


delivering a product made in Britain by a 
genuinely British-owned company and that 
would be something unusual. 

But it wasn't always like that. Turn back the 
clock just a few decades, before the ranks 
of imported foreign trucks decimated the 
British commercial vehicle industry, and you 
just didn't know what you were going to see 
next. "Look, there's a steam lorry," shouted 
my dad across the din of his Thornycroft 
Sturdy Star's petrol engine, as it struggled up 
Wrotham Hill in Kent on a bright summer's 
morning during the school holidays. Indeed 
it was a steamer. 

This would have been in the aftermath of 
the Suez crisis, when fuel supplies were still 
difficult to get. Apparently, one of the local 
brewers - Whitbread or Fremlins (Whitbread 
was to take over Fremlins and several other 
independent breweries in Kent during this 
time) - briefly resurrected a Sentinel steamer, 
to help keep the essential supplies of beer 
flowing to its pubs. It was the only steam lorry 
I ever saw 'in action' on the road as kid, which 
wasn't engaged in tar spraying, although I'm 
pleased to say that, thanks to the Saunders 
brothers, I recently realised my childhood 
ambition to drive one many years later as an 
adult! 

LORRY SPOTTING 

The Sturdy Star was a slow old thing. It was 
still running on the original petrol engine 

< Here is a sample of SD's sales literature 
from the 1960s, before our Malcolm joined 
the company and was given responsibility of 
redesigning the whole lot. Black and spot colour 
red ruled. Graphic rule number one? Never 
feature just the back of a vehicle on the front 
cover - even when, as here, the interesting bit 
is on the back. The 'Container Loading System' 
was little more than a locating bracket on the 
rear rave of a 'Fore & Aft Tipper'. To empty the 
circular 'BSS' container, the whole body had 
to be tipped in forward mode, one container 
at a time. The photograph was taken by the 
Clutterbuck Sisters, on their father's ancient 
plate camera at the favourite location for SD 
photography, the swimming pool car park at 
the end of Icknield Way. This was one of a large 
number of different sales brochures produced at 
the time. 


Apprenticeship Prospectus 
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A BUTTERFIELD COMPAKY 

A This brochure helps underline the fact that 
many British manufacturers were lacking a strong 
corporate 'image' - and also tended not to have 
a large enough publicity budget to do the job 
right. Shelvoke & Drewry had one of the best 
apprenticeship training schemes in Britain, yet 
even here, this 'shop window' brochure produced 
in 1967, lacked full colour printing. The cover 
shows the original head office block in Icknield 
Way, Letchworth (now demolished) and a new 
TY Pakamatic, in what was a reasonably well- 
done 'composite' shot, with air-brushed ground 
shadow. It uses spot colour red and, oddly, blue 
instead of black ink. It was produced by SD sales 
director Jack Wilkinson's brother, who was a 
director of printers Spottiswood Balantyne. The 
good news? Back in the day, this brochure cost 
£309.16.6d for 1000 copies! 

with fuel fed by 'Autovac'. This seemed 
to work in roughly the same way as the 
vacuum-operated windscreen wipers on 
contemporary Ford cars, in that when the 
engine was coasting, there was plenty of 
vacuum to spare. But when you pulled 
out to overtake something? The wipers 
suddenly slowed to a halt. Same principal 
on the Thorny - it needed all the power on 
offer to climb Wrotham Hill - even with a 
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modest load of four tons. Fully loaded to 
five? It was touch and go, when the engine 
started to run hot. Still, that slowness left 
plenty of time to spot the other lorries on 
the road as they overtook us going up the 
hill. 

Going down? There was always what my 
dad called 'Aberdeen Overdrive' - coasting 
out of gear. Alas, that policy was brought 
into question one day when a fully-loaded 
eight-wheeler ran through the filling 
station, which was located at the bottom of 
Wrotham Hill, totally demolishing it. 

This surprise element was certainly a 
factor in getting me interested in 'lorries' 
in the first place as a kid. And it kept me 
interested enough to want to play a part 
in that industry 'when I grew up'. Purely by 
chance, when I wasn't looking at real lorries 
through the windscreen of the Thornycroft - 
or it's later replacement, a 'facelift' Commer 
QX four-tonner (with box-van body built, 
not by the local Rootes Group bodyshop, 
but the ex-Thornycroft dealer Gatwoods 
of Maidstone) - I would be drawing them. 
And it was an ability to be able to draw 
'in perspective' from an early age that got 
me into Art College, to learn how to do 
it properly. And it was my City & Guilds 
qualification in 'Technical Graphics and 
Illustration' that helped get me a job in the 



A Here is one of our Malcolm's early press advert 
designs from 1972. This was a full-page advert 
celebrating the 50th Anniversary of Shelvoke & 
Drewry. When SD was founded in 1922, the main 
competitor to the 'Freighter' was the horse and 
cart. 
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A Left: It took Malcolm several years before he could convince Basil Barber, (the Sales Director who 
took over from Jack Wilkinson), that as market leader, SD should move to full colour. To do it, he 
designed this 'range' brochure - leaving the individual model spec sheets in black and white. The 
line-up on the front cover includes part of a large batch of NY models for Accra City Council in Africa 
- complete with riot screens! - but it also shows the inability of the SD drawing office to configure 
the Motor Panels cab components into a narrow track model to replace the old 'TN' model. The end 
result? The old cab was used on the new NN chassis, unpicking any potential corporate range image. 
Right: The clever idea of using another supplier's advertising budget, to promote your brand of 
commercial vehicle, was often used by our Malcolm to help boost his often inadequate promotional 
budget. Here Leyland Power Systems have taken a full page advert in an early 1980s edition of 
'Transport' magazine, published by the Chartered Institute of Transport. Getting ad support from 
a number of suppliers enabled Malcolm to arrange for a special SD supplement in 'Transport', to 
publicise the new all-steel tilt-cab 'P Series' range introduced in late 1979. 


British commercial vehicle industry. If that 
sounds like a carefully thought-out plan, the 
reality was anything but. It all just happened 
by chance! 

SENT TO COVENTRY 

After a false start, first as a pub sign 
signwriter at Whitbread Brewery (yes, 
seriously, they were all hand painted in 
those days), then as a technical illustrator, 
producing cut-away drawings of engine 
parts for the Rootes Group commercial 
vehicle service centre, located in the old 
Tilling Stevens works in Maidstone (over 
the road from the brewery signwriters' 
department!), my future career was almost 
cut short before I'd actually got my feet 
under my very own drawing board, when 
the Rootes Group finances crashed. While 
still on college placement, I learned that the 
whole organisation was to be taken over 
by the American Chrysler Corporation. As 
a result of immediate 'rationalisation' my 
new job was 'transferred' from Maidstone 
to Coventry. Which, I decided after a visit 


on a cold, wet autumn day, was not a place I 
wanted to live. Time to look elsewhere... 

In the end, after several rejection letters, 
from manufacturers such as Dennis (the 
nearest manufacturer to Kent), Thornycroft 
(nothing doing, as Basingstoke was 
now controlled by AEC in Southall) and 
Scammell of Watford (the only other lorry 
manufacturer near to Kent), I managed to 
get an interview with Jack Wilkinson, the 
Sales and Service Director at Shelvoke & 
Drewry Limited in Letchworth, Hertfordshire 
- having initially being told that they had no 
need of someone with my qualifications. 

Luckily, a second indignant letter from 
me suggesting that, based on the rather 
old-fashioned SD brochures I had seen, 
they certainly did need someone with my 
abilities, I got my foot in the door. How I got 
the job is still something of a mystery to me 
today, as the 'old fashioned' sales material 
I had criticized had, in fact, been produced 
by Jack Wilkinson's brother, a printer at 
Spottiswoode Ballantyne, one of Britain's 
leading printers at the time! 
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SHOT IN THE FOOT DEPT 

The bottom line? I was now not only in the 
British commercial vehicle industry - albeit 
with a small, specialist manufacturer - but I 
was soon directly responsible for producing 
brochures and advertising material that was 
designed to help sell British-built products for 
both home and world markets. It couldn't get 
any better than that. And sadly, it didn't. In 
fact, within little more than a decade, British 
manufacturing was starting to fall apart at 
the seams - a process 'helped' considerably 
by the infamous Heath Government-inspired 
'Three Day Week'. Instead of being installed 
into new chassis for export, brand new Perkins 
diesel engines were mounted onto sub-frames 
made in the works, to power generators to 
keep lights and machine tools working. But it 
was to no avail, the damage had already been 
done. And with the benefit of hindsight, Ted 
Heath's other 'Big Idea' - taking Britain into 
the 'Common Market' - made it far easier for 
foreign manufacturers to sell their imports 
here, than it did for British manufacturers 
to sell in European markets. So by the early 




BEATTHE SQUEEZE 
WITH THE NEW‘PNL! PLUS. 


In these difficult times, a refuse collector that 
gives you more for less has got to be big news. 

The more is payload, now up to a full six tons 
within a 13.5 ton G.V.W. allows the PNL Plus to 
work many rural and urbar. rounds that until now need 
needed a full size vehicle. 

The less is space.The PNL Plus, like Shelvoke’s 
PN/PNL Series, is designed for narrow access 
operations. So unlike otne- larger refuse collectors, it 
will make less of an impact on tne environment, 
and parked cars and gate posts. That can mean real 
savings ir. both time and operating costs. 

There Is one thingthat stays the same however, 
option choice. The PNL Plus is available v/ith 
Revcpak continuous or Maxipak intermittent loading 


systems Three or five mar crew cabs, manual or 
automatic transmission. 

And because the PNL Plus util ises many proven 
components from other Shelvoke Municipals, 
it’s available right now to help you beat the squeeze. 

That's probably the lest news yet. 


W/A 


SHELVOKE AND DKEWR/ LIMITED, 
Municipal Products Division, Letchworth, 

Herts SG6 lEN.Telephone: Letclmirth (04526)6555 
Telex: 825556 
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A Left: Here is the full-page colour advert depicting the narrow track version of the P Series, the new 
13.5ton GVW PNL. The location wasn't some posh Chelsea Mews, but the driveway of Malcolm's 
mate's house in nearby Baldock! Right: And here is the design for the layout of that advert from 
Malcolm's own archive. He wrote the copy, designed the logos and even produced the lettering for the 
front of the new range, after prototypes appeared with no logo, or any space to fit one! 



How Shelvoke and Drewry got together with Chubb and 
Cheshire Fire Engineering to produce a new generation of 
Firefighters plus other new models from SD's SPV range. 
Reprints from Mil magazine 1978/9. 


1980s, foreign trucks had not only taken British 
manufacturers' export business, but had gained a 
significant share of the UK home market as well. 

Mortally wounded by years of poor management 
and an ineffective merger with the Harvey Office 
Furniture group, Shelvoke & Drewry was soon to 
go the same way as the once-inspiring Rootes 
Group. That's into American control. And then? It 
was a one-way trip down the plug-hole of history. 

My point? The history of 'publicity' in the British 
commercial Industry is, relatively speaking, a short 
one. It starts with the reserved gentlemanly tones of 
a 'recommendation' or 'testimonial' from another 
happy existing customer - in the way in which a 
'chap' might be recommended for membership of a 
golf club. And ends with various attempts to appear 
'trendy' and up-to-date - some successful, most not! 
The aim here is to portray a strong corporate 'You 
can trust us' type of advertisement, designed to give 
the customer confidence. 

In between, we find various attempts at the 
'technical', designed to introduce the lucky potential 
customer to the manufacturer's latest new lorry, 

< In addition to running adverts, the main thrust of any 
publicity campaign is, of course getting some decent 
'column inches' of editorial coverage. That is - or 
at least it was - much easier to say than achieve in 
practice. Here is what Malcolm tends to think of as one 
of his greatest PR success stories - getting specialist 
manufacturer Shelvoke and Drewry on the front cover 
of 'Truck' magazine - although the example here is 
actually a 12-page reprint of several articles. The front 
cover featured the prototype SPV Range firefighter 
with CFE top hamper, which helped win the first 24- 
unit order from London Fire Brigade. The production 
vehicles featured twin headlights to distance the styling 
from the more humble bin-wagons! 






































> In addition to sales brochures and trade magazine 
advertising material, the 'House Magazine' is another 
good 'vehicle' for getting the corporate message across. 
After a couple of false starts, our Malcolm came up with 
the simply-put 'Shelvoke News', as a way of reinforcing 
the new logo style. Printed as a broadsheet, this edition 
announced the new 'Square Deal' range of bin wagon 
bodies, based on American Dempster rear hopper units, 
and the results from the Dunlop 'Super Crew' event, which 
aimed to find the fastest bin wagon crew in the country. 
Although sponsored by Dunlop to promote the new 
SP811 truck tyre, the event was used by SD to promote 
the new P Series range fitted with the Perkins 6354 Turbo 
engine and Allison automatic gearbox. The successor 
of 'Supercrew' is the national Refuse Championships 
organised today by Refuse Vehicle Solutions. 
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IWM AYR CONFERENCE SPECIAL 


The Institute of Wastes Manage¬ 
ment Conference and Exhibition 
at Ayr will see the launch of an 
impressive number of model 
range improvements and new 
features available from Shelvoke 
and Drewiy in a bid to strengthen 
its market position as a leading 
municipal producer in the IJK. 

Three yean research, design 
and tough development have 
gone into the new Square Deal 
Program’ models. The brief was 
to further increase Shchokes 
reputation for quality and long 
life and yet at the same time re¬ 
duce production costs by pro¬ 
ducing rugged rather than comp¬ 
lex solutions to design problems. 

This ambitious program has 
also investigated material costs 
and looked at weight saving as 
well as cost saving measures, all 
of which have been geared to giv¬ 
ing the operator more value for 
less money - hence the ’Square 
Deal'tag. 

In an industry badly hit by the 
recession probably only a Com¬ 
pany with ShelwLe’s resources 
could undertake such an exten¬ 
sive model range launch at this 
time. From the operators view¬ 
point. the Square Deal Pro¬ 
gram will bring obvious and im¬ 
mediate benefits after ail what 
better vehicle to bent the reces¬ 
sion than n vehicle designed in 

Die principal feature of Ihc 
entire program tuts been to give 
more for less, so for an operator 
about to make a purchase deci¬ 
sion the new ‘Square Deal* price 
structure will put Shelvoke in a 
very competitive position. 

It must be pointed out that in 
no way are the new models cut 
price economy models, in fact 
they at c the reverse. By adopting 
computer design technology and 
applying the latest value analysis 
techniques, Shelvoke Design 
Engineers have been able to 
introduce a series of improve¬ 
ments at just the right time. 

The most obvious visible fea¬ 
ture of the new range is of course 
the adoption of a new square sec¬ 
tion body replacing the areh pat- 1 
tem for which the Company has 
been known for many years. This 1 
change has not been made on the 
grounds of fashion however. 
Shelvoke have in fact evaluated 
several body construction 
methods over the years. 

Less Unladen Weight 

The new 'Square Deal’ body is 
quicker and easier to produce, 
but it is also stronger and offers a 
greater capacity while stiU retain¬ 
ing the weight saving (and paint 
saving) aluminium dadding. 

The result is less material and 
labour hence less cost, together 
with a Stronger simpler design for 
longer trouble-free service life. 

A bonus of the new design has 
been weight saving. As everyone 


Shelvoke announce 
Recession Beating 
Square Deal Program 

* New Improved Chassis Specs • Even better Value for Money 


operating municipal vehicles 
knows only too well, exact 
figures arc hard to determine 
due to difference in refuse 
density, making axle loadings in 
particular worthy of dose 
attention. 

More Payload 

Figures taken during extensive 
pre-launch tests indicate an addi¬ 
tional half ton payload capability 
for the new Square Deal models 
over previous Shelvoke types. 
Body air space is also greater at 
21 cubic yards for the PY Series, 
and 30 cubic yards for the PT 
Series. 

The construction of the new 


body takes the best features of 
those currently on the market to 
give the best of both worlds. The 
floor and square box section 
body hoops are jig welded steel 
for maximum strength. 

Body cladding is hardened 
aluminium which is riveted to the 
body skeleton. The design allows 
for replacement of damaged 
panels and does not require the 
expensive and regular painting 
necessary with a steel body. 

Further advance features in¬ 
clude a new ejector plate assem¬ 
bly with quickly replaceable 
plate runners, and new hopper 
locks that use the weight of the 
hopper to ensure positive loca¬ 


tion and locking. 

The opportunity has been 
taken to re-locate the ejector 
plate ram anchor point, and in 
fact both the plate and ram are to 
a new improved design. A new 
two stage ram has been de¬ 
veloped giving greater oil seal 
life. This is mounted in an in 
dined position to keep body ait 
space loss at a minimum. The 
plate itself is, of course, to a new 
profile and features tough box 
section frame design to give 
greater strength without increas¬ 
ing weight. 

Body hydraulic circuits have 
also been rationalised for greater 
' ‘ longer trouble- 


SUMMER 1983 


free working life. 

New Hopper Developments 

A total of three compaction 
systems are now offered by 
Shelvoke in conjunction with the 
’Square Deal’ Program. Both 
Revopak and Maxipak hoppers 
have seen further development. 
The Maxipak in particular has 
received a considerable degree 
of hydraulic circuit rationalisa¬ 
tion aimed ai re-locating hopper 
hydraulic valves higher, further 
from refuse contact. Another 
objective was to improve on 
con:paction capability while at 
the same time allowing for im¬ 
proved weight distribution and 
production efficiency. 

Revopak models will now 
share the low rave facility of the 
Maxipak as standard, which 
takes into account the changes in 
refuse collection since its intro¬ 
duction. Although the low rave 
has been available for some time 
as a Revopak option It is, there¬ 
fore, a well proven tip-date 
Revopak strong points like slm 
pie dnal ram hydraulic packing 
cycle remain unchanged. 

The Revopak seems to be en¬ 
joying a strong return to favour 
recently, so the new Square 
Deal specification improvements 
should help towards its further 
success In years to come. The 
Revopaks hnppct clearonce 
i angc is of course much greater 
ibun iluit of mi intermittent 
loader for ccrfitin work. 

Hie Kcvoptik and Maxipak 
arc now joined by n third coin 
I victim! system The Route 
Chief, Introduced originally as 
an Intermittent loader for com¬ 
mercial waste handling usa result 
of Shelvoke's marketing agree¬ 
ment with Dempster Systems of 
the USA. The new Route Chief 
is more suited to UK type 2-axle 
chassis as it is more compact than 
the Route King introduced last 
year, which has a larger hopper 
specially suited to large skip 
handling. 

The Route Chief is based on a 
proven design now m service 
throughout the world, and offers 
ad va mages to both municipal au¬ 
thorities and commercial waste 
handling contractors, particu¬ 
larly where there is a require¬ 
ment for bulk container 
handling. 

The selection of the Route 
Chief Compaction System to 
Shelvoke’s range puts the Com¬ 
pany in a unique position to offer 
the best solution to meet a wide 
range of operational require¬ 
ments in that it is the only UK 
producer to offer three different 
compaction systems. 

No Substitute 

A perhaps on first glance con¬ 
tradiction of terms at a time of 
recession, has been the growing 
continued on page 3 
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Now there’s 

a new force in the British 
Specialist Truck industry. 


A The new beginning and the sad end? In theory, 
the 1980s looked like being the start of a bold 
new era for Shelvoke and Drewry. The successful 
'SD Defiant' range of fork-lift trucks (the successor 
to the original SD Freightlifter range, recently 
modelled by Oxford Diecast) had been sold off 
to Rubery Owen, in what may have been a failed 
attempt by managing Director Stanley Quin to 
offset the price of new tooling needed for the much 
needed all-steel cab design that, in the end, was 
designed by Ogle and produced by SD in-house 
(Rubery Owen owned Motor Panels, from where 
the front section and doors of the NX/NY Series 
cabs were sourced). The resulting 'P Series' was 
announced at the first NEC combined car and 
commercial show but, sadly, this new full colour 
'SPV Range' brochure had to wait until after the 
show was over, before enough new SPV models 
could be assembled for the photographs! The front 
cover shows a conventional PY Series bin wagon, 
middle is the rear-engined CY 4x4 airfield crash 
tender with central steering and, on the right, one 
of the WX Type B water tenders for the London Fire 
Brigade. Sadly, the impact made by the large stand 
at the NEC just wasn't followed through by the 
sales success that had been hoped for - largely as 
a result of long lead times and constantly changing 
prices. The final sad end would come within the 
decade. 


trailer, van or pick-up. But, as I was to find 
out many times first-hand over the years, 
chances are, that the 'exciting new product' 
was either still on the drawing board in 
single dimension form, or was frantically 
being screwed together in the experimental 
shop, with only an outside chance of 
completion, before the already booked 
trade show unveiling. That resulted in hours 
of frantic overtime and extra costs in getting 
all the printed material ready in time. 

The problem? It was essential that the 
potential customers were informed what 
was coming and, to do that, advertising 
space needed to be booked months in 
advance. Then the ads needed designing 
and, in the early days until litho printing 
was finally adopted by magazine printers, 
printer's letterpress blocks made. The 
whole process could take several weeks 
which, with the prototype show vehicles still 
unfinished, would often beg the question: 
"What are we going to use for a picture?" 

Enter the 'artist's Impression' - either 
an artistic line drawing, a colour rendering 
or, in some cases, a heavily-retouched 
photograph. The latter at least suggested 
something had already been designed 


and built, before the eve of the show (which 
in truth, of course, was often not the case!). 

It could either be a 'retouched' version of 
an older model, or in the case of something 
really new, the still unfinished prototype would 
be dragged from the Experimental Shop on 
the last possible weekend before the print 
deadline, photographed and then the print 
'painted' by airbrush to resemble a completed 
vehicle, with headlights and sometimes 
windows added to a still-bare cab shell. 

Here then is a selection of advertisements, 
from the numerous hopeful commercial vehicle 
manufacturers that had set out their stalls, to 
help the British economy recover after many 
years of wartime restrictions, shortages and 
the turmoil of nationalisation. As we'll see, 
some attempts were excellent. Others less 
so. And some? To be honest, some were 
downright amateurish. But then we also need 
to remember that, in the early postwar era of 
'Export or Die', getting hold of any new vehicle 
was, in itself, something of an achievement, so 
it was actually a 'seller's market'. 

This then, as the following pages 
hopefully help illustrate, was something of 'A 
Golden Age' for British commercial vehicle 
manufacturers. Enjoy. 
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COMM ER CARS LTD. LUTON 


ROOTES 


LTD. DEVONSHIRE HOUSE PICCADILLY LONDON W.8 


C OMMER motive units are economical to work as well as 
economical to run. There’s no standing-time-while one 
trailer is being hauled, others are being loaded or unloaded. Man/ 
types of trailer are available - each specially designed for its job. 


a 


8 TON TRACTOR-TRAILERS 

with automatic 


SALIENT FEATURES 

Six-cylinder engine develops 80 b.h.p. 

Four-speed gearbox with si/ent 
helical gears. 

Fully-floating spiral bevel rear axle. 

Powerful hydraulic brakes , two- 
leading-shoe type , 

Coupling end uncoupling entirely 
automatic —no need to vacate 
driver's seat. 

Distortion of cob prevented by 
patented ‘Diaflex' mounting. 

Maximum gross laden weight 13 tons. 

coupiing gear 


< The concept of 'articulation' 
was hardly new back in 1950, 
but the transport industry 
seemed unsure how best to 
use it. Scammell had of course 
'invented' the maximum weight 
flexible six-wheeler but, oddly, 
had missed the opportunity 
of engineering things so that 
the trailer could be readily 
detached from the tractor 
unit. At the same time, during 
the 1930s, companies such as 
Multiwheeler were selling this 
added flexibility,—« but achieved 
it by using a tractor unit with 
a load transfer system on the 
rear axle to replace the need 
for a ballast box. This however 
was designed for use with 
'full' draw-bar trailers, often 
with twin oscillating axles for 
maximum payload. 

This March 1950 
advertisement suggests 
that, finally, several trailer 
manufacturers had seen the 
advantages of articulation 
and that 'flexibility' was the 
key factor. Here we see what 
was probably a jointly-funded 
advert, produced on behalf 
of 'Commer Cars Limited', as 
the Rootes Group commercial 
vehicle brand was still officially 
known, and the then still 
family-owned company, 

Hands Trailers. There was 
a 'local' connection here - 
Hands Trailers was based in 
Letchworth and Commer was 
still based in Luton, before 
the new factory was opened 
in Dunstable. It might seem 
odd to us today, but the most 
common type of tractor unit 
at this time was likely to be a 
normal control, medium weight 
chassis, such as this Commer 
'Superpoise - still listed with 
an 80hp petrol engine as 
standard, with no factory diesel 
option. 

Unusually, 'payload' isn't 
mentioned here. In rigid form, 
the Superpoise would be good 
for a four ton load on a three 
ton(ish) unladen chassis. As 
an artic unit? A 13ton gross 
weight is quoted - almost 
double! Using the same 
brakes and running gear, it 
allowed 'Wrexham Lager' to 
be distributed either in bottles 
or on draught. Just think, 
had things worked out better 
for Britain in Europe, the 
Danes would still be drinking 
'Wrexham Export' today and 
we wouldn't have to drink their 
Carlsberg! 

_ y 
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March3.; FOR EVERY TYPE OF LOAD. .. 



FOR : 

A 



ONE 

MOVES 

AMUL1 

LOADS 


A JEN-TUG w 



SUITABLE 

TRAILERS 



Des gneG p*-> 
vehicle, the li 
shorn distance 
and maintesu 
sively with I 
Trading and 
and multiplies 

The jen-Tug 

superimposec 

toad c paoty 
tive within 
unrivalled ve 
fullest miorvi 



J l N $ 


Des gned pr marily to replace the horse-drawn 
vehicle, the |en-Tug offers ALL the advantages ot a 
short distance haulage unit, coupled with low 'nitial 
and maintenance cos», and is alre .dy in use exten¬ 
sively w»th British Railw.ys, Shipping Companies, 
Trading and Commercial Houses, where every type 
and multiplicity or loads are an everyday problem. 

The jerwTug n conjunction with the various types of 
superimposed trailers, each having a 30-40 cwt. pay¬ 
load c pacny and a patented coupling that ! s opera¬ 
tive within a radius ot 200 degrees, provides an 
unrivalled versatility. We invite you to write ior 
fullest sniorm-tion. 


foi pankulars ©/ the Hattery Electric version 
of the }cn~Tuij (“ i£N~f-l r LEC'write to 

Mwgsra. H.NDLE St .ART & CO., LIMITED, 
Merefield Works 

Ardwick, 

MANCHESTER, 



* N G L fl H 2 


JENSEN M 0 T 0 N S l 


1 T E J 


WEST 6 ! 0 M W I £ H E N G l A N 


4? 


l ^ 

\ 

A Here's another take on 'articulation'. It all started with the railways and the large number of horse-drawn delivery vans used to distribute and pick-up 'parcels and 
smalls'. By the 1930s, the speed of motorised road traffic was being hindered by horse-drawn carts in urban areas - at least, that was the official viewpoint. In reality, it 
was all about the railways seeing wages and the cost of looking after horses increase dramatically after World War I. And even more after the next war. The solution? In 
the 1930s, the plan was to design a 'Mechanical Horse' to pull existing horse drawn trailers. It didn't work - partly because most still had solid tyres and had no brakes 
worth the name. 'Plan B' was to design new articulated trailers to replace them and, in the shape of both the Karrier and Scammell offerings, a three wheeled tractor 
unit. After World War II, the idea of a small compact four wheel tractor unit seemed like a better idea - especially as that might increase the potential in export markets. 

If that seemed obvious, this newcomer must have come as a big surprise to the potential customers of the day. After all, what was now state-owned British Railways was 
already operating both Karrier and Scammell three wheeled tractor units, with a wide range of semi-trailers from three to an unlikely six tons capacity. So why would they 
order 'Jen-Tugs' made by a still (at the time) little known specialist car manufacturer, which just happened also to make a few integral-framed lightweight goods chassis? 
Especially when the small print revealed that a different type of semi-trailer with unique widespread landing legs had to be employed? The odds were stacked against it. 

What makes the Jen-Tug 'strangely familiar' is, of course, the fact that it formed the basis of the electrically-powered 'Jen-Helec' tractor unit, converted by Hindle Smart 
of Manchester and the prototype of a diecast model from Dinky Toys. The difference? You couldn't tell from the photo - the 'Helec' had batteries slung behind the cab, 
while the 'Tug' featured a hard-working Austin A40 petrol engine located way down between the chassis rails. Here, an expensive full-page advert in 'The Commercial 
Motor' explains how one tractor can go out on deliveries while other trailers are being loaded or unloaded. Fine. Except the 'containers' in the drawing are a bit of artistic 
licence - Jen Tug trailers only had a maximum capacity of 2 tons, which wouldn't have left much margin for a payload! 

___ J 















10 


Road Haulage Archive 


March 3, 1950. THE COMMERCIAL MOTOR 


15 



Transport operators all over the 

world agree.“Seddon” Diesels 

give longer and trouble-free service 
at lower cost. 


M Seddon 99 Commercials 
supply the long 
wanted need for a 
reliable, inexpensive 
low-operating-cost 
vehicle suitable for 
long or short distance 
operators at home 
or overseas 


The range of “ Seddon ” Commercials, which includes 
long and short wheelbase Trucks, Tankers, Tippers, 
Vans and Articulated Vehicles with either Right- or 
Left-hand drive, can be supplied as Chassis only, 
Chassis and Cab or as a complete vehicle fitted with any 
type of body work to meet your particular requirements. 

Three Wheelbases are available—9' 0", 10’ 0" and 13' 6". 

They combine power, reliability and efficiency with 
economy in operating and maintenance costs and will 
give long and reliable service under the most 
arduous conditions, 

u Seddon ” Commercials are now operating in ail parts 
of the world and constant repeat orders from overseas 
transport operators are convincing proof of their 
outstanding success. 

41 Seddon” Passenger Vehicles built on the Seddon 
Mk. 4 Chassis, which has been specially designed for use 
as a single deck general service bus or passenger coach 
with either Right- or Left-hand drive, accommodate up 
to 32 passengers and meet every requirement for use 
under the varying conditions affecting overseas operators. 
Chassis only or Chassis and Body can be supplied. 



“ Seddon ” Vehicles are now being supplied 
to Private Operators Gnd Public Transport 
Corporations all over the world. Your 

enquiries wilt have our immediate attention . 


TRADE MARK 


REGISTERED 


< If there was one single 
trend that changed the 
make-up of the early post¬ 
war commercial vehicle 
market, then it was the 
arrival in decent quantities 
of the new 'high speed' 
diesel engines from Frank 
Perkins of Peterborough. 
And one of the first 
lorry manufacturers to 
see the advantages of 
hugely-improved fuel 
consumption, torque and 
reliability? It had to be 
Seddon. The fact that the 
Seddon logo embraced 
the word 'Diesel' was of 
course an obvious clue - 
especially when the official 
title of the company was 
changed from 'Foster 
& Seddon' to 'Seddon 
Motors Limited' as here. 
Amazingly for such a 
young company (only a 
small number of chassis 
had been built before 
1939), Seddon quickly 
embraced 'export'. So 
that, by March 1950, it 
could boast that Seddons 
were already operating... 
'All over the World'. 

Artie tractor units, 
tippers, vans and chassis 
for tanker work are all 
highlighted - as are both 
goods and passenger 
chassis although, in truth, 
there wouldn't be a great 
difference in the two at 
that time. Also unusual is 
that this advert actually 
comes right out and 
states that both left and 
right hand steering was 
available. Cheekily, what 
isn't mentioned is that the 
diesels that made Seddons 
so popular were made by 
Perkins. 


J 
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A VEHICLE 
FOR EVERY 
TRANSPORT 
JOB 


The first of four semi-trailer quarry dumpersof 
extremely robust construction, designed to 
take the shock load discharged from the bucket 
of an excavator working on the quarry face. 
The dumpers will also be built on a 
rigid chassis, and they will all operate 
between the quarry face and the 
crushing plant. 

With every confidence, we offer 
the advice of our designers in 
helping you to solve your particular 
transport problems .... they are 
also expert on lighter constructions. 

Your enquiry will be given immediate 
attention. 


Specially designed eagle 12- ton semi-trailer to work in a 
Welsh Mounts in Quarry. 


WARWICK 


E N 6 l A N 


n Telegrams: Warwick 

V 4022. B 




There is no limit to the ingenuity of Cunard craftsmen 
in designing and building commercial vehicle bodies, 
heavy and light, for passengers or goods. Whatever 
the need, from ambulance to laundry van or station 
wagon, and whatever the make of chassis, we will 
gladly submit drawings and quotations for the building 
of a body that will exactly meet your requirements. 




COMMERCIAL BODY BUILDING COMPANY 

Proprietors : The Cur:': £ Carriage Co. Ltd. 


A8BEYDALE ROAD • WEMBLEY • MIDDLESEX * Telephone: PERIVALE 1046-7-8 




< Only one of the 
two brands featured 
here has survived 
into the 21st Century 
but, tragically, it is no 
longer a British-owned 
company. 'Cunard' 
bodies were once built 
by one of the leading 
quality coachbuilders 
in the London Area, 
when Wembley, Hendon 
and Park Royal were 
home to several major 
vehicle industry brands 
such Park Royal and 
Duple. Here we see 
the impressive - and 
clearly busy - Cunard 
premises in Abbeydale 
Road, during what 
looks like a Morris- 
Commercial promotion, 
with an ambulance and 
a couple of vans for the 
Post Office and British 
Railways parked outside. 

And 'Eagle'? What's 
left of that company? 
The brand name 
and the Warwick 
location, principally. 

The Eagle brand is 
now incorporated into 
refuse collection vehicle 
and specialist chassis 
manufacturer Dennis 
Eagle, which is now 
owned by the Dutch 
Terberg family business 
of dock shunter and bin- 
lifter fame. 
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Right-hand drive chassis with 
Continental-built cab and body. 
Maximum gross laden weight, 
25 tons. 


—from our fine range of 
modern styled heavy - duty 
types with right- or left-hand 
steering. 


13' 6"' wheelbase, 
12-ton gross weight 
chassis, with new- 
styled cab. 


21-ton gross weight left- 
hand drive chassis with 
2-berth sleeper cab, for 
the Argentine. 


Descriptive literature from :— 
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< The nationalisation of the UK road haulage 
industry and, indeed, the 'Big Four' railway 
companies and various other sectors, such as 
electricity and gas, must have caused some 
sleepless nights amongst the directors and sales 
managers working for the established British 
commercial vehicle manufacturers. Leaving 
government bureaucracy and various shortages 
of raw materials aside, the 'Export or Die' mantra 
did at least offer some hope of a solution. 
Thornycroft must have been in a better position 
that most, as the marine side of the business 
empire would have doubtless already had plenty 
of useful contacts around the world, especially in 
the 'Colonies' and the emerging 'Commonwealth.' 
Unlike some contemporaries, Thornycroft already 
had experience of producing 'oversize' chassis for 
export markets - a factor that would emerge to 
an even greater degree with the 'Mighty Antar' 
and 'Big Ben' chassis for military applications and 
oilfield exploration and transport. Here, we're told 
that Thornycroft has at least three chassis specially 
designed for overseas applications including the 
stylish 'Trusty' and 'Trident' models featuring an 
attractive 'tin front' design. A three-axle design in 
the UK would been restricted to a 12 ton load at 
the time, although the Trusty 6x4 was advertised 
for export at 21 tons gross, but would probably 
be expected to haul a great deal more with a 
trailer. The 'stylish' eight-wheeler featured a steel 
sleeper cab, years before such a thing was even 
offered to UK customers. 


THE COMMERCIAL MOTOR 


[eylani 


DIESEL COMET 


CevnpW* 






iaei costs for this Canadian 

?“** Cu | h3m brought his first Leyland Comet d;ese! 

toMooseJaw.heceruiniyputthecatamcigthepigeonsiHe 

upset the whole equilibrium of fuel costs in Saskatchewan 

Com^TT r 5 Which he ke P £ of four semi-trailer 
Comet tankers carrying some 25.000 lb. showed an average 

A straight Comet truck with an average load of 16 000 lb 
returned 1.06 cents a mile over a 6 months period 
These figures work out at approximately 13 m.p.g. for 
he semi-trailer and 25 m.p.g. for the truck. No wonder 
he claims that Leyland Comets can halve fuel costs 
Specially engineered for World Markets by Britain's 
Leyland^om 3 f U ^ ° f h ,® av >" dut >' c ransport vehicles, the 

and economy. 61 ta daSS for P™'- ^ 




i ■ 


Y Just to make the point that, unlike the situation 
today, the same basic chassis was once equally 
suitable for both passenger or goods applications, 
here we see an advert for a smart 32 seat coach 
body on a Leyland Comet chassis, by Treforest- 
based D J Davies Coachbuilders. Certainly, the 
styling is right up there with the competition - 
and we're told that Davies also produces single 
and double deck bodies for 'service buses' as 
well. But passenger vehicle coachbuilding was 
rapidly moving from a local to a national market 
basis and Davies would be an early victim. 


T 
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LANCASHIRE 


Illustration shows the DAVIES 1950 Model 32-seater LUXURY COACH body, 
mounted on a LEYLAND COMET Chassis 


(Supplement) 


A Here's another one that Dinky Toys made earlier! The semi-forward 
control Comet - or 'Diesel Comet' as it is marketed here - was 
primarily styled for export markets. But whereas the same sort of 
treatment didn't seem to catch on, when applied to larger Scammell 
tractor units after the Watford manufacturer came into the Leyland 
Group fold, the 'continental' styling of the Briggs-cabbed Comet 
seemed to work well in both export and UK home market applications. 
Dinky Toys produced the famous yellow skirted platform lorry in 'Blue 
Circle Cement' livery, but this Canadian export vehicle, operated 
by Russ Culham of Moose Jaw, Saskatchewan, could have been the 
inspiration of the Dinky Toys model in the form of the typically North 
American 'Stakebed Truck'. There are some differences in body style 
between the two, but it answers the long-held view that few farmers in 
the UK would have been in the market for a premium-grade 'Farmer's 
Lorry' to replace either the small scale Dodge, or older pre-war style 
chassis also featured with the same style of body in the Dinky Toys 
range. Remember them? 


DJ.DAVIESj 

Coachbuilders 


TREFOREST TRADING ESTATE, Glam. 


Also Builders of Service Type Buses 
| Single Decked and High and Low 
Bridge Double Decked 

Phone : Tcffs. Weil 290 (3 lines). 
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(Supplement) 45 


StRV/CE 


m 


distributors .sales* 

SERVICE * oifICIAl 
SERVICE SEPOT ♦SPARES 



< The dealers of 
various brands of 
commercial vehicle 
chassis have regularly 
been encouraged to 
advertise and promote 
the brands that they 
represent. Which explains 
why Frank Needham of 
Manchester has taken 
an advert to promote 
after sales service for 
the increasingly available 
Vixen and Otter chassis 
'... In the North'. 



FRANK.- NEEDHAM LIMITED 


R U C B Y 


S T R E FT 


BROUGHTON 


"'MM m a* Al T c T r 0 9 fsmptianes : 6LACKFVAQS -mz/i 

iwF TWl ww mif' C & n C LrC • w . Teh a ram 5 'WHEELS'' Manchester 


> While it's extremely rare to find full-colour 
'renderings' of goods-carrying commercial 
vehicles in the trade press of the early 1950s, 
those professionals working in the passenger 
transport sector seemed to lead a more 
privileged lifestyle - at least if this front cover 
of 'Passenger Transport' dated December 
1952 is anything to go by! Unlikely as it may 
seem, it looks like the East Kent Road Car 
Company had purchased some Bedford Duple 
35 seat 'Super Vega' coaches for continental 
coach tours. Note the term 'Big Bedford' - a 
moniker more typically associated with the 
'S Type' lorry chassis. Duple must have had 
customer approval to have this rather stylish 
artwork produced - and note how it follows 
the trend set by car manufacturers of the 
era in that the passengers are of 'reduced 
stature' in order to make the body seem less 
cramped! All the way to the Swiss Lakes, 
or the Italian Amalfi Coast on a fully-loaded 
petrol-powered Bedford? Good luck with 
that. It helps us understand why package 
flights were invented! 





Bod '' w ’ J « hs - A™ple baggage accommodation 

0m E M0T0, ,00, ES UD„ THE HVDE, HENDON, L 0H00H, H.w, 



























SEDDON 


December I Oth, 1952 
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focus on Road Safety 


December I Oth, 1952 


TAIL 


In the campaign for safety on the road, increasing 
Sard 1S f hcin ^°9 USiied on need for a higher 
and C A f h C3r hght l ng on commercial vehicles, 
cnmSn^d ‘ hav f.P u rodu cfd a new large diameter 
combined rear light and stop lamp. This latest 
contribution to safe driving is designed for lone 
range visibility, to eliminate failure even under the 
most rigorous conditions of usage, and to give 
case of installation. s 

• 3 s'in* red light for outstanding visibility 

• Twin tail light bulbs in parallel 

• High power stop light with bulls-eye lens 

• Good illumination of number plate 

• Weatherproof, dirt-proof, greaseproof 

• Rubber covered for protection 

• Waterproof cable entry 

Fully complies with S.A.E. requirements. 


> At a time when even a second cab seat was seen as 
an 'extra' that had to be paid for, the commercial vehicle 
aftermarket was jam-packed with a whole sub-industry made- 
up of suppliers of ancillary equipment - as well as those 
offering a wide choice of 'OE' products (That is 'Original 
Equipment' as supplied direct to the manufacturers). As 
the list of UK-based chassis and bodywork manufacturers 
shrank and dwindled, so too did this well-established sector, 
which was spread widely throughout the UK. We all know 
the likes of Lucas and Girling, of course, but we should 
remember 'CAV' as well. CAV supplied both electrical 
and diesel fuel injection equipment to the manufacturers, 
but would have taken this advert in 'Passenger Transport' 
magazine (curiously showing the rear of a lorry rather than a 
bus or coach) to emphasise that potential customers should 
specify CAV equipment by name on their orders, to ensure 
the bodybuilder didn't palm them off with any inferior 
imported item. The timing couldn't be better - up until the 
early 1950s, it was only necessary to display a single rear 
lamp. Here we see that twin tail lamps lighting the number 
plate and the then maximum speed limit of 20mph were now 
required. The very same figure now being promoted as the 
blanket legal limit under the self-righteous 'Twenty is Plenty' 
campaign in urban areas in 2018. There's progress for you! 


< Here we get further conformation of 
the close links during the early 1950s 
between producing a goods chassis 
range and those designed to meet 
the needs of operators engaged on 
transporting people. But in this case, the 
Seddon range is on the cusp of change, 
with the obvious lorry heritage of the 
bus for Hawkes Bay Motor Company in 
New Zealand contrasting with the front- 
entrance buses bound for Bermuda. 
Seddon was one of the few smaller- 
volume manufacturers to continue to be 
successful in marketing both goods and 
passenger chassis right into the Pennine 
era in the 1970s. 


Fuel Injection and Electrical Equipment 


c - A. V. L I M 


LONDON, W. 3 


&> *74-503 
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AN ENGINEERING ACHIEVEMENT WITH EXCLUSIVE FEATURES 



is SUPREME for Local Deliveries 


Q UALITY is not t he only feature of this new Q ELECTRIC VEHICLE. You get 
surprising economy, smooth riding , enormous strength and easy control. Yes, the 
Q is in a class by itself! See it—test it and you too will say: it’s a Q Vehicle 
for me. Here are a few of its advantages :— 


0 No worry over petrol shortage, coupons, etc. 

0 Charged overnight during "off-peak” periods. 

0 Maintenance costs negligible. 

0 Low taxation. Insurance 25% to 33^% lower. 

0 Ease of control. 

0 Independen: four wheel 


• Starts instantly in coldest weather. Anti-freeze 
precautions unnecessary. 

0 Tubular chassis provides extreme strength. 

0 Battery position for easiest maintenance. 

0 Convenience of labour saving sliding doors. 

0 Low floor levels for easy loading, 
suspension for "floating travel.” 


Normal and Forward Control 20 cwt. and 2 \ ton 
models available. 

Ccnven/ent 3-yeor Hire Purchase Terms if desired. Ask 
for demonstration in your district. Agents in most main 
centres. A few areas still available for exclusive 
representation. 

Q VEHICLES LTD*, 6 Avonmore Road, 
London, W.I4 


Flease note that our new tele¬ 
phone number is FULham 7732 


PIN TO YOUR BUSINESS CARO AND SEND TO 


“ Q” VEHICLES LTD., 6 AVONMORE ROAD, LONDON, W.I4 

I I Please send me illustrated Catalogue and full details. 

□ p,ease arrange demonstration of the Q Electric Vehicle. 


Signature 


J2_ _ 
A 19 


< Today, it looks like we're all 
embroiled in a frenzy to employ 
'alternative fuelled' vehicles 
of one kind or another, but 
it's worth noting that we've 
been here before - both at the 
very beginning of the internal 
combustion engine era when 
mechanical breakdowns, 
complicated controls and noise 
were key issues. And again in 
the early post-war era, when a 
number of organisations saw 
electric vehicles as helping to 
promote a clean, fume-free 
environment? Possibly. But it 
could also be because petrol and 
diesel supplies to Britain were 
being threatened, as we lost our 
control of the Middle East - and 
shortly were about to become 
embroiled in the Suez crisis. 

Why didn't the electric boom 
happen then? The problem 
was one of both power output 
and range. The output - or 
capacity, if you prefer - of 
lead-acid batteries takes a 
massive tumble if steep hills 
are encountered or high-speed 
running is required. 'High Speed' 
being relative of course, when 
commercials were limited to 20 
mph anyway. Short distances 
and constant stop-start work 
suited electric vehicle working 
and compared well against 
the fuel consumption of petrol 
vehicles. So for applications such 
as milk deliveries and mobile 
shops, the battery electric van 
seemed to have a bright future 

- at least for another decade or 
so - until the relentless march of 
cheap supermarket milk killed 
off the doorstep distribution 

of our 'daily pintas'. Other 
urban delivery operations? 

Ah, that's where independent 
manufacturer 'Q Vehicles' 
was hoping to build a market. 
This stylish, bonneted '20 cwt' 
panel van looks a bit like a 
contemporary Austin London 
Taxi, but other models were 
also available up to 21/2 tons 
payload with a forward control 
option. Again, this advert was 
reproduced in 1949, in time to 
build-up business for the new 
decade, but short of the odd 
photograph of a prototype 

- or as here, a demonstrator 

- few seem to be have seen in 
customer's livery, suggesting 
that low road tax, lack of 
concern over petrol supply 
and no need for antifreeze 
(obviously!) just were not good 
enough reasons to er, 'switch'. 
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Why famous 

users choose C O MME 



Commer 7 ton forward control chassis and cab. 
with special bod,work, recently delivered .c 
T. Wail & Sons Ltd. 


]- 


mhe Commer range, built by engineers with long experience 
1 of commercial transport problems, includes vehicles for 
every trade and purpose; a range unequalled in reliability 
and economy, capable of giving long periods of trouble-free 
running with a minimum of attention. 

Remember also, when service is needed, that Rootes factory- 
trained mechanics are behind the Rootes Commercial Veh.de 
Division, whose staff of specialists are ready, at each of the 
addresses given below, to advise you on any transport or 
service problem. 

choose carefully-choose commer . 

-■-'LONDON Ladbroke Hall, Barlby Road 

J BIRMINGHAM - - 5 Great Hampton 5 

I MANCHESTER - - Olympia. Chester 

| MAIDSTONE. ^ 

DIVISION CANTERBURY - - - 

ROCHESTER. ! - ig 

PICCADILLY, LONDO 


NESTLES 
8.0.ft.C. 
HUNTLEY AND 
PALMERS LTD 
THE B.O.C. LTD 
CROSSE AND 
BLACKWELL LTD 
IMPERIAL CHEMICAL 
industries 
BRITISH RAILWAYS 
LYONS & CO. LTD 
SHELL MEX & B P. 
SELFRID6ES LTD 


< Recognise it? This could be the real life prototype of the 
famous 'Walls' van sold by Corgi Toys alongside the equally 
famous - if more obscure in real life 'Moorhouses Jam' ERF 
van. This advert typifies one of the more common themes 
of commercial vehicle advertising over the years - and it's 
a fashion that still crops-up today. We're talking here about 
famous name endorsement. Walls, a much-loved British 
brand that was responsible for producing both ice cream, 
bacon and sausages, purchased Commer lorries from The 
Rootes Group, so if you, mister small-time lorry operator, 
had any sense, you'd follow the lead of Walls and do 
likewise. After all, how could they be wrong? Or words to 
that effect. 

Just for good measure, we learn from the advert that in 
addition to Walls, Nestles (pronounced correctly in the day 
as 'Nes-ulles' rather than as today, incorrectly, as 'Nes- 
Lay', BOAC, Huntley & Palmer (they made biscuits), British 
Oxygen (which also ran Sentinels), soup-maker Crosse & 
Blackwell, J Lyons and Selfridges store also ran Commers - 
underlining just how many once familiar names have been 
lost from the high street over the decades. To them, we can 
also add Imperial Chemical Industries and British Railways, 
while noting that Shellmex & BP once constituted a single 
customer for lorries, not two. 

Odd but interesting fact? The Rootes Group started out 
as a distributor and 'agent' and rapidly grew to become 
one of the 'Big Six' manufacturers in Britain, so uniquely, it 
initially ran its own dealerships in major towns and cities, like 
London, Manchester and Birmingham, rather than appoint 
independent agents. 



January 14, 1949'. 


THE COMMERCIAL MOTOR 


U „D OFFICE AND EXPORT DIVISION' DE V ON5HIRE HOUSE 


7 R and 12 trm OIL k'Mi’IM’ll 
COMMERCIAL ROAR VEHHTES 
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r 
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A Here we see exactly the sort of problem the 
publicity manager of Sentinel had to contend with 
at the very start of the new decade - actually this 
is one of the very first adverts for the new Sentinel 
'Oil Engined' 7/8-tonners and 12 ton six-wheelers 
from 1949, but the line drawing of the new lorry 
illustrates - literally - that there was probably no 
suitable image of a completed Sentinel available at 
the time. 

The problem was of course that Sentinel had 
previously only built steam lorries - and had only 
recently shipped some of the last steam-powered 
six-wheelers out to South America. So there were no 
photos of previous models that could be 'doctored' 
by a commercial artist - as was often the case with 
new models at the time. Instead? We have a rather 
sinister image of 'The Sentinel', with his trusty sword 
and a list of 16 dealers spread around the UK and 
Ireland, to look after this technically-interesting new 
post-war lorry. Alas, in just a few short years, the 
post-war Sentinel revival would be dead in the water 
and this famous brand would just fade away. 


The “ Hallmark ” of 
Reliability, Economy 
and Performance 


North of Scotland 
Mannofield Motors Ltd. 
571. Great Western Road’ 
Aberdeen. 


South of Scotland 
Alexandra Transport Ltd. 
250, Alexandra Parade, 
Glasgow. 

Northern Ireland 
Wilson & Lee per Lid., 

35/43, Bridge End. 

Belfast. 


Huet Motors Ltd., 
Clanwilliam House 
Lower Mount Street 
Dublin, C.18. 


A. S. McHugh & Co. Lid. 
46, Sandhill, 
Newcastle-on-Tviie, 



Consult your area agent . 


Yorkshire 

Thos. Hill (Commercial Vehicles) Lid 
Vanguard Works, 

Whiston, Rotherham. 


Sold and serviced 
by experts in 
road haulage 


Staffordshire 
EL Bode & Sons Ltd. 

Buxton Road, 

Leek. 

Lincolnshire, Nottingham¬ 
shire and Derbyshire 

Motor Repairs (Notts) Ltd 
Triumph Road, 

Lemon, Nottingham. 

Warwickshire, Herefordshire 
and Worcestershire 

Wells & Mayner, Ltd., 

Lady well Walk (off Hurst Street), 
Birmingham, 5. 

Leicestershire Northampton¬ 
shire and adjoining counties 

Hambhn’s Motor Distributors Ltd 
120, Mellon Road, 

Leicester. 

Cornwall, Devon and Dorset 

I. C. Sel/eck & Son, 

Wotter Garage, 

Wotter, Plymouth. 





Shropshire, Mid-Wales and 
South Wales 

Wales & Edwards Ltd., 
Commercial Vehicle Depot. 
Shrewsbury. 
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NORTHERN COACHBUILDERS LTD. ClAKEMOWT ROAD, NEWCASTLE ON'TVNE , 2 


miles pa 
— ■ to load an 


Designed specially for door-to-door delivery work, the N.C.B. ‘Electric’ possesses ample 
"’ a . rglrlS ' of Performance and delivery range. It is a qualitv vehicle in design, components 
and workmanship and its value for outlay is measured by lower ruaning^ostj. Ampler 
maintenance and longer service. For the operator who desires to es:ibii»h local delivery 

fo D r a p Tw ° an ? Tt ! ba , SiS the N - CB - E,cctric is ,ha ans ^ r - Cha *is produced 
® I “^ t - d " d 1 Ton Payload capacities and body styles for a wide ranee of trades have 
been designed m co-operation with leading operators. For overseas orders chassis with 
or without jig-built bodies can be dispatched complete or C.K.D. for speedy re-assembly. 

Batteries by Exide or Tudor • Electrical Equipment by BTH • Charger 


r*^ 
j... charge, acco 

■ .....i and conditions } 
I2i h.p. (1 hour rc 
Gradient capacity, full 
I in 4- Cost of rechar 
12cut. Model 8id. (T, 

@ id., per unit )—I 

Model ll. (24 K< 
id-per unit). For 
performance details se < 
"Commercial Motor" 
Test of the M.CB ’ Ele 
published 19th Sept. I 


by Ugg. 


THE COMMERCIAL 


MOTOR 


April 30. 1948. 


April 30, 1948. 


the commercial motor 


been overcome in the Neville Cab. 

usually without any engine dismantling. 


Advantages include 
^ Cab wiring is unaffected. 

* Test-Bench ferformooc. it entered from the unit when 

*S«fafI«ory lighting condition so essentiol to repotts. 
dr Maintenance carried out without discomfort to engineer*. 

* Workshop Accessibility ovoltable in o few minutes on 
the of>en road. 

* Vast saving in maintenance man-hours. 

^ Accident risk lowered. 


The Illustration shows 


„ „.w.0. Mfarh Chasm feud with « Neville b.ngri ert 
bodprork 


The Neville Cab Is available for early delivery on 
Bedford and Austin heavy Chassis after our modmo- 
tion to full forward control has been made, a 
standard Thornycroft 'Sturdy' and Nippy mo 

Chassis manufacturers’ and 


Learn more about Neville 'Engineered Coacf 
write to: — 

G. E. NEVILLE & SON L 

Talbot Street Works, 
MANSFIELD, 

Notts. 

Telephone: 361 (4 lines) Telegrams: Forward 

operators’ enquiries in 


r 


A The 1950s were often portrayed as the start of a 'brave new world', in which 
ex-servicemen could at last get a nice new council house at an affordable rent and 
a job that, unless something unforeseen happened (an American take-over of a 
British company perhaps?) should guarantee a job for life. Today we tend to sneer 
at such certainties, but what was wrong with full employment and some union 
representation, to ensure the bosses didn't exploit the workforce? The correct 
answer is of course 'nothing', but one group of workers always saw themselves 
outside the need of union representation - lorry drivers. And likewise, one key 
sector of employers hated the unions more than anything else - the road haulage 
bosses. So whether 'personality' played a part in holding back the development 
of the tilt-cab for something like 30 years, or some other factor, is hard to say. 

But the fact is, the tilt-cab did make sense - after all, every forward control truck 
now has the feature. So George Neville of Mansfield should be remembered as 
a national hero and champion of improving comfort for the driver and reducing 
servicing costs for the bosses, alike. Is he? No he isn't. The Neville tilt-cab was 
said to be widely available on a number of different chassis including Bedford, 
Austin and Thornycroft. But did any manufacturer adopt it as OE equipment? 
There is no evidence to suggest this was the case. So it remained an option that 
the customer had to arrange - against a large dose of the 'Not Invented Here 
Syndrome', no doubt! 


V Another late 1940s advert that 
would continue to run through the 
grey 1950s was this full page for 
'NCB Electric' delivery vans. The 
milk-float market was well on the 
way to being won - although the 
trusty horse-drawn cart survived well 
into the early 1960s in some cases. 
The problem was how to build on 
- and then hold - a greater market 
share in other sectors. On the face 
of it, it shouldn't have been that 
hard to do, as contemporary petrol- 
powered vans and light truck chassis 
were a pretty dire, uncomfortable 
and crude lot. It was claimed that 
the NCB (It stands for Northern 
Coachbuilders, not the National 
Coal Board!) could travel on the 
level at up to 20 mph and had a 
range of 45 to 50 miles - a figure 
few more modern electric vehicles 
could improve on over the decades, 
until lithium-ion battery technology 
was invented. Body payload 
capacities of 12 cwt or one ton were 
offered but, sadly, the baker, laundry 
and wider parcels delivery sectors of 
the market just didn't bite. 
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DIESEL COMMERCIAL VEHICLES 


< Here's a slightly earlier Seddon advert 
in what is termed 'spot colour' - in this 
case bright red. Spot colour could be any 
one of the primary colours used by the 
printer to reproduce a full colour image 
plus black. The hard part was to make 
the end-result look like the intention was 
only to use one colour all along, rather 
than underline the bitter truth - which was 
that lorry manufacturer bosses seldom 
spent enough budget on sales promotion 
in the 1950s, any more than they did 30 
years later, when the industry was facing 
a decisive onslaught from the foreign 
manufacturers. Here, we can assume 
that Seddon probably didn't have any 
spare completed lorries at the time of 
the printer's deadline, so a rather nicely- 
done - if simplistic - artist's impression 
of a speeding Seddon diesel, together 
with four little 'application' line drawings 
were produced instead. The world map 
underlines a bold export philosophy, 
which was to help Seddon punch above its 
weight for many years to come. 


April 30, 1948. 


THE COMMERCIAL MOTOR 


April 30, 1948. 


THE COMMERCIAL MOTOR 


A Ahh, at last, the publicity manager at Sentinel has managed to 
find a completed chassis with a dropside body on it! Chances are 
that this was the actual prototype, which was first announced in 
1948. The copyline is not very inspiring, for what was at the time 
a dramatic new design, with excellent styling and some rather 
impressive features, such as sliding cab doors and a roomy flat 
cab floor. A spot colour red was used here, but in conjunction 
with a tint black to give a classy maroon colour to the cab 
and dropside body. Exactly what the stately home gateway is 
supposed to portray is hard to say, but 'class' was probably about 
the size of it. 


The 7/8 Tonner illustrated is the firo- ri- 

V, equipment—36" x 8'Standard IO.OO*xM fortve^"' ‘ £ 


The powerful and 
economical all¬ 
purpose truck 
that is upholding 
the prestige of 
the British 
Commercial 
Vehicle Industry 
II over the 
world. 


SEDDON MOTORS LTD 


WOODSTOCK FACTORY 
OLDHAM - LANCS.' 
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THE NEW COMMER 


with * under-floor ’ engine 

5 AND 7 TONNERS 


C X PORT DIVISION 

Rootes 


DEVONSHIRE HOUSE • PICCADILLY • LONDON • Wl 

Rootes Group Regional Representatives 

BELGIUM EUROPE 


Shell Building,- 60 Rue Ravenstein, Brussels 

AUSTRALIA & NEW ZEALAND 

Fishermen’s Bend, Port Melbourne 
FAR EAST 
601, Marina House, Hong Kong 
MIDDLE EAST 
23, Cherif Pasha Street, Cairo 


Rootes Ltd. Devonshire House, Piccadilly, London W I 

INDIA, PAKISTAN & CEYLON 

71, Park Street, Calcutta 

SOUTH AFRICA 

Shell House, Johannesburg 

SOUTH AMERICA 

Casilla de Correo 3478, Buenos Aires, Republica Argentina 












*%A 


N 

< The Rootes Group 
had a reputation for 
its excellent sales 
promotion. For example, 
all the company's 
recovery vehicles were 
finished in a bright red 
or vermillion colour, 
with chrome-plated 
fittings. Having had 
a range of primarily 
normal control lorries in 
the range since the end 
of the war and start of 
peacetime production, 
the announcement of the 
new 'underfloor-engined' 

QX (a designation 
that was never used in 
marketing) must have 
been a real shock to the 
rather staid opposition 
including Austin, Morris 
and the American-owned 
Ford and Bedford. Quite 
how the new Commer 
was 'Designed and Built 
for the Roads of the 
World', we were never 
told, but the fact was, 
the Rootes Group was 
often at the front of any 
export sales drive and 
the QX managed to work 
remarkably well - even 
when overloaded on 
tough dirt roads in New 
Zealand. 

It was a 'middle¬ 
weight' that took on the 
heavy-weight chassis and 
often won. Here we see 
all of those gallant aims 
embodied in a single 
colour image said to be 
by world famous railway 
artist Terence Cuneo. 

The Commer is heavily 
laden on what could be 
a dirt road in rural South 
Island, New Zealand. We 
note this is a very early 
rendering, as it features 
the sidelights located 
on the front wings, not 
at the front of the cab 
step casting, as they 
did once production 
got underway. But why 
does the driver have two 
'mates' with him? Hard 
to say - but it certainly 
isn't to help him lift off 
those heavy crates - 
they'll need a crane! 

J 
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TROJANS 
FOR WORK! 

Abroad — and at home (when 
allocations allow) —the new Trojan 
i 5 cwt. Commercial Vehicle is equal 
to the most exacting demands made 
by arduous long runs, or door to 
door deliveries. In the Trojan tra¬ 
dition, it’s a " Trojan for work ”— 
specifically designed for a lengthy, 
trouble-free, high-mileage life. 

Powered by the robust Trojan 
“ 65 ” Engine for easy maintenance 
and low running costs. Data on 
request. Countries from which 
enquiries are especiallv invited 
Australia, South Africa, Rhodesia, 
Eire, Denmark and the Netherlands. 


Specification 


y dependable Trojan “ 65 


paired 


power 


cylinders, 2 charger cylinders, 


do p, —-s®' A ore 65.5 mm.,- airon 

- n:m > Capacity 1,186 cc.; B.H.P. 24 at 2,000 r.p.m 


Stroke 


\T- *aj- m 

- H.OJAM UMITSD • CROYB^OXV • 
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PERFECTION 



INSPECTION 




BY APPOINTMENT 
MOTOR TRACTOR 
MANUFACTURERS 
fODENS LTD 


An entirely new steering box is fitted to the Foden 
F.G. model based on the recirculatory ball principle. 
All friction surfaces are in rolling contact, thus 
friction is reduced to the absolute minimum. The 
lightness of operation obtained by this method is 
equal to power type steering without the mechanical 
complication. Another advantage is that owing to the 
elimination of friction on the wormshaft the life of 
this item is greatly prolonged. 

THE NEW 


F.G. RANGE 

12 AND 15 TON MODELS 

H S LTD * SAMDBACH * CHESHIRE 


ktiowles 


4 -. 
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THE COMMERCIAL MOTOR 


March 18 , 1949 . 


*0 SEfty 
> N ^ 


A S c 

4 *T Of ^ 


those of the Cement Marketing 1 Co^Ltd” 1 ' e ^ and P r °ducts, as we 

to undertake any job at anyume the ^ the to P ^ its form, r 

many years as the firm fovoLtHmo^sr l * ^ e f ablished itself 
throughout the world. amongst experienced transport opens 

powerecTby th! b°g hig^ek^ncy'lis hi* } eyla . nd T h u eav X ^uty range 
finest trailer machines ever made^ the 'u Beaver > on e of 

the maximum capacity Octopus eia^t whe i 8nd HiRP ° si *-wheelers, 
requirements for payloads ranging from 7^0 IS 7 o a ns range which covers 




< Another use of 'spot 
colour', in this case 
green, on the front cover 
of 'The Commercial 
Motor'. It's another 
advert actually placed 
the year before the start 
of the new decade, but 
the product would not 
change in any great 
respect for many years 
- it's the 'new' Foden 
FG Range. 'Perfection 
Invites Inspection' we're 
encouraged - this is one 
of the few adverts seen 
so far to try a catchy 
headline. Here the FG 
steering box is under 
the spotlight. There was 
a series of ads covering 
other aspects of the FG 
range that ran together 
over a period. It looks 
like the ad was put 
together by a proper 
agency - the 'Knowles' 
reference is a clue - but 
the use of a modern¬ 
looking layout, together 
with the traditional Royal 
Warrant is interesting. 

It suggests a bit of 
management conflict! 


A Did Leylands make 
especially good mixers? 

A Leyland is "... Always at 
the top of its form, ready 
to undertake any job at 
any time..." the copyline 
informs us without ending 
in "Dear Boy" as the rather 
plummy tone might infer. 
Here we see a pretty un¬ 
messed with photograph 
of a Leyland Beaver in 
Blue Circle colours, with 
just a bit of retouching to 
strengthen the outline of 
the cement bags and some 
lovely period shadow in 
the foreground. But the 
building in the background 
is the work of an artist, 
not a photographer. "Sold 
and Serviced in Every Part 
of the Globe" the artwork 
informs us next to the 
Leyland logo. A nice simple 
advert with 'Big Name' 
associations, again. 
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THE COMMERCIAL MOTOR 


June 24, 1949. 


Concrete beds.. 


Typical of the work of National urgency to which the Leyiand Hippo Tapper mode, as 
contributing, is that of the fleet operated by Hilton Gravel Ltd. 

Every day, week in week out, these striking vehicles can be seen making, their way 
from the quarries in Cheadle, Staffs, and from Stratton. Burton-on-Trent, to the 
Ministry of Supply Depot, near Preston, with f chippings for the manufacture of 
concrete railway sleepers. 

They are carrying upwards of 150 tons a week for this purpose. 

The Hippo model 19.H3. is suitable for a payload of over 11 tons. It as powers 

by the Leyiand 125 h.p. diesel which is out- 


standing for its fuel consumption. 


ev 


S£ ^/„ 

v JV Vl 


LEYLAND MOTORS LIMITED, 




. t r v T 6 MD • LANCS * ENGLAND 

Export Division: —HANOVER HOUSE ■ HANOVER SQUARE ■ LONDON • W.l. 


> We have to remember 
that prior to the 
outbreak of World War II, 
Atkinson (1933) Limited 
had only built a handful 
of diesel 'wagons'. 
Government permits 
to build AEC-engined 
chassis for civilian 
customers, while other 
leading brands were 
engaged on essential 
war work, gave Atkinson 
a head start and - we 
must assume - a loyal 
client base, helped 
in no small part by a 
shortage of new lorry 
chassis, after peace was 
declared. Here is one of 
the first 'Knight of the 
Road' adverts, which 
would continue the same 
theme until well into 
the 1970s. The image of 
the speeding two-axle 
tipper is an accurate 
one - suggesting it was 
based on a black and 
white photograph, with 
some 'speed' crudely 
added. Just to confuse 
the message though, the 
'Atkinson Lead the Way' 
sign-off does nothing 
to add to the message 
but, amazingly, there has 
been no attempt to add 
several paragraphs of 
copy to this front cover 
page design - this was 
probably at the request 
of the publisher of The 
Commercial Motor, who 
would have a veto on 
unsuitable adverts. 


A Here's another Leyiand advert in the same series - this time looking at Hippo six-wheeled tippers. The Hippo model '19H3' was suitable for payloads 
of up to 11 tons and the copyline tells us that the fleet operated by Hilton Gravel was carrying up to 150 tons of gravel a week to the Ministry of 
Supply depot in Preston for the manufacture of concrete railway sleepers. Remarkable - a Government organisation actually making something. That 
would never happen today! 
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LONDON SALES & SERVICE : 

WESTERN LANE, NIGHTINGALE LANE, S.W.I2. Phone :Botlersea 2I93I4IS/6 

ATKINSON LORRIES (1933) LTD. 

WINERY LANE, WALTON-LE-DALE, Near PRESTON 

Shone: 84284/5/6 Grams . “ WAGONS ” PRESTON 
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1 




4^ ^s> ^ 


f # „#T 

/ / # 


THE NEW 

KfiRRIER AMBULANCE 



T O MEET the demand for fast, reliable and comfortable 
transport of patients under the new National Health Services 
scheme, Karrier offer a new chassis specially designed for such 
duties, and whilst it is offered complete with bodywork to a 
standard specification, at an attractive price, other types of body¬ 
work and equipment to suit varying needs can also be supplied. 


A PRO DUCT O F T H E R O O T E S G R O U P 


EXPORT DIVISION: ROOTES LTD. DEVONSHIRE HOUSE PICCADILLY LONDON W.i 


KARRIER MOTORS LTD. LUTON 

















SELLING LORRIES IN THE 1950s 


27 




tractor 


< This 'Karrier' advert 
for a factory-produced 
ambulance is a bit out of 
our time sequence - and 
in any case, it would soon 
be replaced by the stylish 
new VA ton 'Express' 
model - but it illustrates 
something that is highly 
unlikely to be seen today, a 
specialist application being 
advertised in a mainstream 
transport publication. 

Not only is the advert 
taking up a full page, but 
it has been placed 'early 
in the book' suggesting 
that either a premium has 
been paid, or The Rootes 
Group purchasing power 
has won it a good deal. 

The reason for splashing 
out? The National Health 
Service was still a exciting 
new thing in the late 1940s 
and early 1950s and Rootes 
wanted the world to know 
that Commer Ambulances 
were 'doing their bit'. This 
advert also illustrates that 
public sector markets were 
offered 'Karriers' while 
commercial customers got 
Commers. 


A Having produced a 
series of 'corporate' 
advertisements underlining 
how Thornycrofts were 
ideally suited for 'World 
Markets', here we see 
an advert for domestic 
consumption, showing the 
smallest Thornycroft in the 
range - the 'Nippy' - as 
an articulated tractor. The 
customer is Shuttleworth 
Timber of Slough, but 
oddly there isn't the 
expected 'testimonial' 
copyline from the transport 
manager or big boss. 
Instead, the copy states 
the rather obvious fact that 
an artic is better suited to 
transport long lengths of 
timber, or 'constructional 
steel' than a rigid. It seems 
as though the Nippy had 
a gross weight of ten 
tons, so a Trusty would 
be needed for heavier 
loads. Note that John I 
Thornycroft channelled 
business through a London 
office rather than the 
works in Basingstoke. 


TRACTOR 

with semi-trailers for gross laden weights of 10 to 

Particularly suitable for timber, constructional steel, and 
other ‘ long ’ loads, which cannot legally or conveniently 
be carried on four-wheelers. 

IQHH l THOftHYCnO FT & CO., LIMITED, THORWCROFT MOOSE, LdHDOIf, $J 
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VULCAN 

“ The last word m 
Commercial Vehicles 


IVULCANl 


6 Y F (PETROL) 

For Tipping and Non-Tipping Work 

6PF (DIESEL) 

For Tipping and Non-Tipping Wo;k 

9VFA (PETROL) OR 9PFA (DIESEL) 

9 Ton Articulated Six Wheeler 


VULCAN MOTORS LIMITED 


A Tilling Stevens Company 

MAIDSTONE 


> AEC was famous - if 
that's the right word - 
for continuing to treat 
the whole business of a 
lorry cab as something 
that it was not really 
responsible for. It was a 
feature, as often quoted 
in company literature, 
for the customer to 
discuss with the local 
AEC dealer. Fine, if that 
'local' dealer was Oswald 
Tillotson, with a fully- 
equipped coachbuilding 
facility and bodyshop. 
Less so if the customer 
wanted a new lorry in a 
hurry and had to shop 
around for a quote. 
Bodywork was of course 
a different matter. 
Specialised bodywork- 
like cattle transporters 
for example - really did 
need a specialist builder. 
Here we see a late 1949 
advert included in an 
'agricultural' issue of 
Commercial Motor, timed 
to coincide with the 
Smithfield Show, which 
was then held at the 
now-demolished Earls 
Court. There wouldn't be 
many farmers interested 
in buying an AEC six¬ 
wheeler, but a Monarch 
cattle truck? Perhaps. 
Just to add some 
confidence, the potential 
customer is reminded 
that AEC is, after all, 

'The Builder of London's 
Buses'. 
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December 2. 1949. 


THE COMMERCIAL MOTOR 


Two names—alike in their 
reputation for leadership 
in their different fields. 
Today, Vulcan Motors, 
strong, efficient and de¬ 
pendable, are carrying all 
kinds of goods for indus¬ 
try. There is a Vulcan 
for the job, whatever the 
product. 


r 


A What would have happened if Vulcan and Tilling Stevens had survived a few more years, without being taken over by the Rootes Group? Certainly 
that would have robbed Rootes of the most successful engine in its history, the 'TS3' two-stroke diesel. But, having acquired the factory space at the old 
riverside works at Maidstone, the Rootes marketing people would have had a real job in redefining the positions of Commer, Karrier, Vulcan and Tilling 
Stevens in the market, had all four brands have been kept alive. Tilling Stevens was the first to go. 'Vulcan' lived on for a while - long enough for some 
heavy-duty tractor units to be built for British Road Services, in fact. But here we see a stylish integral van for Huntley & Palmers biscuits. It's another 'by 
association' endorsement-style advert. We all know that H&P made jolly good biscuits, so why would they possibly buy a lorry chassis that wasn't up to 
scratch? Four models were listed here - two petrol and two diesel - but in effect, there was only a normal haulage chassis, a tipper chassis and a tractor 
unit. Sadly we're not told the manufacturer of the van body, here. 






















SELLING LORRIES IN THE 1950s 


29 


December 2, 1949. THE COMMERCIAL MOTOR 27 



SMITHFIELD SHOW, EARLS COURT 

A.E.C. Motor Vehicles, with gross capacities ranging from 12 to 22 tons, 
provide that extra power for heavy farming jobs. Reliable and economical in 
operation, they are ideal for the haulage of farm produce and livestock. Write 
for full particulars or, better still, see the A.E.C. representative on our Stand. 

TRANSPORT VEHICUS 

FOR AGRICULTURE 

A.E.C. LIMITED • SOUTHALL • MIDDLESEX 

Builders of London’s Buses 
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See the latest large-capacity 




FARM 

FIELD 


FOREST 




SHEEP & CAT 


Body by our Worcester distributors, Carmichael & Sons (Worcester) Ltd. 


TRANSPORT EQUIPMENT, (THORNYCROFT) LIMITED, THORNYCROFT HOUSE, LONDON, S.W.L 
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STAND 134 


■ . . wnere the m 
interest is in Effici 
Meat Transportat 


THE MAUDSLAY MOTOR COMPANY LIMITED . ALCESTER, COVENTRY & LONDON, ENG 


< Here' another lovely - if rather contrived - 
layout, depicting Thornycrofts as a vital part of 
the agricultural transport scene. "For Farm, Field 
and Forest", we're told, there's a Thorny to do 
the job. Sadly, in spite of going to the expense of 
producing a special advert just for this edition of 
The Commercial Motor, it's short on useful facts 
and reasons why the farming community might 
need to buy a premium-grade chassis, rather 
than a cheap second-hand Bedford. Although 
many livestock hauliers did run Thornycrofts, the 
chances of three turning up in one farmyard at 
the same time? At best, that's wishful thinking on 
the part of the sales manager! 


December 2, 1949. 


THE COMMERCIAL MOTOR 


CROSS CAPACITY 12 TONS 
A.E.C. LIMITED SOUTHALL MIDDLESEX 


--- \ 

> Here's a bit of a pickle - it shows a rendering of 

a 'new look' post-war Maudslay after the landmark 
1948 Commercial Motor Show, but before 
Maudslay adverts included the 'ACV' (Associated 
Commercial Vehicles) logo, following the take 
over by AEC. But what is really confusing is that 
it shows a jolly driver with a mate - leaving us 
wondering if the Mogul II was pulling a drawbar 
trailer? Also, the Maudslay is in the livery of BRS, 
rather than an independent agricultural haulier, 
although in the same Smithfield Show issue. Was 
this to curry favour with BRS management, to 
ensure Maudslay continued to get some of the 
outstanding orders from the private hauliers that 
BRS had recently taken over? The main interest on 
the Maudslay stand was, we're told, "efficient meat 
transportation", which judging by the illustration 
involved the concept of containerisation. 


September 30, 1949. 


THE COMMERCIAL MOTOR 


MACADAM OR MUD ... 

they come ah'he to the Monarch 


Like all A.E.C. freighters, the 
“Monarch” operates successfully in 
any sort of surface conditions. The 
A.E.C. 7.7-litre oil engine provides 
ample power to carry over 7 tons netr 
payload, and the robust chassis is 
enormously strong. Low fuel con¬ 
sumption and maintenance costs make 


the “Monarch” a most economical 
proposition. Other A.E.C. heavy duty 
goods vehicles ate the “Matador” 
(12 tons gross capacity or 22 tons with 
trailer), the “Mammoth Maior” 6 
(19 tons gross), and the “Mammoth 
Major” 8 (22 tons gross). Full details 
gladly sent on application. 


MONARCH 


< Here's another early postwar-era AEC advert - this time 
for the two-axle Monarch tipper. Powered by the AEC 
7.7litre diesel engine, a payload of "over seven tons" 
was claimed. This gave a suitable margin for the often 
heavy timber tipper bodies still the norm at the time. 
Note how the "Builders Of London's Buses" strapline has 
been incorporated into the base of the advert artwork, 
as well as 'Southall'. Interesting to note that there is no 
mention of the cab, or driver comfort in the brief list of 
the Monarch's attributes. 
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September 30, 1949. THE COMMERCIAL MOTOR 25 


NOW ON DISPLAY IN 


HUMBER 

HILLMAN 

SUNBEAM-TALBOT 

COMMER 

HARRIER 


ftOOTES 


SHOWROOMS 


DEVONSHIRE HOUSE PICCADILLY W.l 
LADBROKE HALL BARLBY RD. W.10 
HALKIN ST LONDON S.W.l 
LORDS COURT ST. JOHN’S WOOD RD. N.W.8 
LADBROKE HALL BARLBY RD. W.IO 


< Here's a very unusual 
advert - which portrays both 
commercial vehicles and cars 
on the same page. Of course 
American-owned Ford and 
General Motors sought to split 
their marketing efforts between 
cars and commercials, with 
Ford/Fordson and Vauxhall/ 
Bedford, while Austin and 
Morris models kept the same 
brand names and logos - with 
the added word 'Commercial' in 
the case of Morris. The Rootes 
brothers did things differently. 
They were out to build an 
empire under the Rootes 
Group banner and added and 
positioned various car brands 
to develop different sectors 
of the market. For example, 
to add sporting slant to the 
Humber and Hillman brands, 
Sunbeam-Talbot was added 
- slightly confusing because 
'Sunbeam' trolleybuses came 
under Guy control. On the 
commercial side? Small Hillman 
vans became 'Commers', while 
the Cob 'Mechanical Horse', 
Bantam and CK3 (as here), 
or the about to be launched 
'Gamecock', were always 
'Karriers'. Larger Commer 
models sold for municipal 
applications were also badged 
as Karriers. The concept of 
seeing commercial vehicles 
displayed in a bright, modern 
showroom was certainly very 
unusual at the time! 




j 


A In contrast to the rather 
flashy artwork style - perfect for 
the rather flamboyant Rootes 
persona, you might say - here 
we see a rather plainer more 
basic style on a contemporary 
Vulcan advert. The use of 'an 
artist's impression' could cover 
several shortcomings - like 
the fact that a new model was 
not ready in time before the 
launch issue of magazine went 
to press. But it could also be 
used to make the product 
appear more dramatic than 
it actually was. Or maybe be 
seen doing something that in 
real life might have been hard 
(or expensive) to capture in 
a photograph - like driving 
through the Australian bush, 
for example. Oddly, none of 
the above reasons seem to 
apply in relation to this Vulcan 
tipper and the copy - such as it 
is - is pretty basic and lacking 
in detail, as well. In short, it's 
not good enough. The post¬ 
war Vulcan range was pretty 
successful in a short space of 
time - so surely the advert could 
have been a bit more positive? 
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TRUCKS AND COMMERCIALS are designed and built for 
# tough going in all parts of the world. The Versatile VULCAN 

offers many improvements, such as coach built cab, engine 
accessibility, low fuel consumption, hydraulic brakes, light 
steering, choice of petrol or diesel engines. 



VULCAN MOTORS LIMITED • MAIDSTONE 

k TILLING-STEVENS Company 


KENT 
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February 24, 1950. THE COMMERCIAL MOTOR f j 



THE 10 TON SEDDON-CARRIMORE 


EFFICIENT ECONOMY 

The most-admired vehicles are 
distinctive. There is much to 
distinguish a Carrimore from a 
“standard” six-wheeler. To buy a 
vehicle built to your requirements 
by craftsmen — and designed 
by experts for trouble-free 
service — that is true economy. 


THE CLOSE-COUPLED SIX-WHEELERS 

BUILT BY 

CARRIMORE SIX-WHEELERS LTD. 

CARRIMORE WORKS, LONDON, N.12 Hillside 3631 (All Departments) 
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< Here's a contrast to the 
Vulcan advert - in many ways, 
the style of this advert for the 
Seddon-Carrimore articulated 
'six-wheeler' goes to the 
other extreme with rather 
too much copy, as well as 
too many words set in 'upper 
case', the printer's term for 
capital letters. Aten ton load 
on a three-axle artic was the 
target in the early post-war 
years - although there was 
no exact formula of how to 
get there. As a result, a whole 
load of what must have been 
drastically underpowered 
(and under braked?) chassis 
ended-up as artic motive 
units. The Seddon tractor unit 
fitted nicely in between the 
'heavies' and the mostly still 
petrol-engined (and in many 
cases still normal control) 
models available from the 
mass producers. And top 
marks for showing a unit in 
BRS livery. But notice anything 
missing? Mention is made 
of 'craftsmanship' in terms 
of build quality, but there 
is no mention of the extra 
flexibility and productivity 
that articulation was able to 
provide. Whoops. 


> Sentinel was firmly 
at the 'heavy' end of 
the commercial vehicle 
spectrum - at least in 
terms of 'duty'. But 
the underfloor engine 
location - which did have 
several plus points - was 
to prove a problem when 
it came to expanding the 
range further. An eight¬ 
wheeler wouldn't have 
been possible - odd, as 
Sentinel was the first to 
spot the advantages back 
in steam days - but more 
importantly, as articulation 
became more popular, 
neither was a short 
wheelbase tractor unit. 
Contrasting with AEC - 
and most other commercial 
vehicle manufacturers 
of the time - here we 
note the mention of a 
comfortable, 'fume-free' 
cab with sliding doors. 
Sentinel already had a six 
cylinder, double-drive six¬ 
wheeler in the range, so 
this trailing axle 6x2 'light 
six' filled a useful niche. 

For a while. 




J 




SPECIAL FEATURES 

90 under-slung horizontal engine, 


easy maintenance. 
Heat and noise. 




CONSULT 


LUCAL 


PARTin 11 A O, L u ^ iTK!BUTQR and OBTAIN 

ART CULARS OF TH!S OUTSTANDING VEHICLE. 
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THE COMMERCIAL MOTOR February 24, 1950. 


| Hydraulic brakes with vacuum servo-assistance to supplement 
braking effort and reduce driver fatigue. 

2 Dual wheel cylinder servo-assisted front brakes provide increased 
braking force. 

Hollow shaped bonnet-top gives close-up view of the road. 
Deep door windows and two large rear windows for all-round 
vision. 

Wide vision windscreen with 30% increase in glass ai ea. 
All-steel ‘ safety ' cab of welded construction. 

? High efficiency steering promotes exceptionally light handling. 

$ Adjustable seats and back squabs ensure comfortable 
driving position in relation to controls. 


When you are driving a Kew-built Dodge, you 
sense a feeling that "everything is under control . 
Such confidence is inspired by the knowledge that 
safety has come first in the design. From the 
powerful servo-assisted hydraulic brakes with their 
positive stopping and better control to the high 
efficiency steering for ease of handling at all speeds ; 
and from the wide vision windscreen to the all-steel 
‘safety’ cab with its remarkably high degree ol 
comfort, everything possible has been done to give 
the driver peace of mind. That's why a Dodge 
truck is a safer truck on any haulage task. 


> We've seen a rare 
example of cars and 
commercial vehicles 
sharing the same 
advertising space 
in a Rootes Group 
'corporate' advert. 

But here's something 
equally unusual - an 
advert showing both 
lorries and buses 
on the same page. 
Quite what the 
message is here is 
hard to determine, 
as Foden had already 
been producing both 
passenger and goods 
chassis for a while. 

Was "International 
Fame" really such 
an important factor 
when it came to UK 
operators making a 
purchase decision? Did 
UK operators really 
care what foreigners 
were thinking? Having 
said that, the styling of 
both the Foden lorry 
cab and the 'tin front' 
design of the front- 
engined passenger 
chassis were just about 
the most handsome on 
the market at the start 
of the new decade. 

But unfortunately, 
that design symmetry 
was about to go out 
the window when the 
new generations of 
underfloor-engined 

- or in the case of 
Foden, rear-engined 

- passenger chassis 
came on to the market. 
Note how the Royal 
Warrant is still being 
given pride of place. 


A The Briggs-cabbed Kew Dodge - branded here as the 'Kew-Built' Dodge, but in other cases 'Dodge-Kew', before ending up as plain Dodge - was a 
rugged, stylish lorry that seemed to appeal to operators thanks to the economy of the widely-specified Perkins P6 diesel engine. This advert oddly makes 
absolutely no mention of either the Perkins brand, or even whether a diesel engine option is available. Instead, it suggests one of the greatest attributes of 
the 'Parrot Nose' is driver comfort - and 'Peace of Mind' when it comes to safety. Servo brakes with twin leading shoes, a wide glass area (compared with 
the pre-war-style Dodge cab certainly) and the added protection of an all-steel welded cab structure were features that just didn't tend to be discussed in 
the early 1950s, so this advert is something of a pioneer. Was it perhaps aimed at the own account operator, or that rare bird at the time, the owner-driver? 
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A name of 
International fame 


p 








knotdes 
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March 31, 1950. 


THE COMMERCIAL MOTOR 


A Quality Product 

STURDY AND POWERFUL! 



6i-7 TON HYDRAULIC TIPPER 

with o.h.v. ‘under-floor’ engine developing 109 b.h.p. 


FEATURES 


Powerful o.h.v. six-cylinder engine with chrome finished bores develops 109 b.h.p. 

Robust four-speed gearbox with helical gears, top and third. 

Deep sectioned, wide-flanged frame. 

Hydraulic two-leading-shoe brakes, vacuum-servo assisted. 

Steel fined body, 6 cu. yds. capacity on channel steel underframe. 

£ Telehoist 5 underbody hydraulic tipping gear. 

Roomy all steel three-seater cab with controlled temperature gives increased comfort and improved visibility. 


mmmmmnem 



EE 


IK T 


.T H E H O O TS S 6 100 P 


COMME^AR^D^UTOP^^POR^IVISIO^: ROOTES LTD. DEVONSHIRE HOUSE PICCADILLY LONDON W.l 


< This advert for the newly- 
annouced Commer ' 6 V 2 to 7 
ton' Hydraulic Tipper model 
with underfloor petrol engine 
is missing two elements which 
were never fully sorted in the 
life of the model - it never had 
an official model name. And 
likewise, the Commer brand 
never had a distinctive logo 
like, say, AEC, Seddon or even 
Bedford. In fact, considering 
that the Rootes Brothers 
were supreme 'marketeers', 
borrowing many ideas from 
American marketing and 
production practice, this seems 
doubly odd. The forward 
control underfloor-engined 
Commer didn't, at this stage 
note, include the option of the 
famous 'TS3' two-stroke diesel, 
but it did feature a roomy 
three-seater cab, with what 
would have been considered a 
luxury at the time - a heater/ 
demister! 


> Was ERF really "The World's 
Best Lorry"? Clearly, in the 
days before advertising 
standards legislation, 
manufacturers could more or 
less claim what they liked, but 
seriously - even back at the 
very start of the 1950s - the 
recently-introduced Willenhall 
cab could hardly be said to be 
cutting edge technology and a 
split windscreen with separate 
quarter lights was already 
looking old-fashioned, when 
compared to many continental 
designs. "Better Visibility" 
eh? What, with just the one 
windscreen wiper? And how 
are the windows demisted on 
a cold wet morning? Opening 
the front screen, eh? ERFs 
were a premium product, but 
drivers would have to wait 
until the arrival of Gerald 
Broadbent's 'Kleer Vue' cab 
before these issues were more 
fully addressed. 
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March 3), 1950. THE COMMERCIAL MOTOR 


5 


ANALYSIS 
OF THE 

WORIO’S BEST 
Ho. 3 





BETTER VISIBILITY . . . 

The above view illustrates the uninterrupted all-round 
vision from the new cab which is higher and wider and 
incorporates deeper windscreens than previous models. 

The convenience of the hand and foot controls, 
and the prominence and neatness of the instrument 
panel is also shown. 

The seat can be adjusted both vertically and 
horizontally to give more leg-room if required. 

In addition the bonnet is sound proofed to reduce 
the noise of the engine, and the complete cab is 
rubber mounted to give increased driver comfort. 


E.R.F. L™ ■ SUN WORKS • SANDBACH • CHESHIRE 

Directors; E. R. FODEN—DENNIS FOOEN Telephone; Sandbach 223M/5 Telegrams; E.R.F. Sandbach 
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> Having established a 
rather classy corporate 
advertisement, featuring 
both goods and 
passenger vehicles, 
here we see that Foden 
management has 
thrown the whole idea 
out of the window and 
gone for something 
completely different! 
"Smooth Running for 
Rugged Jobs" we're 
told, requires a "Foden 
Diesel". The rather 
pompous copy line talks 
about the "impregnable 
alliance between man 
and science..." and 
uses unlikely words 
such as "inviolable" 
and "reposed". Did 
Foden have an Oxford 
or Cambridge graduate 
on the marketing team 
at this time? More likely, 
the stuffy language 
suggests this was a 
senior director having 
a go at copy-writing - 
probably the worse thing 
that could happen! 


G. E, N E 


Telephone: 
MANSFIELD 362-3 


MANSFIELD, NOTTS 


FORWARD’ iviansueia 


the commercial motor 


April 28, 1950. 


Although viewed with suspicion, when 
making its debut, the Neville Cab today 
enjoys a reputation rarely surpassed in 
the field of Commercial vehicle design. 
Now in its fourth successful year the 
patented divided feature of the Neville 
Cab has won much praise and is more 
popular than ever before among Com¬ 
mercial Vehicle Operators. 

The Neville Cab is available in C.K.D. 
form on many of England’s popular 4 
to 6 ton class vehicles and we shall be 
glad to supply details. 

Chassis manufacturers’ and Operators 


enquiries invited. 


A You have to hand it to George Neville - the man didn't give up easily. Here we're told that his tilt cab had achieved its fourth successful year in 
production and was now ready to take on the world markets, by being offered in CKD form on "Many of England's popular four to six ton chassis..." of 
which there were still a considerable number of course. Perhaps George Neville's biggest mistake was in not producing a cab large enough to be fitted 
to maximum weight eight-wheelers? Or perhaps aside from the 'Not Invented Here Syndrome', the lack of any significant sales success - at least in the 
context of being offered as standard equipment by a major manufacturer - was that it was just too crude a solution? Keeping the floor panels (containing 
the pedals and steering column) in place, clearly had to result in a significant sealing problem around the base, when the cab structure was lowered back 
into place? Noise, cold draughts and annoying little squeaks and rattles would have been enough to damn it. 
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April 28, 1950. 


THE COMMERCIAL MOTOR 



The name of Foden is inviolable in the 
confidence reposed in it. It is the reference and the 
standard to which transport is both referred 
and judged. The tougher the job the more confidence 
can be placed in a Foden Diesel, for nature 
yields graciously to the impregnable alliance of 

man and science 


BY APPOINTMENT 
MOTOR TRACTOR 
manufacturers — 
FO D E N S LTD 


Smooth 
running 
for a 
rugged 
job 


FODENS LTD • E LW ORTH WORKS 


SANDBACH • CHESHIRE • ENGLAND 

knowles 
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with independent Front Suspension 
and Body Space of 100 cubic feet. 
Maximum Gross Vehicle Weight 3136 
lbs —1423 kgs. 


COMMER 


Tift 1 ! c vMil's, r: al wi " T «#gE.iL 

COMMER 

8 C W T VAN 




COMMER 

2, 3 & 4 TO N 
“SUPERPOISE” TRUCKS 

Available as general purpose or 
dump trucks. Diesel Engines 
available on 4 ton models. Maxi¬ 
mum Gross Vehicle Weights (wit h 
appropriate tyre equipment) 
12,000-19,5001 bs.—5443-8845 kgs. 


TRUCKS FOR MODERN TRANSPORT 


COMMER 

5 & 7 TON TRUCKS 

with “Underfloor” Engine. Full For¬ 
ward Control—Maximum Gross Vehicle 
Weights (with appropriate tyre equip¬ 
ment) 20,700 lbs. and 24,000 lbs.—9,390 
kgs. and 10,886 kgs. 







PRODUCTS OF THE ROOTES GROUP 



DEVONSHIRE HOUSE PICCADILLY 


COMMER 

35-36 SEAT “AVENGER” 
PASSENGER VEHICLE 

with O.H.V. “Underfloor” 
Engine developing 109 b.h.p. 
Gross Vehicle Weight 17,400 
lbs.—7,892 kgs. _ 


ROOTES 


EXPORT DIVISION 

LONDON W.l Tel. GRO. 3401 


ROOTES GROUP REGIONAL REPRESENTATIVES 

U.S.A., Rootes Motors lnc.,‘5a/es: 505, Park Avenue, New York 22, New York. Service: 27-11, Bridge Plaza North, Long Island City I, New York 
CANADA, Rootes Motors Ltd., 170, Bay Street, Toronto EUROPE, Rootes Ltd. Devonshire House, Piccadilly, London, W.l 

BELGIUM, Rootes (Belgique) S.A., Shell‘Building, 60, Rue Ravenstein, Brussels INDIA, Automobile Products of India Ltd., Bhandup, Agra Road, Bombay 

MIDDLE EAST, 23, Cherif Pasha Street, Cairo, Egypt AUSTRALIA & NEW ZEALAND, Rootes Ltd., Fishermen's Bend, Port Melbourne, Australia 
ARGENTINA, Rootes Argentina S.A., Casilla de Correo 3470, Buenos Aires BRAZIL, Cia Brasileira de Veiculos, Av. Presidents Vargas 290, (S/1003). Rio de Janeiro 

FAR EAST, 601, Marina House, Queen’s Road, Hong Kong EAST & S. AFRICA, Rootes (Proprietary) Ltd., 750/2/4, Stuttaford's Bldgs., St. George’s St., Cape Town 
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< Look and learn, Foden 
directors - here is a far 
more down-to-earth 
advert in the same 
magazine for the Rootes 
Group. This was a 'British 
Commercial Vehicles for 
World Markets' special 
issue, so we do have the 
full range represented 
on the same page - 
including passenger 
vehicles. 'Rootes' has 
developed the family 
name into a kind of logo 
here, but aside from 
the 'Superpoise' name 
for the normal control 
models, none of the 
other products have 
models names - even the 
Hillman Minx car-based 
8 cwt 'Express' delivery 
van has yet to get it's 
name. Note the Hong 
Kong Electric Co Ltd 
Commer dropsider. This 
was the prototype of a 
Lledo diecast model - 
but only several decades 
after the real thing had 
been delivered! 


> Health & Safety 
practitioners look away 
now - there's a fully 
laden truck approaching 
within inches of a gang 
of workers in a trench. 

And there's not a single 
traffic cone or 'High-Viz' in 
sight! This rather over¬ 
dramatised perspective 
'artist's impression' of 
the new Austin 'Loadstar' 
range does at least confirm 
that, at last, commercial 
vehicles were getting some 
more memorable model 
names. Unfortunately, a 
merger with deadly rival 
Morris was just around the 
corner, so the whole issue 
would be up in the air once 
again. Nice to see that 
cab comfort and safety 
are being addressed in the 
copy, with curved rear cab 
corner windows being the 
new 'sexy' feature at the 
time. The whole matter 
of power unit choice isn't 
mentioned here, but what's 
this? There is the option of 
a radio! 


April 28. 1950. 


THE COMMERCIAL MOTOR 


The 


164D5TAJZ 


works harder 
because the driver’s work is easier! 


THE NEW AUSTIN 2 AND 5 TONNER 


A truck can be as powerful and rugged as you 
b ut & can °nly work as hard as the 
driver. The new Austin Loadstar is built to 
take care of that. All the strength and power 
you look for in an Austin is there in the chassis 
and engine. And on top of that there’s a cab 


AUSTIN- y 


that makes the driver’s work easier, safer a 
more comfortable. 

HERE are SOME CAB FEATURES... Full "three-seate 
(adjustable driving seat) . Lockable doors . Dust and draug 
proot . Rear corner windows . Heat and sound insulation. 

EXTRAS (ifrequired ). Controlled ventilation; single or doul 
heaters and demisters; door window ventilating panels; rad 

can depend on it! 
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April 28, 1950. 


THE COMMERCIAL MOTOR 



sFddon MOTORS LTL 

WOODSTOCK FACTORY - OLDHAM - LA;NCS - ENGLAND. 




Seddon 

diesels 


represent the 
latest in diesel 
design and 
construction 


COMMERCIAL VEHICLES 

Right- or Left-hand drive. 

3 Wheelbases — 9', 10', 13' 6". 

Supplied as Chassis only, Chassis 
and Cab or complete vehicle 
with any type of body. 


Seddon experience and 
craftsmanship combined 
are producing a range of 
passenger and commer¬ 
cial vehicles that satisfy 
the most exacting 
demands of transport 
operators at home or 
abroad. 


PASSENGER VEHICLES 

Built on the Mk. 4 Chassis. 

14' 11" Wheelbase. 

Right- or Left-hand drive. 

Accommodating up to 32 passengers. 

Chassis only or Chassis and Body supplied. 

Export models fitted with all-metal body 
to withstand tropical conditions. 


REGISTERED 


TRADE MARK 
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ON TRAILERS 


May 19. 1950. 


THE COMMERCIAL MOTOR 


opilt with a GENUINE CARRIMORE 
can these ESSENTIAL ADVANTAGES 
BE OBTAINED 

1. CARRIMORE PATENTED AUTOMATIC RETRACTOR 

Better Load Distribution. Better Steering. Better Appearance 

2. CARRIMORE PATENTED FLEXIBLE METAL COUPLING 

Relieves the Tractor Transmission of Starting Shocks 

3. CARRIMORE PATENTED AUTOMATIC BRAKE COUPLING 

Time Saving and 100 per cent. Foolproof ® 


TNI CIOSE-GOUPIED SIX 


WHEflERS 


Any that k faMih/e 


ifAKRIMORE SIX WHEELERS LTD 

CARRIMORE WORKS, LONDON, N.I2 


HILLSIDE 3631 
(All Departments) 


A Carrimore Six Wheelers - to use the still registered company name 
- was still busy trying to spread the word about the advantages of 
articulation, although for whatever reason, the copy in this advert fails 
to actually mention that word! We're told that 'Flexibility' is a key 
advantage, although more in the context of a metal coupling than in 
operational terms. Really? Surely the ability to drop-off a trailer quickly 
and couple up another one is the most important issue? And just what is 
the 'Patented Automatic Retractor'? The landing legs? Then why not say 
so? True, the final feature, the also patented, automatic brake coupling 
would be a useful thing to have with ten tons of Bulmer's cider behind 
your Leyland Comet tractor unit on a steep downhill slope but, oddly, 
although seen in Bulmer's livery in the photo, this high profile operator 
doesn't actually get a mention in the copy. 


Y Oh dear. This Dyson advert is trying to get 
over a serious message, while using a couple 
of very crude line drawings, which undermine 
the whole effect. Why not use 'mug shot' 
photographic images? That would have worked 
better. Use of the word 'Wot' has wartime 
connotations, of course, but the fact that 'petrol' 
is going up by nine (old) pence a gallon (a very 
steep hike at 1950 prices) would be of no real 
concern to the operator of that ERF, would it? It's 
powered by a Gardner diesel! The principal is a 
sound one however - a 'wagon and drag' would 
be more economical and, at the time, the name 
of R A Dyson, of Grafton Street, Liverpool, would 
have been on any operator's shortlist of trailer 
manufacturers. 


< Seddon adverts were as good as those 
of many of the larger, more established 
manufacturers, being graphically attractive as 
well as being informative. Here, the message 
is that Seddons - despite being a brand that 
few potential overseas customers would have 
heard of - were available for World Markets. And 
several examples in overseas use were shown. 
The use of a spot colour blue brightens things up 
a bit more, too. 


R. A. DYSON & CO. LTD. sms 

%ON TRAILER Mi.UFACTURERS AND ENGINEERS 

-K5i,. g RA ftoN STREET. LIVERPOOL 8. ENGLAND 

iPhones - RO YAL 3434 _ grurns IGNITION I-POOL _ 

DOUBLE YOUR LOADS W/TH OYSON TRAILERS 


May 19 1950. THE COMMERCIAL MOTOR 

DYSON TRAILERS 


H0 Dys6fl7t<ufak? 
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T HE new Big Bedford is the pacemaker for the 
economical transport of heavy loads. Modern in 
conception, with a first-class engineering specifica¬ 
tion, it is designed to take full advantage of weight 
and speed regulations and brings many new ideas to 
heavy truck design. Four great chassis comprise the 
Big Bedford range. The 7-ton short wheelbase for 
a 6 cubic yard, 30 m.p.h. tipper. The 7-ton long 
wheelbase for a 16-foot long, 30 m.p.h. dropside lorry. 
The tractor chassis for 10-ton Bedford-Scammell 


articulated vehicles. And the passenger chassis for 
roomy 33-seater Bus and Coach bodies. New 
testing methods have made the development of the 
Big Bedford more thorough than ever before. The 
design has been developed on the new Vauxhall 
rough track, prototypes have covered over half 
a million miles on the road, and the cooling and cab 
comfort have been tested in the tropics. And new 
manufacturing techniques with specialised equipment 
and “ transfer” machines keep costs down, quality up. 


FURTHER DETAILS OVERLEAF 


September 22, 1950. 


THE COMMERCIAL MOTOR 


Good News for 
Heavy Transport 
Users 


7 

TONNER 


r 




If Rootes was forging ahead, by producing a new, more exciting range of vehicles 
than those produced by other key 'mass-produced' competitors such as Austin and 
Morris, then General Motors was also out to win a larger slice of the commercial 
vehicle market with the introduction of the new 'Big Bedford'. As model names go, 
'big' might not sound especially inspiring, but the fact is, the 'S Type' was bigger 
than any other Bedford and the availability of a seven-tonner with a proper forward 
control all-steel cab, which could operate at 30mph, must have made many hauliers 
stop and think, before placing an order with any one of more than half-a-dozen 
established manufacturers of 'heavies'. Again, we have an artist's impression, 
rather than a photographic image - in this case to impart a suggestion of 'speed' 
and ability to climb a bank fully loaded. 

This right hand page was just the first in a dramatic three-page section taken by 
Bedford, in the same show edition as the Rootes front cover, yet oddly, it contains 
no logo or 'sign-off' as might be expected with a single page advert, yet contains 
quite a long intro copy telling us that Big Bedfords are available as tipper, tractor 
unit and 'long wheelbase for a 16 foot load', together with 'a 33 seater passenger 
chassis for both bus and coach bodywork.' At launch, this range was of course still 
only available with the 36 hp six cylinder petrol engine - there is no mention of a 
diesel option. 

On the following 'Double Page Spread', the corporate image is spoiled by the 
fact that a second 'spot colour' of light blue instead of orange makes it look like 
the 'DPS' is an advert from another manufacturer. Luckily, we're reassured by the 
strapline, 'Made by Vauxhall Motors Ltd, Luton', while the potential customer 
is encouraged to 'write' to 'Vauxhall Motors' in order to find the location of his 
nearest Bedford dealer. Notice anything missing? Like most advertisements in this 
early 1950s publication, no phone number is listed! 




Extra long wheelbase, 206 ins., giving ampe soict 'dir 
roomy 33-seater coachwork. Specially graded seqpfinsH 
with double-acting shock absorbers and L25-2C licw 
pressure tyres. Duple “Vega” 33-str. Luxury Goiadl filur 
trated above). Also a Duple Mk. VI 33-str. Service Skits,. 


HMTON BEDFORD-SC AMME1 

Speda. mracic-r chassis with dtra-sho-n wtaee 
for snail taamirf circle and good maneeuvrabi 
to couple So Becford-Scaxrarjdl 30-son artic 
and will cotuple to existing Bedford-Scainme 
trailers Maximum gross train weight 144 toi 


Outstanding features of the new B] 


6-CYL. O.H.V. PETROL ENGINE—110 BRAKE HORSE 
POWER—R.A.C. RATING 36 h.p.—SEVEN BEARING 
CRANKSHAFT—SLIP FIT CYLINDER LINERS — 
4-SPEED GEARBOX WITH SYNCHRO-MESH ON 
2nd, 3rd and Top — HYPOID AXLE — mT>RAULIC- 
MECHANICAL BRAKES VACUUM-SERVO ASSISTED 
-ALL-STEEL INTEGRAL DESIGN CAB AND FRONT 


END SHEET 
FOR 3 MEN— 
FOR TROPIC 
ACCESSEBILr 
—LARGER LC 
The complete B 
to 10 tons. 


PRODUCTS OF VAUXHALL ENGIIN 
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September 22, 1950. September 22, 1950. THE COMMERCIAL MOTOR 

lew BIGBEDFORDS * * * 



METAL — EXCEPTIONAL COMFORT 
NEW TYPE CAB COOLING DESIGNED 
:AL CONDITIONS — OUTSTANDING 
rY AND EASY REMOVAL OF ENGINE 
)ADS, LONGER LIFE, LOWER COSTS, 
edford range covers every load from 10 cwt. 


7-TON DROPSIDE LORRY (30 M.P.H.) 

Wheelbase 156 ins. Tyres 8.25-20/35 x 7*, twin rear. 
Dropside lorry body measuring 16 ft. x 7 ft. inside. (Max. 
legal body length 17 ft.) Unladen weight 2 tons 18* cwt. 
Max. gross vehicle weight 10 tons 4 cwt. 


6 CUBIC YARD TIPPER (30 M.P.H.) 

7-ton chassis. Wheelbase 116 ins. Tyres 8.25-20/35 x 7^, 
twin rear. All-steel welded tipper body, capacity 6 cu. yds.; 
inside length 10 ft. 6 ins., width 7 ft., height 2 ft. 4 ins. 
Unladen weight 2 tons 19$ cwt. Max. gross vehicle weight 
10 tons 4 cwt. 


MADE BY VAUXHALL MOTORS LTD., LUTON 


LL 

Ibase (86 ins.) 
lity. Designed 
ulated trailers 
U 6 and 8-ton 
is. 


[G BEDFORDS 


[EERING LEADERSHI] 


Full particulars from your local Bedford dealer or write direct to Vauxhall Motors Ltd., Luton 
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The fleet illustrated, comprising thirteen 
“ JNSN ’* Vehicles operated by the English 
Electric Company Ltd., Liverpool, has been 
built up over a period of two years, following 
the satisfactory service given by the original 
two vehicles which were kept under strict 
observation over a trial period. 


Ail these vehicles were supplied by the Milford Motor 
Company, Vulcan Street, Liverpool, authorised “JNSN 
Distributors for South-West Lancashire, West 

Cheshire and North Wales. 

“JNSN” Lightweight Diesel Commercial Vehicles set a 
new standard in economy for bulk capacity transportation. 
Send for literature and notes on “JNSN ' running costs. 


7^ 


> The whole issue of 'mechanical handling' 
hardly ever gets a mention in early post-war 
transport publications, even though various sack- 
loaders and other agricultural devices had been 
available for some while. This baby, however, is 
something else. It's the future - although clearly 
not many people in the transport industry saw 
that at the time. The Anthony Hoist 'Tailboard 
Loader' could load goods of up to 18 cwt (that's 
almost a ton for younger readers), up to a height 
of 54 inches from ground level. The biggest 
difference between the Anthony product and 
every tail-lift since is that here, it is seen as a 
replacement to the traditional tailboard, not 
an item of equipment that would be chassis- 
mounted and added to an existing body, as is 
mostly the case today. Hydraulically activated, it 
would, of course, require either a power take-off 
or electro-hydraulic power pack - neither of 
which was commonly offered on non-tipper spec 
chassis at the time. Oddly, the advert doesn't 
mention how this is to be overcome. Nor did it 
make the point that while a fork-lift truck was 
probably the best solution, the concept of pallets 
would only work if there was another fork-lift at 
the other end of the journey. 


Y Here's a treat for Dinky Toys fans - a picture of 
the actual 'prototype' of the AEC Monarch-based 
'Shell Chemicals' tanker. Although this Thompson 
Brothers of Bilston advert shows a black and 
white image, we know it was finished in red and 
yellow, because many of us will either have once 
played with the Dinky model and knocked the 
paint off it in large chunks, or we will have an 
immaculate example on our shelves today. But 
in answer to the question: "What was it for?" 
we can at last provide an answer. The stylish, 
albeit, slightly pre-war looking four compartment 
Thompson tank body was, the advert tells us, 
designed to carry 1800 gallons of "solvents". The 
rear door in the centre of the body was for the 
pump metering unit, rather than manual access 
to anywhere, but the low nearside-mounted tank 
outlets do seem rather vulnerable. The hose reels 
are, we assume, located in the side lockers above. 


I 


IERCIAL MOTOR 


JENSEN MOTORS LTD • WEST BROMWICH • TheUtett 

a 7 


Telephone : West Bromwich 1112 (3 lines) 


I 


t* //f Hid 

7roH*j0ort~..' 


A It seems hard to understand from today's perspective, where each of the remaining brands 
of commercial vehicle available on the market today not only includes a wide range of models, 
but often shares major components with a supposed competitive brand. With smaller vans 
and light trucks of course, the products often only differ in the shape of the badge on the 
grill. So the impact that the new Jensen must have had on the established manufacturers of 
commercial chassis is difficult to take in. Ultimately of course, they all reduced unladen weight 
to boost payloads - a factor encouraged by legislation that allowed chassis under 3 tons 
to legally travel up to ten miles an hour faster than 'heavies'. The result? A whole batch of 
new 'Lightweights'. Jensen was however in a unique position, in that the 'chassis' employed 
a semi-spaceframe monocoque structure, enabling the body platform to be integral to it. 

This required no outriggers, thus saving more weight. The 'JNSN' was popular with furniture 
removers - it was the largest capacity van on the market. Several 'Blue Chip' operators, 
such as English Electric, seen here, were also customers. We're told that English Electric has 
already built-up a fleet of 13 platform lorries. As much of this success was down to the early 
adoption of the Perkins diesel engine, it's odd to find no reference to Perkins in the copy - or 
even the famous ringed logo on the vehicles. 



1,800 gallon 4/C Panelled solvent 
tank, fitted with metering equip¬ 
ment and Hose tubes, and mounted 
on A.E.C. “Monarch” chassis. 



THOMPSON BROTHERS (BILSTON) LTD 


BRADLEY ENGINEERING WORKS • BILSTON • STAFFS 



















SELLING LORRIES IN THE 1950s 


49 


August. 4, 1950. 


THE COMMERCIAL MOTOR 


13 




I Light , strong magnesium alloy tail¬ 
board lowered to ground level. No 
chains to hamper loading. Non-standard 
sizes of tailboard are available in steel. 
% At touch of lever tailboard rises 
smoothly to truck-floor level {up to 54" 
from ground), lifting loads up to 18 cwt. 
It can be stopped at any height between 
ground and truck-floor. 

3 Hydraulic cylinder incorporates 
safety control valve : tailboard cannot 
drop its load should oil lines break or 


Efficient distribution is vital to industrial 
prosperity. That is why, in more and more con¬ 
cerns, the Anthony Tailboard Loader is being 
used to step-up efficiency in the loading and 
handling of goods. At factory and warehouse 
it cuts working time, eliminates heavy and risky 
manhandling, lowers costs and 
releases valuable manpower. 
Write for illustrated brochure and 
details of demonstration facilities . 


See Anthony Hoists 
Exhibits at the 
COMMERCIAL 
MOTOR SHOW 
STAND No. 5 
EARLS COURT 
SEPT. 22-30 


engine stall. 

4- Safety latches lock tailboard to body 
when in raised position. 

5 Ramps can be supplied to fit either 
side. 


Service Agents :— 



DOUGLAS MUNRO & CO. LTD., 48 West Regent Street, Glasgow. 
J. S. HE M MINGS LTD., Jubilee Garage, Pensnett, Brierley Hill, Staffs. 
TAYFEN GARAGES LTD., Tayfen Road, Bury St., Edmunds, Suffolk. 


a13 
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Telephone: Battersea 2193/4/5/6. 

ATKINSON LORRIES ( 1 9 3 3 ) LTD. 

WINERY LANE • WALTON-LE-DALE • NR. PRESTON 

Telephone: 84284/5/6 Service & Spares: Marsh Lane, Preston. Telephone: 56217 Telegrams: “ Wagons ” Preston 


B 
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fHE SUPER QUALITY RANGE FOR LOADS UP TO 


12 TONS 


> This is the front cover 
of the 1950 Commercial 
Motor Show issue of 
The Commercial Motor 
magazine. It is entirely 
made-up of artist's 
impressions of vehicles, 
which was the easiest 
way of introducing a full 
colour image at the time. 
The images of the vehicles 
themselves are pretty 
good representations of 
the real thing but, as we 
can see from the upper 
picture, the scale of the 
humans has been reduced, 
to make the Commer 
'Express' panel van seem 
rather larger than it 
actually was! We're told 
inside this issue that the 
Rootes Group had nine 
different vehicles available 
in the range, although 
the normal control 25 cwt 
'Superpoise' would soon 
be replaced by the semi¬ 
forward control delivery 
van with sliding doors and 
the recently introduced 5 
and 7 ton forward control 
models would become 
a major sales success. 
Which makes it doubly 
odd that the 'QX' forward 
control models never had 
an official model name. 
Why didn't Rootes name 
both goods and passenger 
versions 'Avenger'? 


< Quite what the 
marketing message is 
here, we're not so sure. A 
full-page advertisement 
in a pre-Commercial 
Motor Show issue of a 
leading magazine such 
as Commercial Motor 
would have been seen as 
a significant cost, back 
in the 1950s. After the 
nationalisation of the 
British road haulage sector, 
all the manufacturers 
would be looking for new 
markets for their products. 
So an advert that has 
nothing other than a sales 
slogan such as 'Knight 
of the Road' was either 
very confident - or brave 
- considering that most 
competitors would have 
been tempted to say too 
much in their adverts. In 
fact, we could conclude 
this advert worked in that 
it pushed the 'Circle A' 
logo that became one of 
the most iconic commercial 




vehicle logos of all time. 
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at Earls Court STAND H ?598 

SEE THIS ENGINE IN VUICAN CHASSIS STAND H°31 

HENRY MEADOWS LTD. Fallings Park. Wolverhampton 


First Momkf 


September 22. 1950. THE COMMERCIAL MOTOR 


meadows 


ClHMOii *ee&t e 


HIGH -SPECIFICATION 


80 HP 


OIL ENG INI 

at 2,200 Kp . m 


< When there were more than 
a dozen makes of commercial 
vehicles in Great Britain, there 
was also a thriving 'sub-industry' 
of component suppliers that 
were also keen to attract new 
customers. Very few of those 
suppliers are still in business today 
- quite simply because there is 
no market for their product - the 
mainstream manufacturers have 
all gone. Things were different 
in the 1950s and '60s, often with 
several competing suppliers after 
the same business. Today, when we 
think of pioneering brands in the 
design and development of diesel 
engines for example, the names 
of Frank Perkins and Norris, Henty 
and Gardner come to mind. Perkins 
for the successful development of 
the 'high speed' diesel, suitable for 
light and medium weight chassis. 
Gardner for slow, but reliable, 
diesels that could plug-away 
all day and all night, in a wide 
range of chassis, transporting 
manufactured products up and 
down the sadly out-dated trunk 
roads of Britain. Do we think much 
of Henry Meadows? Probably not. 

In the 1930s, Meadows petrol 
engines were used in several 
up-market cars, as well as a few 
pretty obscure lorries such as the 
Multiwheeler 'Anaconda' tractor 
draw-bar trailer combination with 
automatic axle downforce system. 

In the brave new post-war era? 

One of the main - and probably the 
only major customer of Meadows 
engines was Guy Motors, located 
next door to the Fallings Park 
factory in Wolverhampton. 

Rightly or wrongly, Meadows 
engines just didn't seem to gain a 
reputation for anything - in road 
tests, their power was often lower 
than any competitive unit and, 
perhaps for good reason, there 
were never the testimonials for 
long service life or reliability, as put 
out by other manufacturers. Things 
could have been so different. Here 
we see an attempt by Meadows to 
win some mid-range diesel engine 
business. But who was this rather 
splendid advert aimed at? The 
end user, or the manufacturers 
and dealers of still mainly petrol- 
powered lorries? Six cylinder 
smoothness from a four cylinder 
engine? Gardner couldn't claim 
that! Low fuel consumption? They 
all claimed that, but what the hell 
did "370 lbs per horsepower per 
hour" relate to, for goodness sake? 
Why not just give us the MPG? 

A 'Square' engine configuration 
certainly sounds 'modern' and a 
short length engine block would 
be useful as well, but history tells 
us that it wasn't enough. Meadows 
failed to find a slot in such an 
increasingly competitive market. 

















gross laden weights 


Full particulars from: 

JOHN I.THORNYCROFT & CO., LIMITED, THORNYCROFT HOUSE, LONDON, S.W.1, ENGLAND 

2 


'JKORNYCR.Of]' 


THE 


ROAL MOTOR 




COMMERCIAL MOTOR 
April 20, 1951 


% 




A This rather wonderful artist's impression, by well-known 'commercial' artist Leslie Carr, was used in many different ways and sometimes in just black and white. 
But this full-colour page advert for 'Thornycroft Export Vehicles' tells us all we need to know about Britain's ability to go out there and win business in 'World 
Markets' after World War II. Readers were assured that there was a suitable Thornycroft available from 13,400 to 224,000 lbs gross weights "for the highways 
and byways of the world", as we observe a semi-forward control export chassis being craned aboard a cargo ship at the docks, for operation in some far-off land. 
We might observe that there seem to be plenty of dock-workers on duty, beavering away while several tons of Thornycroft is lifted over their heads, without 
concern. But the need to 'handball' a load of wooden crates off the smart 'Sturdy Star' dropside lorry in the foreground underlines how Britain was already falling 
behind in terms of transport efficiency. That's a basic electric platform truck, not a fork-lift truck in the foreground. 
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April 20, 1951. 


THE COMMERCIAL MOTOR 


Built to 


operate 

all over the world 



Model 6.8 


Model 5.4 
Hydraulic Tipper 


Model LK.4.4 


Illustrating a few of the types available for 


Home and Overseas markets. Specifications 


and catalogues obtainable on request. 



E.R.F. L TD • SUN 



Directors: E. R. FODEN— DENNIS FODEN—E. P, 



■ SANDBACH * CHESHIRE 

Teleohone: Sandbach 223/4/5 Telegrams: E.R.F. Sandbach 
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> In the early years of 
the decade, Seddon was 
still very much a 'young' 
manufacturer, but none¬ 
theless, still managed to 
find overseas markets for 
what was essentially still a 
chassis designed to meet 
restrictive UK legislation. 
The 'Mark 5' was available 
as both a long wheelbase 
haulage chassis, as a tipper 
or as a two-axle tractor unit. 
Looked at from a viewpoint 
that today 'British Made' 
means very little - and 
in any case is only likely 
to underline the fact that 
something 'assembled' in 
this country was more likely 
to have been manufactured 
in a factory owned by a 
company based elsewhere 
- it's nice to see that 
Seddon saw it as something 
positive. 

Again, we were not told 
that the success of the 
'Seddon Diesel' was as 
much about the Perkins 
diesel engine as anything 
else, but then the copy 
doesn't mention 'Eaton' 
as being the supplier of 
the two-speed axle, either. 
Also 'again' we see that 
drawings and an artist's 
impression have been used 
instead of photographs. 


April 20, 1951. 


THE COMMERCIAL MOTOR 


You get all these • . 

and more • ■ with the 

SEDDON Mk.5 DIESEL TRUCK 

y ° Ur '° adS • urther ’ faster and cheaper, 
ow an experienced campaigner in all parts of the world 

Tested m all climates and conditions, it has proved to te a 
model of what BRITISH MADE really means 

iow "■»*» «* 

It will give you all the pulling range you’ll ever need while 
longest™. mnS P0Siti0n SiVe fatigue - free living on the 
As an all-purpose vehicle it would be difficult to find its equal. 


3 WHEELBASES- 


/ S°°as; juu. 0 in., tipper; 9ft. Oin., tract< 
are available with either right- or left-hand drive; chas; 

HmnVd haSS1S and Cab 01 compIete vehide flat platfori 
v . an ; or an y special type of body work can 1 
supplied. A two speed axle can be fitted if desired. 


SEDDON MOTORS LTD. 

OLDHAM • LANCASHIRE 


< Here is ERF's bid for 
World Domination - and 
it has to be said, the small 
Sandbach manufacturer 
was considerably more 
successful in winning 
export business than many 
UK companies - although 
clearly, judging by the 
subjects photographed 
on this advert, only two 
seem to be actual 'export' 
models. It's hard to see 
how the four-cylinder 
LK4.4 model operated 
by Bulmer's Cider would 
be suited to overseas 
markets, but the 5.4 tipper 
chassis has a double¬ 
skinned roof, so that 
clearly was for overseas 
use. At this stage, ERF 
hadn't spotted the fact 
that most overseas users 
would either want a heavy 
duty artic tractor unit or a 
rigid with enough power 
to pull a large draw-bar 
trailer, although the 
company soon started 
to focus on such chassis, 
along with heavy duty 
»trucks. 


dump 1 
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EXPORT DIVISION 


: ;• Sjp 

FRIDAY, JANUARY 18, 1952 
SIXPENCE 

BRITISH VEHICLES 
AT BRUSSELS SHOW 


TRUCKS FOR WORLD TRANSPORT 

See them at the Brussels Show 
January 19th-30th 

DEVONSHIRE HOUSE PICCADILLY LONDON W.l STAND NO 870 


RooteS 


> • I STR1BUTORS 

T H R O U G -44 O 

T 

THE 

WORLD 

4 ? 








































< If there was any doubt that the Rootes Group was 
very much the rising star in the vehicle manufacturing 
industry in the early post-war years, then this full-colour 
artwork was there to reinforce that point. Look at it. 

It's full of confidence. Almost every truck and van in 
this artist's impression is a Commer - the two non- 
identifiable lorries look old and due for replacement 
any day soon, while the new Commers are raring to 
go. But what is it they are being loaded with? Sand? 
Grain? Is this the site of some huge post-war new town 
development? Or are they helping to rebuild wartime 
bomb damage? Tricky one, as this is the Brussels Show 
issue, so don't mention the war! Interestingly, while 
Rootes managed to get some editorial coverage of the 
normal control Superpoise range inside this issue - with 
photos actually taken in Brussels of a Belgian-registered 
vehicle, it was a forward control Seddon Diesel that 
was subject of the full road test in this same issue. 

That must have been a disappointment to the Rootes 
marketing department, but it might also explain why 
Seddon did so well in Belgium and Holland at this time. 


Y The full road test of a Seddon Mark 5 in the same 
issue as this full page advert was clearly a landmark 
for the Oldham manufacturer and, at last, we get to 
see some real photographic images of Seddons in 
customers' livery. At the head of the page is a 'Mark 
5' in British Road Services livery, the order from BRS 
confirmed in the copy. Mark 5s were good for up to 
10 tons gross solo, or as a tractor unit up to 14 tons 
gross. The neat little 'Mark 7' was now also available, 
giving Seddon a chance to win orders away from 
operators of lightweight petrol-engined chassis. True, 
the modest 3 ton payload of the Mark 7 might not 
make it an ideal choice as a tipper, but this could have 
been to transport 'coke' or clinker, rather than coal. The 
lower photo helps underline the fact that Seddons had 
soon managed to win a large slice of the agricultural 
transport market. That little Mark 7 would be ideal for 
getting into narrow farm gateways. 
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April 25, 1952. 



COMMERCIAL MOTOR 


miMiiiiiiiiiiiiii! 


The New Jen-Tug Mark IT 
powered by the Austin A 40 ' 


ONE JEN-TUG CAN MOVE 



January 18, 1952. 



JENSEN MOTORS Limited, WEST BROMWICH, 


ENGLAND 


t 


Seddon Diesels provide a range of trucks “ tailored to fit 
the job the Mk. 7 for loads up to 3 tons, with ample 
space for bulky loads, the Mk. 5 for heavier loads up to 
a maximum gross weight of 10 tons and articulated 
vehicles up to 14 tons gross. 

Whatever you haul and wherever you haul it there's a 
Seddon truck that's just right for your job—that will 
operate with maximum performance and the greatest 
economy. 

Large illustration shows a Seddon Mk. 5 truck as supplied 
to British Road Services. 

Smaller Illustrations show two applications of the Mk. 
7 3-tonncr. 

SEDDON MOTORS LTD. 

LANCASHIRE 


A Looking at this advert, the success of the little Jen Tug must have 
seemed like a sure thing. From a very basic, simple advert initially, we 
now see that Jen Tugs were in use by British Railways - note we are now 
in the 'blood and custard' era, not all-over deep maroon as in the Dinky 
Toys model of the Jen Helec - and we even have a 'fleet' shot of six units 
loaded with sawn timber operated by Brownlee Sawmills. However, the 
top photo looks like an 'in-house' tractor used to deliver Jensen-bodied 
Austin A40s - two at a time - using an Austin A40-engined tractor! The 
middle shot seems to show the same unit delivering what looks like eight 
pick-up truck bodies. Who were they for? 


OLDHAM 
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April 25, 1952. 


THE commercial motor 


he unusual strength of the Trojan MS’ ' to * 
■ otl it world-wide acclaim. Essentially built 
3 r commercial work, its robust construcUon 
lakes it equally suitable for gruelling 1 g 
mis or door-to-door deliveries. 


SSSW? tp& ismggStA 

tST| Tr S RE BA1 siro™ 

SSS, BlSuM-BRAZg 

VENEZUELA, FINLAND, and CELL 

TROJAN LIMITED 
CROYDON ■ SURREY ’ ENGLAND 

1 A* 19 


A Trojan was essentially to remain a 'one model' company for many years, until the glass fibre-cabbed semi-forward 
control models arrived. But that didn't seem to hamper its success. Initially, when just about all other commercials used 
four-stroke petrol engines from passenger cars, the simplicity of the two-stroke Trojan would have been a useful 'USP'. 
In this export orientated advert - a first - we see that already, Trojans have found customers as far away as Ceylon, 
New Zealand, Argentina and Venezuela. The 'Trojans for Work' strapline was to last until the end. 


\ 

> Here's another real 
treat for Dinky Toys model 
collectors - the advert 
for the prototype Leyland 
Beaver car transporter and 
trailer. If the whole loading 
and unloading sequence 
of the model seemed 
unlikely, then here is the 
real thing to prove that ... 
Well, what does it prove? 

And why was it so complex? 
The answer seems to be 
related to the desire to 
not have to deal with any 
hydraulic connections to 
the draw-bar trailer. That 
would have been possible, 
but complex - and in any 
case would have needed a 
more powerful PTO and run 
the risk of oil leaks. So the 
upper deck of the trailer 
was fixed in the up position. 
But with the drawbar 
slewed over, a bridging 
piece from the upper deck 
of the Leyland enabled 
Land Rovers to be loaded 
onto the upper deck of the 
trailer, while the two Land 
Rovers on the lower deck 
of the trailer could simply 
be driven aboard. Once the 
upper deck of both lorry 
and trailer were loaded, 
the hydraulically-powered 
deck on the Leyland was 
raised to enable the lower 
deck to be loaded. The 
'prototype' was green and 
cream and was used to 
transport short wheelbase 
Land Rover 80-inch models 
to the docks for export and 
presumably to dealers in the 
UK. Which meant that Dinky 
designers had to stretch 
the wheelbase of both lorry 
and trailer to accommodate 
the extra length of its cars - 
not helped by the fact that 
they were to a larger scale 
anyway. 

The need for a 'driver and 
mate', because a second 
man was then required 
for draw-bar outfits, 
opened up the market for 
articulated car transporters, 
but they couldn't yet take 
eight vehicles at a time. 
Besides, it might be handy 
to have a second pair 
of eyes when reversing 
vehicles off that upper 
trailer deck in poor light 
conditions! Manufacturer 
Brockhouse also produced 
street-sweepers and other 
'specials', as well as haulage 
trailers. 

_ / 
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BROCKHOUSE 


J. BROCKHOUSE & CO. LTD • LIVINGSTONE ST • CLYDEBANK-ty-GLASGOW 

Head Office: Victoria Works, West Bromwich, Staffs. 

London Office: 25, Hanover Square, W.l 
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CAR TRANSPORTER TRAILERS 


BROCKHOUSE has always been in the forefront of 
transporter trailer development, and the majority of vehicles 
of this type now on the road are of BROCKHOUSE manu¬ 
facture. Operators have confidence in trailer equipment 
with this famous name, because it is always built up to the 
highest standard and not just down to a price. 

The ROVER COMP AN Y is using a special unit for carry¬ 
ing eight LAND ROVER cars, as illustrated on this page. 

In this equipment, the leading vehicle has been mounted 
on a LEYLAND Beaver 12 B\ chassis, with four-wheel 
trailer in tow. Technical details—of considerable interest 
—are too numerous for inclusion here, but arc available 
on request, together with advice on designs for other 
specialised requirements. 

I Craftsman -built by Brockhouse 


ADVANTAGES in the use of this type of unit are many 
and important. Only one vehicle has to be fuelled, instead 
of eight. Only one driver and mate are required, instead 
of eight drivers. The vehicles arrive at their destination in 
showroom condition, and no washing and cleaning is 
needed. No cranage or other special arrangements are 
required at the docks. Where pneumatic tyres cannot be 
exported, wood slave wheels can be used, and the necessity 
or wheel-changing is obviated. With one vehicle in use, 
a complete delivery is assured. And with their attractive 
painted finish, such transporters are a real advertisement 
on the road. 
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May 2 , 1952 THE COMMERCIAL MOTOR 

The New 


BEDFORD 

10/12 cwt Van 



> Here we find pretty much all we need to know about the class structure in 
Britain - and indeed, the vehicle industry. "So have you got those drawings done, 
Jenkins?" asks our pipe-smoking ex-military type of the hard working, but probably 
only Technical College educated draughtsman. Our man with the pipe is clearly ex¬ 
military. Stiff upper lip, neat hair, trimmed moustache... While 'Jenkins' has his jacket 
off and sleeves rolled-up, signifying he actually does some work, rather than walk 
around the office looking at what other people are doing, asking questions. This is 
what makes pipe-smoking man the boss. A lack of sweat. Clearly there is a serious 
design problem here that needs solving and equally clearly, a Dunlop flexible pipe is 
the solution. No, it's not the kind of pipe you set fire to, this 'pipe' is for hydraulics. 

It could have been that our drawing office was wrestling with the need to include 
hydraulic brakes on a car of van with independent front suspension for the first time, 
instead of 'mechanical' Girling rod brakes. But the copy line helps us understand 
that hydraulic tippers were still seen as a 'new concept' in the vehicle industry - even 
into the 1950s. "Right, carry on then Jenkins..." 


< It's interesting to note that, unlike today, when every manufacturer has a logo, 
the Bedford brand didn't make a big deal of the Vauxhall 'Griffin' when it came to 
advertising -any more than it reminded customers that both brands were under 
entirely American ownership. There is no 'General Motors' logo on this rather 
crude launch advert for the new Bedford '10/12 cwt van'- that wouldn't happen 
for a while. In fact, there is no suggestion that any Americans were involved in 
it's design and manufacture, whatsoever! This three page advert followed-on 
from the launch of the new 'Big Bedford' and, if there was one thing that did spell 
'American', it was the desire to make a bold marketing statement. Unlike the 
competition, the new 'CA' (as it was not referred to here) was of all-steel pressed 
construction "except for a proofed plywood floor" we are told. The petrol engine 
was the trusty 40 bhp unit found in Vauxhall cars and was, we're told, of "Modern 
square design", meaning it's not an old long stroke plodder, like engines designed 
in the 'horsepower tax' era to the RAC formula. The 135 cubic foot capacity body 
with sliding, lockable cab doors and that tight 33 foot turning circle made it a 
market leader for more than a decade - until Ford beat GM by introducing the 
all-new Transit, well ahead of the 'CF' ranqe. 
_:_/ 



Features of the new Bedford IO/I2 cwt Van 


Note the compact dimensions and efficient lay-out. 
Note the generous load space ... 135 cubic feel 
with an extra 10 cu. ft. beside the driver, in ideal 
proportions and with a minimum of obstructions 
to complicate stacking. Note the remarkably 
small turning circle—a complete about-face in 
33 feet—and think what this means in terms 
of delivery in confined spaces. Note, too, the wide 
sliding door on each side, the full-width hinged 


doors at the reaT, the exceptional visibility and the 
big side panels for lettering and decoration. Here, 
indeed, is design-for-purposc at its best: a new, 
long-life engine designed to give more power for less 
petrol, load accessibility and convenience to save 
time and temper, manoeuvrability to facilitate 
parking and speed-up delivery, and engineering 
leadership to ensure efficiency and economy 
in operation. 


Some special 
advantages. 


MANOEUVRED LIKE A MIDGET—TURNED LIKE A TAXI 

Overall length only 12 ft. 10 In. Turning circle only 33 ft. Tlie Bedford iu/12 cwt. can slip in and out of confined 
spaces which defeat other vehicles; can reverse direction in one turn ;n a roadway 33 ft. wide. 



Slidingfront doors 
on rollers top and 
bottom 


All doors can easily One-piece 
be locked steel roof. 


pressed Reinforced inner Detachable proofed 
shell to sides plywood floor 


Easily adjustable 
driver’s seat 


Full-width r 
doors 


Easy-to-reach 
spare wheel 


Good visibility 
all round 


Durable all-steel body designed for easy loading. 
Engineered to stand up to knock-about work the body is 
all-steel except for the specially proofed plywood floor. 
Everything about the van is practical—designed for 
easy maintenance and operation. Detachable covers 
are fitted in the floor for access to battery, petrol tank, 
etc. Front doors arc readily detachable, and slide on the 
outside of the body. Rear wheel covers and inside wheel 
arches arc detachable; the engine and front end 
components are really accessible. The Bedford 10-cwt. 
is economical both to run and to keep in good trim. 

Features of the modern chassis design. Semi-forward 
control provides these important advantages; a short 
wheelbase with handy overall dimensions, and excellent 
weight distribution, thus obviating tail-heavy conditions 
when the load is carelessly placed. In the new Bedford 
10/12 cwt. design, these basic advantages have been 


combined with really outstanding accessibility of the 
engine and major components. Because the engine is 
offset to the left of the centre-line of the chassis, there is 
plenty of space for the convenient grouping of the 
controls, and driver comfort is of the highest standard. 
Both in broad outline, and in its detail design, this new 
Bedford is thoroughly modem, sensible and practical. 
It has been designed to do a van’s job better. 

Super-efficient square engine gives more power for 
less petrol. Power unit is the new Vauxhall 4-cylinder 
engine of modern "Square” design, so called because 
the width of the bore (3$*) approximates to the length 
of the stroke (3"). This engine combines high power, 
40 B.H.P., at 4,000 r.p.m. with outstanding fuel 
economy. Above all, it is a long life engine with long 
valve life, long piston and ring life, long crankshaft and 
bearing life, and particularly long cylinder bore life. 


Full details from your local Bedford Dealer or write for catalogue to 

DEP. 11 . VAUXHALL MOTORS LTD . LUTON . BEDS. 


There’s a Bedford for every load from 10 
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May 30, 1952. 


THE COMMERCIAL MOTOR 







Dunlop Flexible Pipes put an end to pipe 
difficulties. Consider some of the prac¬ 
tical advantages which they offer: 
durability and high fatigue-resistance, 
resulting from special Dunlop design 
and the traditional quality of materials 
and workmanship; short end-fittings 
that offer ease of installation; secure 
end-fittings that cannot be shifted by 
internal pressure. There are many types 
of coupling for original fitment or 
replacement, and, of course, high, 
medium, and low pressure ranges. The 
Dunlop Technical and Consultative 
Service is ready to advise you on all 
application problems. 


IH/fOS 


DUNLOP RUBBER CO. LTD., FOLESHILL, COVENTRY 

a!7 
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-- ■.M,*****^^ J. B.M T VV 
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lubrication oil economy is on the 6 am • f nC e .. 

longer working life, low-cost maintenance and superb P , 

aud the reasons for Comet « 90 » supremacy are also plain for 


Mini 




Head Office and Works : 

LEYLAND • LANCS * ENGLAND 

SoVER HOUSE • HANOVER SQUARE • EONDON W.l 
MO TORS limited 


FOtt ECONOMICAL TRANSPORT 


> Clearly spurred into 
action by the three-page 
Bedford adverts for the 
'Big Bedford 7 and the new 
10/12cwt delivery van, 
the marketing manager at 
Austin was summoned to 
the boardroom and told to 
organise something equally 
dramatic. If Bedford was 
booking three advertising 
pages in each issue, then 
Austin must be seen to 
do likewise. Here is the 
result - more 'artwork 7 note, 
but unlike the single spot 
colour and black used by 
the Americans, the all-British 
Austin company would 
go one better and show 
those Yanks how it should 
be done. Yes, by using full 
colour! On the first page, 
we see a 'Loadstar 7 pulling 
out from a typical 'Pull in 
for Carmen 7 on a night 
run. Maybe the load that 
has to be in the docks by 
morning? We assume that 
the driver will need a 'mate 7 
to help handball off the 
load. The dramatic double 
page spread shows that 
Austin was struggling a bit 
to show a complete 'range 7 
- there are no forward 
control lorries listed and 
it's not until a final fourth 
page overleaf, that we find 
the range of Austin vans 
and pick-ups, which at this 
time still included the big 
'Hampshire 7 based A70 in 
pick-up (and again the same 
basic model in 'Countryman 7 
guise), alongside the A40 
van, pick-up and all-steel 
'Countryman 7 . Was there 
really a wider market for the 
military Austin 'Champ 7 and 
4x4 l-ton truck produced for 
the British Army? History 
tells us the answer was 'no 7 . 


A The Leyland 'Comet 90' was arguably the one single Leyland model that won the company more orders - and helped open up more export markets - than 
any other single model. It was rugged, versatile and seems to have been used with equal success as a haulage model, a tipper, or as an artic tractor unit. 

And once a new customer had grown the business? There were always the larger Beaver, Hippo and Octopus ranges to aspire to. This 1952 advertisement 
doesn't address any worldwide issues, but instead concentrates on 'economy 7 . A fuel consumption of 16 mpg at what we assume is at 30 mph maximum is 
pretty good going for a chassis designed to take a 71/2 ton payload. And that payload is doubly impressive for a chassis capable of operating with a twin-ram 
tipper body. Alas, while designed as a 'testimonial' advert, we do not actually get to find out who the actual operator of this thrifty Comet was. 


































SELLING LORRIES IN THE 1950s 


63 






A40 PICK-UP jg an open truck with a strong 


AUSTIN 


THE A40 COUNTRYMAN neats six yisscngcrs plus 

gtsrs^sr istsrsfz: t £ 

MSTSS£SS!gt!SiS,t<f b -’ ““ 


THE COMMERCIAL MOTOR 


DSTIN -deliver the goods! 


AUSTIN -the biggest renge-the 


"WHEN Austins carry your goods you can be sure of economy of operation 
and freedom from unnecessary delays. From the famous 2 and 5 tonners, the most sought-after 
trucks in industry, to the 10 cwt. A40 van, every Austin has that inbred stamina that makes 
light of the toughest jobs. You’ll be happy with Austin—you can depend on it! 


2-TON L.W.B. A popular, hard¬ 
working Austin with a 6-cylinder, 
O.H.V. engine, /(-speed gearbox, 
Lockheed hydraulic brakes, cab similar 
to L.W.B. 5-tonner. 

DIMENSIONS: Overall length 
19 ft- 3 in-; overall width 6 ft. 

6 ft 9 j in_; Interior bod“enph 
ir ft. 6 in,- interior body width 
6 ft. 2 in. 


greatest 


COLOUR 21 

value! 


THE A70 PICK-UP takes „ 13 -cwt. load with e, 
There is room for tli 


STAND 

72 


Win.; A' 7j £. '**' : 0Ver * 1Iwidrt 


STAND No. 72 


NEW I -TON 4x4 TRUCK 

A powerful, rugged 4-wheel drive general 
purpose truck with a 6-cylinder O.H.V. 
90 b.h.p. engine; 4-speed gearbox wirh 
2-speed transfer box giving low ratios for 

4-wheel drive; fully floating front and 
rear axles with easily removable differen¬ 
tial assemblies; hydraulic brakes on 
four wheels 

DIMENSIONS: Overall length 17ft. 

3* in.; overall width 6ft. Si in.; over- 


AUSTIN L.W.B. 5-TONNER 

The strongest, longest-lasting truck in its class 
on the road today. Chassis features include:— 
r O.H.V. engine; 4-speed gearbox; 
sating rear axle with quickly removable 
assembly; Lockheed hydraulic 
two-leading-shoe brakes, servo assisted. 
3-seater ‘Driver-comfort’ cab. 


DIMENSIONS: Overall length 21 ft. 81 in.; 
overall width 7 ft. 3} in.; overall height funladen) 
7 ft. 15 in. ; interior body length 14ft. o in. ; 
interior body width 6 ft. 7 in. 


STI 


— you can 


NEW 5-CWT. G.P. “CHAMP” 

A robust, lively 4-wheel drive vehicle, 
built to take the roughest going in its stride. 
It has a 78 b.h.p. O.H.V. 4-cylinder engine ; 

5-spced gearbox with synchromesh on all 
speeds; hydraulic four wheel brakes; in¬ 
dependent torsion bar suspension on all 
four wheels; winch or power take-off 
drives available. 

heelbase 7 ft. o in. ; track 4 ft- 
versU width 5 ft- 


depend on it! 


5- TON TIPPER. A rugged S.W.B. 
vehicle with a 4I cubic yard capacity body, 

6- cylinder O.H.V. engine; 4-speed gearbox; 
fully floating rear axle with quickly removable 
differential assembly; Lockheed hydraulic 
brakes; hydraulic tipping gear; cab similar 
to 5-ton L.W.B. model. 
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> The 

advertising war 
is hotting-up 
nicely now - to 
a point where 
the publishers of 
The Commercial 
Motor' are 
adding extra 
pages and 
presumably 
placing orders 
for nice new 
Wolseley or 
Rover cars for 
the directors. 

Here we see 
that Bedford has 
now also 'gone 
nuclear' and 
specified a full 
colour double 
page spread 
advertisement. 
Rather than 
'real' vehicles, 
we have a three 
dimensional 
version of the 
side elevation 
drawings used 
on previous 
'You See Them 
Everywhere' 
ads. 

v J 



Bedford’s rise to success as the most popular British 
truck throughout the world can be attributed to just 
three words — value for money; value for money 
expressed in terms of economy in first cost and in 
operating costs, based on sound engineering design. 
Again and again Bedfords have proved their 
economy, their durability and their appetite for hard, 
slogging work. 

Always a policy of progressive improvement has 
been reflected in Bedford design. Improvements 
have been introduced from time to time, as indicated 
by experience, and while many of these have been of 
a minor nature the cumulative effect has been to give 
even greater efficiency, longer life, improved driving 


comfort and still lower operating costs. It is Bedford’s 
aim not only to maintain but to increase the lead 
held in engineering progress. 

For every road and for every load there is a 
Bedford — from the light van, with a load capacity 
of 10-12 cwt., to the Big Bedford tractor, designed 
for articulated vehicles with a gross train weight of 
14| tons. 

Bedford’s leadership in engineering is backed by 
a service and parts organisation second to none. 
430 authorised Bedford dealers — each a commercial 
vehicle specialist — offer Square Deal Service at 
charges based on standard times. Genuine Bedford 
parts are readily available at fixed low prices. 


VAUXHALL MOTORS LIMITED, LUTON, BEDFORDSHIRE 
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September 26, 1952. THE COMMERCIAL MOTOR Colour 25 



From IO cwt to IO tons 


There’s a 


low cost 


Bedford 


for 



every load 


< Let's check 
them out: 
we have an 
ambulance, a 
side-loading 
dustcart (on 
a longer 
wheelbase 
than the Dinky 
model) a smart 
horsebox and 
a number of O 
Type normal 
control models, 
together with 
a dropsider, a 
tipper and an 
artic tanker 
based on the 
new S Type. 
Oddly, the 
newest Bedford 
of the lot - the 
CA van - is 
cropped-off on 
the right. It's the 
Duple-bodied 
coach that gets 
centre stage. 

14 tons gross? 
That's asking 
a lot of that 
Bedford petrol 
engine! 


IS CAREFULLY GRADED CHASSIS IN THE BEDFORD RANGE 
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STAND No. 61 


COMMERCIAL MOTOR SHOW 


MAUDSLAY 

HONOURED NAME IN ENGINEERING HISTORY 

A member of the A.C.V. Group of Companies 


The A.C.V. Group of Companies includes A.E.C., Crossley Motors and the Maudslay Motor Company. Its Sales organisation is 

/A.C.V. SALES LTD., 49 BERKELEY SQUARE, LONDON, W. 1 


THE COMMERCIAL MOTOR, 


SEPTEMBER 26. 1952 


COLOUR 29 
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< Monarch of the Glen? 
Actually, no. AEC was never 
a big spender when it came 
to advertising - and when 
it did, the legend 'Builders 
of London's Buses' was the 
extent of the marketing 
used. In contrast, Maudslay 
did produce some impressive 
adverts in the late 1940s for 
the new post-war Mogul, 
Meritor and Mustang 
models - many featuring 
dramatic full colour artist's 
impressions. So when 
AEC took over Maudslay 
and formed 'ACV' what 
happened? Here we see 
the end result - Maudslay- 
badged AECs. In truth, there 
were only two reasons why 
AEC kept the Maudslay 
marque alive like this - to 
try to keep existing Alcester 
customers on-side and, just 
as importantly, under SMMT 
rules, to help ensure that 
'Maudslay' was allotted floor- 
space at Earls Court as well 
as AEC. Here we see that the 
Tillotson-cabbed Maudslay 
Mogul has been replaced by 
the familiar AEC-style cab. 
Did 'Ashford Valley Cider 
ever exist? It's not a brand 
with which your Kentish-born 
author is familiar. 


> Colour advertisements 
are beginning to catch on. 
Although, to be realistic, this 
September 1952 issue of 
The Commercial Motor is the 
major Show Report issue of 
over 200 pages. The map in 
the editorial pages lists the 
stands of some 27 different 
British manufacturers, which 
at that time included 'British 
Mack', as well as the recently 
taken-over Maudslay and 
Crossley. But now no longer 
featured are Tilling Stevens 
or Vulcan, following their 
takeover by The Rootes 
Group. Those were the 
days! Seddon was on stand 
69 next to Dodge (another 
Perkins user, but still without 
a factory-produced forward 
control cab) and opposite 
Jensen. The sales figures 
showed that some 40% of 
Seddon production was 
going for export at this time 
and clearly, as this wonderful 
advert shows, Seddons sold 
for operation outside of the 
UK dominate the illustrations, 
with vehicles for Belgium, 
Holland and Switzerland 
being featured alongside a 
Mark 7 for the Bass brewery 
here at home. 


\ 
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Colour 31 
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SEDDON MOTORS LTD. 


OLDHAM * LANCS 
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Colour 42 


THE COMMERCIAL MOTOR 


September 26, 1952. 
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New additions to 



TROIAN- C ARRIMORE 

Here for the first *»*££*%. MUs»s "dEg 
commerc'af chicles. Combining a * S® am available: 

will pull loads of up to a ton and *t£ r ^°ofheaterOpacity than the 
» either the Tro an ‘ M ’ r «re pi^ ol jea ^ The sis 
J& Trojan 65 -or the ^ make it. Here is an 

„ lS outstanding new addition to the Trojan fanny. 





TROJAN DIESEL 

A “ big brother ” of the Trojan 4 15 * and the 
answer for all who are looking for a diesel engine 
model in the lighter range of goods- ^ 
carrying chassis. This vehicle has the 
same characteristics of substantial 
transmission and chassis construc¬ 
tion and is powered with the 
Perkins diesel engine, capable ot 
carrying with ease loads up to 20 
cwt The Trojan *20’ is designed 
for trouble-free service, long journeys 
and a long life. 



TROJAN ‘15’ 

ELECTROJAN 

This model is specially designed tbr fixed nuleage short-haul worlc 

£ SEE? io use bothpetrol and 


See the TROJANS on 
STAND NO. 


electric power. 

TROJAN LIMITED 


CROYDON * SURREY 


Commercial Motor 
Exhibition Earls Ct. 
| Sept. 26-Oct, 4 1 952 


V 


A Even 'One Trick Pony' Trojan has started to zap things up a bit! This 'spot colour' advert, introduces show-goers to 
the articulated Trojan tractor unit, sold with a purpose-designed Carrimore semi-trailer. Significantly, this advert finally 
does mention the availability of a Perkins diesel engine - in this case, the 'P3' - but keeps us guessing as to the actual 
payload! There were, of course, no driver licensing restrictions in those days on articulated vehicles. The second 'new' 
Trojan is the one we all remember as being modelled in the Lesney 'Matchbox' series - the 15/20 van in Brooke Bond 
Tea livery, featuring a more modern squared-off front wing design with flush-mounted headlights and a single piece 
front screen. "Trouble-free long journeys" eh? The 'vibes' from that P3 wouldn't be the ideal choice for a long distance 
delivery surely? Note also that, in addition to the existing 15 cwt model, Trojan was also offering the battery-powered 
'Electrojan'. No mention of the battery 'range' here, but we can safely assume that was no long distance tool, either! 


J 


> The Austin 'Three- 
way' van was such a 
good idea, it's odd 
that the concept was 
not continued on the 
later 'LD' range, sold 
in both Austin and 
Morris versions. Or 
at least offered as a 
factory option. How 
come it wasn't? Here 
we see a very nicely 
done 'rendering' (as 
'artist's impressions 
are now termed, 
even though they 
are now produced 
by computer 
programme, rather 
than using poster 
paint or 'magic 
markers'). As magic 
markers didn't exist 
back in 1953, we 
can assume this 
rendering was done 
in poster paint, or 
possibly very strong 
water colour. Look at 
it - it's lovely. True, 
considering the artist 
would have had 
access to countless 
photographs of 
the real thing by 
this time, as the 
Three-way had 
been in production 
for several years 
by July 1953, it's 
'technically' not an 
entirely accurate 
likeness. But the 
overall impression is 
great. The uniformed, 
peak-capped driver 
(did delivery van 
drivers EVER look 
that smart?) is 
being helped by a 
shopkeeper, using 
the double-opening 
kerbside door, 
without holding-up 
other road users in 
what looks like a 
busy English market 
town. Meanwhile, in 
the background, two 
operatives struggle 
to load a van with 
only two rear doors. 
The 300 cubic foot 
'Three-way' really was 
suitable for 'express' 
deliveries too - the 
four-cylinder 68bhp 
engine was the 
same basic unit that 
powered the Austin 
Healey 100-4 sports 
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Austins get the job clone — QUICKER 

This sturdy 25 -cwt. Austin ‘ Three-Way ’ Van speeds up any delivery job. Three 
double-door entrances (nearside, offside and rear) give rapid access to any part of 
the 300 cubic feet of load space. The high performance 68 b.h.p. O.H.V. engine is extra 
light on fuel. A van-of-all-work that doesn’t let up—it has Austin dependability ! 

AUSTIN 

-you can depend on it! 

' 

THE AUSTIN MOTOR COMPANY LIMITED • LONGBRIDGE • BIRMINGHAM 
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FRIDAY, AUGUST 28, 1953 
NINEPENCE 


Burnside Quarry Co. Ltd., Dundee, work their Comet W fleet the hard 
way over stiff hills and poor surfaces. They are",.. completely satisfied 
with the way the Comets respond to the demands made upon them, 
with noticeable economy in fuel consumption and troublefree running". 


FOR FCONOMTCAl TRANSPORT 


Head Office and Works: LEYLAND • LANCS * ENGLAND 
London Office & Export Division HANOVER HOUSE • HANOVER SQUARE • LONDON Wl 


I a E Y I j 3NT D 
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FRIDAY. OCTOBER 30,, 
NINEPFNCE ' 




. '■ Vie tore&esn waminiM Hie jerfwmsnce of mm oldaf 
' v BotH a:e used for delivery of fuil loads eftricks. The details. 
Fist wagon: Mileage 62,074. Tonnage carried 3,923. MT 

Tipper: Mileage 57,500. Tonnage carried 4.669. M.l 

(Accrington Brick & Tile Co. ltd, Accrington) 




FOR ECONOMICAL TRANSPORT 


Head Office and Works: LEYLAND • LANCS • ENGLAND 
London Office & txport Division: HANOVER MOUSE • HANOVER SQUARE LONDON Wl 

LEYLAND MOTORS LIMITED 


LEYLAND ■ LANCS •ENGLAND 
London Office & Export Division: 

HANOVER HOUSE • HANOVER SQUARE • LONDON W.l 

limited 


SHOW KELVIN HALL STAND 77 


1 


I* E Y L AND 

SCOTTISH MOTOR 


A In this third colour image from mid-1950s Leyland advertising, we 
see that the artist is getting much better at drawing lorries, as this pair 
of articulated Comets really do look pretty realistic. Note also that, this 
time, we have 'Federated Foundries Limited' signwriting included on the 
image, together with some neat detail such as front, transverse exhaust 
silencers and... Hang on a minute, something is missing. There are no 
landing legs on the trailer. This suggests that the trailers still utilised 
automatic couplings. 'Federated' was based in Glasgow (this advert 
was for the Scottish Show issue), we're informed and, over some 87,000 
miles, the Comet 90 tractor units were delivering an average of 12.6 mpg 
even when working with a ten ton payload on the trailer. The contraption 
loading (or rather unloading) the trailer is a travelling crane with magnet 
to grab scrap metal. 


Y Here's another Leyland advert featuring 
the Comet range - this time we see a rigid 
platform lorry delivering a load of bricks to 
a building site. Again, while the artist has 
not included specific lettering on the actual 
picture of the Comet, we're told that the 
Accrington Brick & Tile Company has been 
compiling running costs on two of its oldest 
Comets (how many did they operate, we 
wonder?) and found that both deliver more 
than 15 mpg. We can also see that little has 
changed on building sites over the years in 
terms of the mess that builders create! True, 
today there would be high-viz vests, skips 
and a telehandler with clamp attachment to 
unload the bricks, but they are still laid by 
hand. The big change? Bricks are no longer 
packed in straw for transport on a two-axle 
lorry built in Britain are they? 


< We're really seeing how 'full colour' is 
bringing the subject matter to life now. 
Here's a lovely Leyland advertisement from 
late 1953, showing a pair of Leyland Comet 
tippers being loaded by what looks like a 
small dragline excavator, in a very deep 
quarry. The rendering gives us a pretty good 
idea of how tough life is for a tipper. But 
the copy line also tells us that the Burnside 
Quarry Company in Dundee is "completely 
satisfied" with the performance, reliability 
and fuel economy of its Comets. It could be 
that this slant on 'economy' was something 
to do with an increase in Government 
taxation at the time. 


Leyland low operating costs are even more 
apparent with its articulated vehicles. One 
tractor can operate continuously with two 
or more trailers, thereby maintaining 
tractor earning - capacity during loading and 
unloading. Increased manoeuvrability in 
confined space is also an added advantage 
as experienced at this Glasgow foundry! 
Here Leyland economy is shown in opera¬ 
tion—with 10 ton payload trailers 87,000 
miles were covered in eight months at an 
average of 12.6 miles per gallon, with low 
maintenance costs. A fine investment. 


cuts costs... DKAsrrcAuy/ 


Wk 
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FODENS LIMITED 


November 13, 1953 


THE COMMERCIAL MOTOR 


Colour 21 


BY APPOINTMENT 
TRACTOR 
MANUFACTURERS 
TO THE LATE 
KING GEORGE VI. 


It is easy to regret the passing 
of old ways and the coming of 
new. But when the new bears 
within it the very qualities which 
made the past great, then we can 
welcome it. Foden vehicles are 
built by British craftsmen. 

In their design, performance and 
dependability they reflect the 
uncompromising standards of 
our noble forbears, and show 
what those standards can 
produce when they are endowed 
with all the resources of 
modern science. 


THE 

OLD 

WITHIN 

THE 

NEW 


SANDBACH CHESHIRE 
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< We haven't seen many noteworthy advertisements 
from Foden lately - partly because there were very few 
to chose from. But here's one that more than makes up 
for any quiet spell. It's the launch of the new mid-range 
FE4/8 model, with its stylish, forward entry cab complete 
with wrap-round front screens. The Foden script has now 
been joined by a large 'diamond' and plenty of polished 
aluminium strips, but of course what we all want to hear is 
the sound of that Foden Two-Stroke engine tucked away 
underneath the cab floor. The lack of traditional radiator 
grill was handled well by Foden designers, but strangely, 
this cab style was never used on other Foden chassis. Also 
oddly, there is absolutely no mention of specification, 
payloads or indeed, anything relating to the image itself 
other than the fact that it is 'New'. Foden loved to remind 
customers of its steam heritage - something that Atkinson 
and Sentinel didn't tend to mention - while also keeping 
thinks 'traditional' by including the Royal Warrant. Still, the 
interesting point is the advert shows us a 'real' picture of 
what looks like a working lorry - not something that was 
common in those days! 


Y "New from Kew", eh? As punchy headlines go, it's not too 
bad. But what we really want to hear about is what makes 
the Dodge 7 ton chassis so ideal for tipper operations that it 
would become one of the few lorries to end-up as a film star! 
Yes, we all instantly think of 'Hell Drivers' - which in today's 
PC-obsessed world, would be considered very damaging 
'public relations' for the road transport industry, to the point 
where someone would probably have had to 'learn lessons' 
or even resign! But back then? It was a tough old world and 
tipper drivers - and their tippers - had to be... Well, you might 
say both 'tough' and 'simple'. From a people perspective 
that means there was no room for wishy-washy liberal 
sentiment, while in lorry chassis terms? Well the copy on this 
advertisement gives us ten reasons why the 'Parrot Nose' was 
the weapon of choice for tipper drivers on a bonus scheme 
being chased by 'Red' the foreman. A rubber-mounted diesel 
engine. A direct top, five-speed gearbox with close ratio 
fourth gear to overtake traffic down narrow lanes as per the 
film. Large section 9.00 x 20 12-ply tyres. Vacuum-assisted, 
twin leading shoe brakes, heavy-duty springs, an all-steel 
Briggs cab and a deep-section chassis frame with six cross¬ 
members are all on the list. But above all? The Dodge was 
excellent value for money. 



DIESEL TIPPER 


* *•«* ..., *"* 
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The new Dodge 7 ton diesel tipper with factory-made 
6 cu. yd. body has an 11 ft 9 in. wheelbase and the big load capacity 
which a gross vehicle weight of 223 cwts. permits. It is essentially a 
heavy duty mode!, designed, boiit and powered for gruelling tipping 
work. Extra strengdi comes from a long list of special features; 
ample power from a 108 b.h.p. diesel engine. Compare this new 
Dodge tipper with any similar vehicle and you’ll be convinced that 
in price and specification it offers you most value for money. 


M1EHSSZ 


1 Grins Vehiclt Weight 0/ sxj cults. 

2 Four-font rubber 'flout mounted icS bXp. diesel engine. 

3 13 in. diameter clutch with torsionelly flexible drive plate. 

4 Direct top five-speed gearbox with dose-ratio fourth speed 
and additional low gear for real lugging ability. 

5 Deep section chassis frame reinforced with a ft in. 
section flitch flaws. Six srossmemhen and generously 
proportioned guise: plates. 

0 900 . 30 ; 12 -ply eyres fined as standard equipment. 

7 Extra duty hypoid rear axle with one-piece housing of 
rectangular sector. Tao-ipeed axle optional extra. 

8 Vacuum power assisted rwa-Uodint-shai hydraulic brakes. 

9 Heavy duty, high deflection springs, tao-srsgi type at rear. 
10 Flexi-tncmneJ Jl-.-tee.. 


m MORE DEPENDABLE-MORE I 


VALUE FOR MONEY 


DODGE BROTHERS (BRITAIN) LIMITS® 


SURREY 


r 


A Since we last looked at Austin, several important things have happened - not least of 
which was the 'merger' of Austin and Morris brands and on the car side, Riley, Wolseley 
and MG. The thinking was that together, these leading two British-owned brands could 
stop fighting each other and go out and win sales in global export markets. Great in 
theory, much harder in practice as internal rivalries and 'politics' tended to take up 
much of the proceedings and influence otherwise obvious decisions. Such as? Did it 
really make sense to keep both Austin and Morris dealers in every UK town and city? 
And when it came to commercial vehicles, wouldn't it have been better to have either 
given each brand a different identity - one light/medium weight, the other heavy duty 
for example? In fact what happened was a THIRD brand had to be developed ('BMC') to 
avoid rival dealers squabbling. Here we see one of the new Wilenhall Radiator-cabbed 
Morris Commercial 5-tonners. No model names or numbers are used - the 'Equiload' 
branding had already been discontinued, while the 'Loadstar' designation was for the 
normal control Austins only. We note that, correctly, the image is coming from the 
magazine 'spine' and leading our eyes to the right hand edge of the page, in eager 
anticipation of the contents. While we do that, we note the red Morris 10 cwt van over 
the road. We could also note that amazingly, this 'Morris' would end-up being sold as an 
'Austin' later in life - confirming a muddled marketing policy. 
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September 24, 1954 


THE COMMERCIAL MOTOR 


See the 

TROJAN DIESEL 

at the 

International Commercial Motor 

Transport 

Exhibition 

Earls Court p 
Sept. 24 - Oct. 2 'I 



. the FIRST one-ton chassis 
with DIESEL power! 

With the Trojan Diesel, first one-ton chassis w«h Diesel power, 
outstanding performance is an everyday experience. You can count 
on 40-41 m.p.g.—only .Jd a mile. There’s economy for you! And 
that economy is backed by over two year’s experience of faithful 
service in the hands of a multitude of fleet users and others. There’s 
a variety of bodies on the sturdy Trojan chassis to 
zsm meet every requirement. Ask for details on Stand 6 , 




TROJAN LTD., 


CROYDON, SURREY 


> The arrival of the new Gerald Broadbent-designed 'KV' cab instantly stood ERF lorries 
aside from the rest. Because of the large, fixed windscreens, a factory standard fitted 
heater/demister unit had to be provided. A fitment that many operators seemed to think 
might make the job of driving a lorry "Too Soft"! It was odd that while both Foden and 
ERF managed to wean their traditional British customers away from an exposed radiator, 
Atkinson never really managed to do so, until the arrival of the all-new '400-Series' after 
the Seddon take-over. In the case of the ERF KV, what was not to like? It was smart and 
clean-looking, yet underneath was just as tough and strong as ERFs always had been. 

Here we see a 1954 advert using red spot colour, modestly referring to the new range (or 
the new 'cab' to be more precise) as The Wonder Lorries'. In terms of visual styling, they 
were too, because we need to remember that even well into the mid-1950s, there would 
still be plenty of pre-war lorries on the roads and certainly most of the lorries purchased 
in the early post-war years would still be in service. So in that context, the ERF Kleer View' 
cab really did stand out. 

Here we see 'JRD 222', a KV-cabbed 44G 8-tonner operated by Simmonds Brewery, a 
68G eight-wheeler platform lorry in what must have been a striking 'Persil' soap powder 
livery and an un-signwritten 68G six-wheeled dropsider. According to the copy, all are 
said to feature the "New Coachbuilt Cab" - oddly there is no reference at this time to 
'KV' or 'Kleer Vue', so we can only assume this name was coined later, after the initial 
launch. While the advert is firmly looking to the 'future', ERF's recent past - it was still a 
young company remember - is put into sharp focus with a list of company directors being 
included in the copy, a very unusual factor. We see that Dennis Foden, E P Foden and G 
Faulkner are joined by Ernest Sherratt, while 'the future' is covered by including the works 
telephone number, Sandbach 223/4/5. Three lines eh? Impressive. 


> Front cover of CM September 24 1954 issue - 
It's yet another Commercial Motor Show Report 
- this time for 1954. Leyland Motors has pipped 
all the other contenders to the post, as it were, 
by securing the front cover slot, then made an 
interesting choice of subject matter. The whole 
design is made up of simple side elevation 
drawings of various Leyland passenger and 
goods chassis - all showing entirely fictitious 
liveries at a time when Leyland was having 
plenty of sales success both at home and in 
overseas world markets, so 'real' images could 
have been used instead. Aside from the bottom 
row of export model 'Super Beaver' chassis, 
all the buses and coaches look to be based on 
UK C&U build dimensions, although arguably, 
several of the lorries feature 'overseas' style 
bodywork. The overall message is that Leyland 
now offered "Heavy Duty Transport" from 
"Cruiser Weight Lorries" up to "Super Heavy 
Duty Trucks", as well as low unladen weight 
single-deckers up to large capacity buses. 


< Meanwhile, how have things been progressing 
down in Croydon? The answer seems to be pretty 
much like a fully loaded Trojan on a hill - slowly. 

The 'new' 20 is billed as the first one ton chassis 
with a diesel engine as standard - as indeed it was. 
Aside from the familiar Brooke Bond Tea delivery 
vans, Trojan was building-up an interesting list of 
customers, including Walls Ice Cream, as here, 
as well as Marley Tiles, but sadly, not the GPO, 
because fleet managers there concluded that the 
economy of a diesel was less of an issue to an 
organisation that didn't have to make a profit - 
although it would be true to say that neither the 15 
cwt or 20 model would have been ideal for stop- 
start postal deliveries early in the morning, on noise 
emissions grounds. 


September 24. 19S4 THE COMMERCIAL MOTOR 


see the 
Wonder 
Lorries 
on Stand 
No. 91 




r«sit 


m; 


6SG (t-wheelcr). wllh G 


V rfistti) Model 6CG /6-*beelcr>. with Gardner 6-cj 
*T* Her direct injecnon oil onjine. Hydra-jllc opcr. 

okiich. Robust 5-sreri gearbox. Girling Bra 
"kh Compressed Air-Servo Assistance 10.00 x JO 14 
vwonVorrcSd srn Iyrc coachonflt Cab. amuring » 


V we EXTEND A CORDIAL INVITATION 
~ TO ALL TRANSPORT OPERATORS TO 
VISIT OUR STAND AT THE COMMER¬ 
CIAL VEHICLE EXHIBITION. YOU WILL 
FIND IT TIME WELL SPENT! THE FULL 
RANGE OF E.R.F. VEHICLES INCLUDES 
MODELS FROM 6 CO 50 TONS. WRITE FOR. 
DETAILS. WF SHALL BE PLEASED TO 
SEE YOU AT OUR SANDBACH WORKS. 



LTD. SUN WORKS, SANDBACH, CHESHIRE 

Directors: Dennis Foden, E. P. Foden. G. Faulkner, E. Sherratt. 
Telephone: UJ/4/5. Telephone: E.RJ. Sandbach. 


FRF 
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THE COMMERCIAL MOTOR September 24, 1954 



ANUFACTURERS OF ALL METAL BODYWORK 

A FEW OF OUR RECENT EXPORT DELIVERIES 




1G0 Seater Semi-Trailer for native personnel 


Water Truck Body on Commer 
2S ewt.—Aden. 


later Double Entrance Bus Body- 


200 Case Mineral Water Rack Body 

r nl-i 


Middle East. 


Commer 3 Ton Van operating in Cyprus. 


iulance with torcea air ventilation for the 
tropics on Commer chassis. 


Heavy Duty Recovery Vehicle and 22" x 8' Sleeping Caravan. 


Illustrated Brochure and Drawings to suit your particular need supplied on request , 


J. H. SPARSHATT & SONS (SOUTHAMPTON) LIMITED 
REDBRIDGE - SOUTHAMPTON 
TOTTON 2258 
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< Let's have a look at how the major bodybuilders 
promoted themselves. Aside from well-known 
nationally-recognised names such as Locomotors, 
Leyland dealer Sparshatts ran its own bodybuilding 
business from Redbridge, Southampton and seemed 
to produce a complex range of bodywork for both 
home and overseas applications. Here we see a 
full-page advertisement, using spot red, to illustrate 
just how complex that range was. A bus semi-trailer 
for carrying 'native' personnel in the Middle East, 
a pick-up to carry crates of 'mineral water' down in 
Aden, then still a British base. Another 'Rack Body' 
designed to carry crates of bottled Coca Cola - 
again, judging by the signwriting somewhere in the 
Middle East. A Commer Superpoise ambulance with 
forced-air ventilation for 'The Tropics' and an odd 
combination perhaps - a military 4x4 AEC chassis 
fitted-out as a heavy recovery unit towing a 22 feet 
long 'Sleeping Caravan' for Wimpey Construction. 

A 

> Another bodybuilder's advert to study. It's from 
Butterfield of Shipley, back then a longtime leader 
in road tanker construction, and a key part of the 
Butterfield Group, which included a number of bin and 
machinery manufacturers as well as (shortly) Shelvoke 
& Drewry. Butterfield crashed after the formation 
of the unwieldy (and poorly managed) Butterfield 
Harvey Group in the 1970s, which included anything 
from 'Beldray' dustbins to Harvey office furniture. 

This Butterfield advert depicts an already-outdated 
Foden DG eight-wheeler in Monsanto Chemicals livery, 
as well as a striking and very much more up-to-date 
'streamlined' Foden eight-wheeler in red and green 
Albion Sugar livery. Like many provincial manufacturers, 
Butterfield kept a London office, in the hope of picking 
up export business (which it did get), but then 'Africa 
House' in Kingsway was an office building that was 
used by many different companies. The design of the 
advert is clean and was clearly undertaken by someone 
familiar with typography and modern trends in graphic 
design, as lower case lettering is used rather than lots 
of capitals. 


THE COMMERCIAL MOTOR 



THE NEW ALL-STAR 8-TONNER 

MODEL 4.4.G 

Unladen weight under 4-tons. (As a flat platform.) 

★ New spacious cab with wide-angle viewing windscreen 

★ Has windscreen de-misters, cab heater and ventilator. 

★ Sound-proof bonnet, hydraulic-operated clutch. 

★ Five-speed gearbox, with Eaton 2-speed axle and Gardner 4LW oil engine. 

★ Fuel consumption: 18 to 21 m.p.g. laden and 25 to 28 m.p.g. unladen. 



20 
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for your bulk * oads * 


© O 


,L- - , 


/Pa j§jU 



® « • 


operate 


B utterfield 

Road tanks 


r •“ -—-»- 

Industries. ntetr sir Mi, k and Brewing 

profitably use the bulk method. ‘ eC ° n ° miCal C ° m " Knds them 10 aU wh ° *» 

adequately .upportlln YsYl ^ ^'TY ^ 

-*■ a -—-—--- - - -■ 

visit the BUTTERFIELD stand 

Stand No. 35 

at the 

Commercial Motor Exhibition 


a* 16 


W - * 8L ' TTtRFIEI - D LTD., P.o. Bus 38, Sblptey. y OTts . T<1 . , _ 

Africa House, Kingsivay, London, W.C.2. Tel • HOL ’455 (a I i • 

'trtf 2455 (4 Imcs) AMD BRANCHES 



CONSULT THE LEADING DISTRIBUTORS 

PARRS OF LEICESTER 

PARRS (LEICESTER) LTD., ABBEY LANE, LEICESTER 

CHARLES HAYWARD Telephone: Leicester 61511 SALES MANAGER 


< Local chassis distributors and dealers would have found it difficult to justify the 
expense of taking an advert in a national publication such as The Commercial Motor 
as their 'territory' would only have been regional. But of all the ERF dealers, Parrs of 
Leicester seemed to be one of the more high profile and enterprising - as well as having 
premises with an impressive frontage, which was often featured in any advertising 
material. This advert however is specifically geared towards the 'All New' ERF 44G 
8-tonner - shown here as a tipper for Easingwood of Blaby, a Parrs customer. If only 
Corgi Toys had modelled a more representative dropside tipper body like this one, 
rather than the OTT dumper body, it would have made a nicer model. With an unladen 
weight of under 4 tons for an eight ton load, the 44G could return a fuel consumption 
of an amazing 21 mpg laden and an unbelievable 28 mpg unladen - there weren't many 
cars that could do that in 1954! Note the reference to heater, demister and 'ventilator' - 
the latter might have just been a hatch in the cab roof! 
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October 8. 1954 


THE COMMERCIAL MOTOR 


NOW IT'S HERE! 





The amazingly 
economical 105 b.h.p. 



IN THE 5-12 TON FORWARD CONTROL RANGE 


> It seems inconceivable to us today that a 
small British manufacturer such as Seddon could 
produce a chassis like the 'Mark 5', then go and 
introduce the 3 ton 'Mark 7', while at the same 
time introducing passenger chassis and as here, 
the new 'Twenty Five' - that's a high quality, 
purpose-built van and pick-up range, featuring a 
Perkins diesel engine, but not actually informing 
us of this important fact! Only the 'Seddon 
Diesel' logo is there to make the point. But what 
is of interest here is that this advert has been 
placed by Seddon dealer Ryland of Birmingham, 
self-promoted as "The Midland Centre' for 
Seddons. The Twenty Five was a very attractive- 
looking van, featuring single rear wheels and 
neat, but space wasting internal sliding doors. It 
managed to sell well, until the likes of Bedford, 
Ford and BMC started to offer cheaper 'own 
brand' factory-installed diesel options. Then it 
was game over. 


< It's worth noting that the success of the 'new' 
forward control Commer QX range wasn't down 
to the fact that it came with a diesel option from 
day one. In fact, it took many years - until October 
1954 actually - - before the 'TS3' two-stroke diesel 
was available and put into production. It was an 
amazingly powerful two-stroke design with three 
horizontally-opposed cylinders - the other three 
being 'charge cylinders' which were fed by a 
supercharger. If only Rootes had gone ahead with 
the eight-cylinder horizontally-opposed 'TS4' at the 
same time, it could have carved a niche at the heavy 
end of the commercial vehicle market, instead 
of being left behind when vehicle gross weights 
increased. 


The new Commer ‘TS3’ diesel power unit— 

a remarkable high speed direct-injection 
two-stroke with opposed pistons—is out¬ 
standing for its economy, long life between 
overhauls and ease of servicing 1 . 



October 3. 1954 


THE COMMERCIAL MOTOR 


Great news 

for the light van user! 


the rootes group 


CQtfMER CARS LTD. LUTON 


BEDS. EXPORT DIVISION: ROOTES LTD. DEV 


ON5H1RE HOUSE PICCADILLY LONDON W-l . 


> Again, we tend to think of the little Austin A30 as being far older than it actually is. 
Here it's being advertised as a "Brand New Van" in October 1954, for 1955 delivery. 
Price? £325 to you squire, that's painted of course, plus the £39 14 shillings and 7 pence 
for the Chancellor, in pre-Common Market 'Purchase Tax'. With Austin now part of BMC, 
it's interesting to note that, for a while at least, customers had a real choice of different 
van models. Although the dumpy Morris Minor was arguably the more modern design, 
earlier models were hampered by having wheezing side-valve engines. In contrast, the 
little Austin had mechanical rear brakes, but had the lively OHV Austin engine that would 
become known as the BMC 'A Series' in due course. The A30 had a 5 cwt capacity and 
was 'narrow', compared with the Minor van's 'dumpy'. 



Price (painted) £325 

Austin delivers the goods with a brand new, money-saving 

A30 - 5 cwt. VAN 


Y Teke’s a brand new van with all the 
TJ toughness, all the go, all the economy 
of the world-famous Austin Seven. 

Smart, roomy all-metal cab and body with 
wide opening cab doors and large, single rear 
door. Fascia and controls as in the brilliant 


saloon — including full width parcel shelf. 

Body capacity Xo cubic feet l Turning circle 
only 35 feet! 

If you’re a light van user, this 5 cwt. van is 
the best investment you can make. Your 
nearest Austin dealer can tell you all about it ! 


AUSTIN 


-you can depend on it! 


MOTOR COMPANY 


LIMITED 
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11 



m/ir 


PLACE YOUR ORDER ^of SBDDON 
FOR EARLY DELIVERY .. . 1! 11% 


available 



o 


of BIRMINGHAM 


RYLAND GARAGE LTD., RYLANO ST., BIRMINGHAM, 16 


Telephone: 
EDGba^ton 1166 
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THE COMMERCIAL MOTOR 




MQM 


MILES 

M.P.H. 


with 


‘STURDY STAR* 


Illustrated above : A “STURDY STAR" oil engined 13 ft 6in wheelbase chassis supplied to Simmonds 
Aerocessories Ltd., Pontypridd . Glamorgan , by our South Wales Branch, Interesting features are the 
pressed steel cab , light alloy platform body , 1 6ft 6 in long , 6ft 3 Oin wide , and lft 9in headboard by 
Allbodies Ltd. The unladen weight is under three tons and the legal speed 30 m.p.h. 


* Gross vehicle rating up to 177 cwts. 

* Spares and Service throughout the country. 
’★ Early delivery. 

* 6-cyl. oil engine (or 4-cyl. petrol engine). 

* 5-speed gearbox with overdrive top. 


* Hypoid rear axle (2-speed axle available). 

* 12 volt electrical equipment with 116 amp/'hr 
battery. 

* 7.50-20 10-ply tyres. 

'k Pressed steel cab and 16ft. Oin. body. 


FULL DETAILS FROM ANY OF OUR BRANCHES 


WEST MIDLAND BRANCH: 91, New Canal Street, BIRMINGHAM, 5 
SOUTH WALES BRANCH: East Canal Wharf, CARDIFF 
SCOTTISH BRANCH: 61, Bishop Street, Anderston, GLASGOW, C.3 
YORKSHIRE BRANCH: St. Michaels Lane. Headingley, LEEDS, 6 


METROPOLITAN BRANCH: 363-365, Clapham Road, LONDON, S.W. 

NORTH WESTERN BRANCH: Gt. Bridgewater Street, Deansgate 
MANCHESTER, 3 

NORTHERN BRANCH: 14 , Higliam Place, NEWCASTLE-ON-TYNE, I 


Or from 

TRANSPORT EQUIPMENT (T H O R N YCR O FT) LIMITED 
THORNYCROFT HOUSE, SMITH SQUARE, LONDON, S.W.I Abbey 8000 
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Heavy Duty trucks for export need heavy duty 
brakes, hence the reason why Motor Tracilon 
Limited—builders of hand-engineered vehicles 
from 3-15 tons—have standardized on the versa¬ 
tile range of Girling Equipment. For example, 
the model illustrated above is a standard lefthand 
drive export 5 ton goods chassis, equipped 
throughout with Girling Brake Equipment — 
front brake size 16" x 3". rear brake size IS*" x 
4*" vacuum servo or compressed air operated. 


you can 


see why 


October 15, 1954 


the commercial motor 


tokeepjhem^^^ 


> Another treat for Dinky Toy fans - here is the 
prototype of the famous Foden six-wheel dumptruck. 
First thing to note? It's only a 6x4, not a 6x6. Second 
big surprise? If you assumed they all had stonking great 
Gardner engines, you'd be wrong - this launch advert 
only lists the 84 bhp 'FD4' two stroke. Amazingly, this 
only had a displacement of 4 litres, yet still delivered 
enough power to stand up to life in a quarry. Or so 
Foden would have us believe. Mind you, the driver 
would have needed to use all eight forward gears and 
both reverse ratios to keep it moving. The "5/6" cubic 
yard dumper body had a floor made with 5/16ths of 
an inch thick British steel, with 1/4inch thick sides. The 
double-drive rear bogie featured single track-grip tyres 
and the body was raised by twin underfloor rams to 
give a 65° tipping angle. 


The new Foden FE 4 and FE 6 Dumpers are the 
champion strong men of the transport world. They’re 
built to go wherever they’re needed, whether there’s 
a road there or not. They carry away mountains 
without a murmur and keep coming back for more. 
Fodcns designed them for just that sort of work, 
and put all their vast experience into them’ 


Features of the FE 6, 9 cii 
yd. Dumper 

1 ■ Engine casing is quickly detach 
able, making the engine easiJ 
accessible lor maintenance. 

2. Rear bogie provides maximua 
movement of the axles to afJow fo; 
vehicle to cross rough country. 

3- Tipping cylinders mounted or 
extra strong cross members. Tip. 
ping angle es*. Safety cock prevents 
overtipping. 


Head Office and Works 

FODEWS LTD . SANDBACH 

Tel. Sandbach 644 (8 lines ) 


CHESHIRE 


fitted as standard equipment by 

MOTOR TRACTION LTD. vehicles 






♦ vuriren 


E.VGINS 

Foden h D 4, 2-stroke 4-cylinder 
engine developing 84 B.H.P. at 
2,000 r.p.m., with fully balanced 
crankshaft and submerged lubri¬ 
cating pump. 


BODY 

5/16" thick steel floor and *’ thick 
side plates reinforced with charnel 
Steel sections welded throughout. 


gearbox 


Ground formed single helica) 
teeth with dog couplings used for 
all gears on main gearbox. With 
epicyclic portion, it gives 8 
forward speeds and 2 reverse. 


STEERING GEAR 

Incorporates the recirculatory 
ball principle on which a.U moving 
surfaces are in rolling contact. 
This gives greater ease and very 
high steering efficiency. 


RUTLAND approve 

GIRLING 


HYDRAULIC 

BRAKES 




K 


diesel trucks 


< Here we see why many graphic designers and 
advertising agencies were reluctant to use black and 
white photographs as part of an advertisement - 
they tend to look shabby. This Thornycroft 'Sturdy 
Star' is clearly a real life vehicle working for a real 
life customer, yet the image is pretty boring and the 
sheeted load looks very untidy. On the face of it, 
this "30 mph 5/6-tonner" was one of the best selling 
models in the range. It managed to incorporate 
the classic Thorny radiator, within the Motor panels 
cab, shared with Guy, Dennis and plenty of other 
manufactures. In real life? It would have looked 
great. In this photograph? At best, it looks 'ordinary'. 
Thornycroft was unusual in operating it's own 
regional 'branches' while also, at the same time, 
having independent dealers in other provincial towns 
and cities. Simmonds Aerocessories of Pontypridd 
was clearly happy with OTX 287, but this is not a 
strong 'Testimonial' type advert, with a real quote. 
Plus "Early Delivery" suggests that the order book 
isn't too full - not the thing to boost customer 
confidence! 


< Here's an odd thing - you'll look long and hard to find an advert for Rutland lorries 

- while there is still some confusion over what differentiates a 'Rutland' from an 'MTM' 

- and perhaps even more confusion as to how such a small organisation ever managed 
to win customer orders and deliver the end result! Having said that, several different 
models were 'road tested' by contemporary magazines of the day, without using up a 
large advertising budget, which probably wasn't available anyway. Solution? Whoever 
ran Rutland marketing was clearly a smart cookie, as this advert must confirm, as the 
clever way to advertise your product was to get someone else to pay for it within their 
advert! Here we see a Girling ad, showing a painfully obvious picture of a Girling brake 
assembly and a 'Hand Engineered' Rutland chassis without a cab or body, presumably 
for export. Yes, there really was a little Rutland '3-tonner' - one has even survived into 
preservation - but there couldn't have been many of them built. 
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The New Dennis Centaur Tractor for pay loads of up to 
]0 tons is a thrifty unit fully proved by big fleet oper- 
otors. It is available with or without Scammell 
Automatic Coupling Gear and either steel 
or composite cab construction, 

Publication No. 336c. is 

available on 
request 





ENGINE - Dennis 6 cylinder direct iniectlon dusel of 

87 b.h.p. at 2-00° Maximum ,0rq " e 242 b/ 

GEARBOX - Dennis 5-speed, direct top with constant 
. mesh 3rd and 4th speeds 


REAR AXLE - Two speed with vacuum operated shift 
BRAKES - Two leading shoe, vacuum servo hydraulic 

with automatic trailer coupling 

CABIN - All steel or composite cabs are standard 
alternatives 


■r^m 


CENTAUR Tractor 


DENNIS BROS LTD 


1 


G U I L D F 0 R 


A How can we best describe the Dennis approach to the post-war commercial vehicle 
market? Stop, go? The company produced a number of chassis for military use during the 
war, but clearly had no real ambitions in that direction, once peace had been declared. It 
had long held a strong share of the wider municipal market, with both semi-forward control 
and forward control Pax chassis being widely used for cesspool gully emptier and refuse 
collection applications - for which Dennis also built the bodies. Dennis was one of the first 
manufacturers to introduce an underfloor-engined passenger chassis in the early 1950s, 
and had several attempts at producing 'underfloor'-engined chassis for urban distribution 
applications later in the decade. But just to show the diversity of the Dennis customer base, 
we find that Guildford-built chassis were very popular with the brewery trade as well. But 
in addition to all that? Dennis was still producing it's own diesel engines after the war and 
clearly the company still wanted to try to win orders from haulage companies as well. The 
problem? The post-war Dennis cab, although handsome enough, soon looked dated. The 
solution? Here's one idea - use the proprietary Willenhall cab, also used by Guy and BMC. 

The end result? It's not a looker is it? The un-inspiring vertical radiator slats give it an 
instantly forgettable appearance - as indeed it so proved - aside from an order for tractor 
units with Scammell automatic coupling gear from Shell-Mex & BP, there were very few 
takers for the 'new' Dennis Centaur 10 ton tractor unit. Not surprising, when the equally new 
Big Bedford could have done the job for a lot less money - and when finally available with 
either a Perkins or Leyland Comet diesel engine option, more power as well. It's interesting 
to note that even by the mid-1950s when this advert was placed, Dennis, like municipal 
market arch-rival Shelvoke & Drewry, was still manufacturing engines and gearboxes in- 
house. 


> Where did it all go so wrong? The arrival of 
the new LD range of vans gave the Austin and 
Morris ranges a much-needed boost, in what was 
rapidly becoming one of the most high-profile 
sectors of the commercial vehicle market. Every 
manufacturer, it seemed, had to have a factory- 
built parcels van and thanks to the style set by 
The Rootes Group with its Commer 'Express' 

25 cwt model, a semi-forward control was seen 
as increasingly essential in Britain's ever more 
congested High Streets. What we now call the 'LD' 
was not referred to as such in this Austin launch 
advert - it's just called the plain 1 ton and IV 2 ton 
van. The fact that there was the option of a petrol 
or diesel engine was worth a mention, however, 
but we don't yet have 'a range' in that the longer 
wheelbase '2-tonner', with smaller diameter twin 
rear tyres wasn't to arrive for some while. BMC 
had a winner on it's corporate hands and should 
have set-to to develop the range further. Instead, 
it was left to whither on the vine for far too long. 

True, the concept was revived in the 'EA' - a brand 
new factory parcels van model that turned out to 
^ be a disaster in ju.t about all respect,! J 



BUILT WITH YOUR NEEDS IN MIND the Commer 
‘Superpoise’ i| ronner thrives on the toughest assignments ... triumphs 
magnificently over the fierce strain of “stop-start” delivery work. A ster¬ 
ling example of Commer reliability, this lively four-cylinder model em¬ 
bodies long life porous chrome bores for top performance and minimum 
wear whilst quality engineering ensures the utmost economy of operation. 
Primarily fitted with van bodywork distinctively modern in styles the 
chassis also accommodates a wide variety oftruck bodies tosuit individual 
requirements. Write for catalogue or see your Commer dealer to-day 1 



with phenomenal life porous chrome cylinder bores 

A PRODUCT OF THE ROOTES GROUP 

L.M.TEO LUTON **0 5. 6XPOAT D.V.5.0N: ROOTS* LTD. DEVONSHIRE HOUSE ,ICCADH.tr H W.t 


























































2 MORE WINNERS FROM AUSTIN 

the new 1 ton and V /2 ton vans 


More load-space; quicker deliveries; greater 
economy — you get them all with the new 1 and 
ii ton vans. And there's a choice of petrol or 
diesel engines. See your dealer now for full details. 


AUSTIN 

—you can 
depend on it! 
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FRIDAY, NOVEMBER 5, 1954 
NINEPENCE 


THE AUSTIN MOTOR COMPANY LIMITED • LONGBRIDGE * BIRMINGHAM 
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Here is another ERF model embodying capacity for real hard work 
under the toughest conditions, with low operating costs. 

This ERF Model 56TSG (of 15£ tons gross), is powered by a 
Gardner 5-cylinder direct-injection oil engine, developing 94 b.h.p. at 
1,700 r.p.m. Double front axle with cam and double roller steering. 
Fully floating worm-driven rear axle. Robust 5-speed constant mesh 
gearbox. Girling brakes with concentric compressed air servo 
assistance. Standard tyre equipment, 9.00 x 20, 12 ply. 

The ERF range covers most modern transport requirements. Write 
for full details and name of nearest ERF dealer. 


Or call at our works. We've always a welcome for interested visitors. 



ERF 


LTD. • SUN WORKS • 

Directors: D. FODEN, 
Telephone: Sandbach 223j4j5 


SANDBACH * CHESHIRE 

E. P. FODEN, E. SHERRATT 

Telegrams: ERF Sandbach 




















< Whoever had the task of designing the ERF adverts 
has gone back to some well-trusted straplines. Having 
ditched the 'Wonder Lorry' theme, we now have the 
return of "The World's Best Oil Engined Lorries" as 
well as the rather clever idea of the reader seeing one 
vehicle through the cab front screen of another ERF. 

The idea had been used before the introduction of the 
'Kleer Vue' cab, but is now far more relevant as there 
is now no quarter light screen pillar to spoil the view 
of this rather lovely 'Model 56TSG' 6x2 'Chinese Six' 
in the livery of Associated Lead. The cab interior is, of 
course, only an artist's drawing - setting up such a shot 
entirely with a camera would have pretty difficult to 
capture with the photographic kit available in 1955. The 
twin-steer six-wheeler had a gross weight of a rather 
odd 1514 tons and was fitted with a five-cylinder Gardner 
direct injection 'oil engine' - a term that was increasingly 
becoming dated and contrasted with the suggestion 
that customers would be taking "The Modern View" by 
purchasing ERF chassis. But the best invitation? "Call 
at our Works. We always have a welcome for interested 
visitors." If only we still could do that today, eh? 
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V Whatever happened to 'Ferguson' radios and 
televisions? Yet another British company to have fallen 
victim to cheap imports, most likely - which is doubly 
tragic as if the signwriting on the artic van body is to be 
believed - this was a 'World Famous' brand. Founded 
in 1936, the Ferguson Radio Corporation Limited was 
based in Enfield, Middlesex. It was taken over by Thorn 
Industries and was later absorbed into Thorn EMI, before 
being sold off to a French company in 1987. Back in 
1955 however, the company was clearly keen to speed 
up the delivery of its products to retailers in urban areas 
and seems to have decided that the little Scammell 
Scarab tractor unit with a drop frame semi-trailer was the 
ideal solution. Really? In an age before cheap transistor 
radios, great care would have been needed to transport 
'gramophones', 'radiograms' and, increasingly, new 
television sets - all of which would be encased in heavy 
wooden cabinets. Were the Scarabs used in 'distribution' 
to electrical shops? Or were they part of a production 
process delivering components to different parts of the 
factory, or factories, in a local area? Even Scammell admit 
that the Scarab was for 'short-haul' operations. Enfield to 
the West End of London by Scarab? Probably not! 




turning point to greater economy 



World famous Radio mil 
Television Mtiim/asiucrs 
are among the many users 
of the Scammell system. 


scarab 

MECHANICAL HORSE 


1 hroughout (lie world, operators in ever increasing numbers 
e proving beyond doubt that the versatile Scarab Mechanical 
Horse, with its instantly and automatically- 
coupled semi-trailers, is the most economical, efficient 
and speedy vehicle for short-haul road transport. 

The Scammell system will provide the 
.oust economical answer to all your short-haul problems. 
Btniue details gtatBr scut or, request to: 

SCAMMELL LORRIES LTD - WATFORD - HERTS Phone WATFORD 5231 
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COACH3UILDERS 


BY APPOINTMENT 
TO THE LATE KING GEORGE VI. 


GLOVER, WEBB & LIVERSIDGE, LTD 

road vehicle manufacturers 

ESTABLISHED 1720 

Builders of Fine Vehicles 
since the reign of 

King George the First 



££0H4 T10\ nvwrrm: 

: : . ." 
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OVER 
230 YEARS 
OF PROGRESS 


: g 

<• <■ ! 


SPECIALISTS IN 
ALL TYPES OF 
COMMERCIAL 
BODYWORK 


Our first advertisement appeared 



in 


-- “ The Commercial Motor " in 1905 - 

and we congratulate them upon the attainment of their jubilee. 


MARLBOROUGH 


WORKS. 561 OLD KENT ROAD 
LONDON, S. E. I 

TELEPHONE : BERMONDSEY 2812 {4 lines). 


1 


_I 




A One of the more interesting aspects of the 1950s was that, aside from new start-up 
companies formed after World War II, or those that were keen to diversify from aircraft 
production - such as Saunders Roe getting into bus bodies for example - we can still 
find manufacturers and suppliers that had been in business since horse-drawn days. Or 
in the case of Glover, Webb and Liversidge since 1720, to be precise. 'Glover Webb' as 
the company was usually referred to, claimed to have built coaches since the reign of 
George the First and was actively involved with building 'coachwork' on the first internal 
combustion-engined vehicles in the early 1900s - as this full page advertisement reminds 
us. The Marlborough Works in London's Old Kent Road were hardly ideally-situated as 
a site for a modern manufacturing facility - even in the mid-1960s - as there was clearly 
no room for expansion. Here we see a rather smart integral delivery van body on what 
could either have been an Albion 'Claymore' (or the also underfloor-engined Dennis 
'Heron' chassis), featuring a nearside jack-knife folding cab door to enable the Selfridges 
delivery driver to exit directly onto the kerb. Having taken an advert in the very first 
edition of 'The Commercial Motor' back in 1905, Glover Webb increasingly diversified 
into the municipal equipment market, but was unable to compete with the likes of 
Dennis and SD after the 1970s. The company later relocated to Hamble in Hampshire 
and produced the 'Taureg' armoured vehicle for the British Army. 
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IN TRANSPORT 
IF YOU CONSULT 

ARLINGTON 


* Bedford 
Leyland 
Dennis 

Taylor Mobile Cranes 
Complete Bodybuilding 
Facilities 

* Part Exchanges 
Payment out of Revenue 

* Prompt Efficient 
Parts & Repair Service 


ARLINGTON 



. SHEFFIELD CABINH^ 

BEDROOM ft hJmMyh I 



HIGH ROAD 


LONDON BRANCH 
25 Vauxiiall Bridge Road, 


MOTOR GO. LTD. 

PONDERS END • ENFIELD • MIDDX. 

Telephone: HOWard 1266 


HERTS & ESSEX BRANCH 
High Road, 


EAST ANGLIAN BRANCH 
Cornard Road, 
Sudbury, Suffolk. 

Phone: Sudbury 2301-2 


SOUTH WALES BRANCH 
Dumbails Road (cfl Penarth 
Road), Cardiff. 

Phone: Cardiff 30641 


BONALLACK 

Standards 

for 


Chassis 



This leaflet describes and illustrates 
BONALLACK Standards for COMMER vehicles. These 
Standards include Flat Platform and Dropside truck bodies 
for the COMMER 5-Ton and the 7-Ton Chassis, and a 
particularly robust Tipping Body with fixed sides for the 
7-Ton FjC 9' T WB Chassis. 

A copy of this leaflet, together with a 
price list, will be sent on request to interested Companies 
and Transport Engineers. 

All Bodies are covered by the BONALLACK 
2-YEAR GUARANTEE. 


BONALLACK & SONS LIMITED 

SALES OFFICE: 40-42 CANNON STREET, LONDON E.C.4 

Telephone: CITy 430418 




A Here's a real contrast in graphic 'style'! On the left, we have a rather messy (from a 
typographical viewpoint) advert for The Arlington Motor Company, based in Ponders End, but 
with regional depots covering the south and east of England, as well as South Wales. Arlington 
held Leyland, Bedford and at this time Dennis distributorships, as well as having an extensive 
bodybuilding capability. The message was simple - you get good deal at Arlington. But a clash 
of type faces and style with tints and a 'WOB' (white out of black) panel makes it hard to focus 
on what the most important factor is. "Our Reputation is your Guarantee" must have been a 
well-used phrase even back in the mid-1950s. Chances are, a proper written two year guarantee 
would have been better! It's almost as if the designer wanted to shoe-horn in as much info as 
possible - possibly under the direction of a sales manger that thought that 'More is More'... 

Never mind, we can still - just - see three recent deliveries. There's a rather boxy Bedford CA 
'pantechnicon', an 1850 cubic feet capacity van for Sheffield Cabinet Bedroom Furniture (wonder 
what happened to them?) and an articulated bulk grain trailer for Robex flour (likewise). 

In contrast, lets now examine this full-page advert for Bonallack & Sons - an equally famous 
bodybuilder, which was also based in the South-east of England and purely by chance had 
an advert in the same Commercial Motor 1905-1955 Jubilee issue on the very same 'spread'. 
Straight away we see that 'More' is not 'More'. In contrast to the Arlington advert, the Bonallack 
advert designer has selected a single headline - you, as the potential customer, can get 
'standard' (meaning 'standard, production-build' we assume) bodies to suit Commer chassis, 
including platform flats, dropsiders and tippers. The suggestion being that the lead times will be 
faster and we assume, the price will be more favourable. Interestingly, this advert doesn't try to 
tell the whole story - it's as if some questions have been left unanswered, so the reader picks up 
the 'old dog and bone' and makes contact. The advert designer clearly knew a lot more about 
typography than the designer of the Arlington advert - one of the 'trendy' fashions of the late 
1950s and early '60s (when the author trained as a graphic designer) was to create some 'white 
space' within the advert page to make it easier to read. The offset Commer bodywork leaflet 
which potential customers are invited to send for, works well in that respect - although it is highly 
likely that the 2-year guarantee is the thing that would catch most transport manager's eye! 

___ J 
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83,000 Miles 
on a set of Avons 
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because 


tyre mileage 
costs go down 


when you fit 


The tyres that go a long way 
towards lower running costs. 


A Avon calling? No, not that one - Avon Tyres. Most of the transport 
magazines carried regular adverts placed by the tyre manufacturers - and 
in those days, most of them really were manufactured here in the UK. At 
any one time, there could be more than a dozen brands competing for 
the business, in a market place where it was still considered quite OK 
to run tyres with next to no tread and then 'recut' them for a few more 
months' use. Against that backdrop, this Avon advertisement suggests 
that 'quality' is a better starting point than buying cheap brands - or worse 
still, remoulds. The Swallow Baby Carriage Company, based in Tottenham 
N17, might not, at first glance, be expected to operate in a demanding 
environment as far as tyres are concerned, but this glowing 'testimonial' 
from the managing director, D Manthorpe, tells us that 83,000 miles from a 
set of lorry tyres was pretty good going. It was, too. 


< Just when we thought that Rutland had come and gone without a 
proper advertising campaign, here we find... a Rutland advertisement that 
wasn't paid for by a supplier. But in some ways, Croydon-based 'Motor 
Traction Limited' would have been wiser to have saved its money because, 
as page designs go, the end result is awful. It's 'heavy' on the black ink, 
the actual graphics are crude and very poorly-executed and quite what 
connection there is between a Rutland dump-truck and what seems to be a 
Dick Turpin figure on a horse (yes that is a horse's mane in the foreground 
in case you were wondering), is hard to fathom. And that's the point really 
- if you can't 'get' an advert message in a few seconds, it has failed. And 
while we're being critical, we have two different logo designs for Rutland 
Vehicles fighting for attention, plus the seemingly unconnected sign-off, 
which tells us that 'Motor Traction Limited' ia a vehicle manufacturer. If 
Rutland Vehicles were as tough as suggested, why not show one operating 
in tough off-road conditions, for real? 




V The little Albion 'Claymore', along with the 
passenger-carrying 'Nimbus', was arguably the most 
successful compact 'underfloor'-engined chassis on 
the market and unique in being the product of a major 
manufacturer. Having said that, production figures 
could never have been high, which would have had a 
distinct cost disadvantage over a more conventional 
chassis with vertical engine (and still, in most cases, a 
normal control cab), from the 'mass producers'. From 
today's perspective, we might have supposed that a 
low-entry walk-in cab, with step ahead of the front 
wheel arch and an unobstructed cab to give 'cross cab 
access' would have made the Claymore ideal for urban 
deliveries. And having the engine below the body floor, 
well back behind the cab, must have surely made the cab 
a quieter place to be? For a while, it looked as though 
the concept would catch-on, with Dennis as well as 
other manufacturers producing various alternatives. But 
in the end, quality-built 'lightweights' just couldn't be 
justified on cost grounds and the Claymore would remain 
something of an orphan in the Leyland Group. Here we 
see a 'corporate' advert reminding us that the Albion 
brand had been in the commercial vehicle business since 
1903. 
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WE’VE COME 
A LONG WAY 
TOGETHER 




launched, and the first issue, on IS March !ww j motor' w 

■■ Economical motor trtms^. “ h 'eAd Z7" f ” *“*» ™* «4 >ome 

control and low upkeep. Those h * ' 

P cep. i nose are sail Albion characteristics-^ more so, for Albion, lil 

“ fhe Commercial Motor,” have come a long way line 
1905. And today we'd want to add dependability, fin 
economy, and easy maintenance to these « special claims. 

Congratulations to “ The Commercial Motor ” on ii 
jubilee, and here’s to the next fifty years ! 

A/ec « flaneur. L.ds, (MMtf. Hull. Nottinsham, Bir min « hM1 Bristol ,nd Edinturgh 


motors united 

SCOTJTOUN GLASGOW VIA. 

LONDON 

3 LYGOU PLACE, EBURY JT.. VICTORIA. J.W.I 
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Another Masterpiece 

Ay ERF ! 

Just one more example of the supreme road transport which 
is distinguished by this signature. The ERF Model 68G has impressed 
even the most hard-to-impress road haulage users. 

Fitted with Gardner 6-cylinder direct-injection oil engine. 
Robust 5-speed gearbox. Girling brakes with Compressed Air 
Servo Assistance. 9.00x 20x12 ply tyre equipment. New-type 
coachbuilt cab with wide angle windscreens, which gives unexcelled 
driver comfort and ensures the highest possible degree of 
road safety. 

You owe it to yourself to learn more about the 68G. Write 
for full details and name of nearest agent, or come and see us at our 
Works here. 


ERF 


LTD. • SUN WORKS • SAHDBACH • CHESHIRE 


Directors : D. FODEN, 
Telephone : Sandbach 223/415 


E. P. FODEN, E. SHERRATT 

Telegrams : £ R F Sandbach 
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< The ERF publicity department is 
really going all out on this 'Here's 
Looking at You Kid' theme, isn't 
it? We've already seen a good- 
looking KV-cabbed Chinese Six 
through the curved screen of 
another ERR Now we're looking at 
this er, 'Masterpiece' as if it was in 
an art gallery. It's another odd mix 
of photograph and artwork - in 
this case a rather crude figure in 
'bib-and-brace' overalls and the 
sort of picture frame you might 
find in any one of fifty charity shops 
on a typical high street today. 

But, overall, there remains some 
'corporate connection' with those 
previous adverts, which is a positive 
point. And better than that, we get 
to see what would really would have 
been a really impressive looking 
ERF 68G eight-wheeler for the 
Marston Valley Brick Company. It 
would have been finished in a bright 
'burnt' orange. True, while they did 
produce a diecast 'Brick Load', it's a 
shame that Corgi Toys didn't model 
an eight-wheeled ERF as well as the 
two-axle 44G, isn't it? 
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B ACKED BY 25 YEAR S OF OIL-ENGINED VEHICLE SERVICE 

JAlIIOoWilNXsONS 


45/59 PITT STREET, EDINBURGH T _. . 

Ashgrove Engineering Works, ABERDEEN _BRANCHESlephOne: 


CENTRAL 4204 (5 lines) 

428 Helen Street, GLASGOW 


NORTH STAFFS DISTRIBUTORS 
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ERF distr ibutors m 

ERF 

THE ALL-STAR 

8-tonner MODEL 4.4.G 



the o^Mr rie$ 


VEHICLES 
SALES & SERVICE 



E R*F MODEL 5.6 TS. (G) 

* CUSTOMER^ °" DER FOR THIS 


BEECH’S 6ARAGE (hanley) LTD 

HOPE STREET - HANLEY • STOKE-ON-TRENT 

Telephone . Stoke-on-Trent 25249 & 25240 



Unladen weight under 4-tons. 

(As a flat platform). 

New spacious cab with wide-angle 
viewing windscreen. 

Has windscreen de-misters, cab 
heater and ventilator. 


Sound-proof bonnet, hydraulic- 
operated clutch. 

Five-speed gearbox, with Eaton 
2-speed axle and Gardner 4LW oil. 
engine. 

Fuel consumption: 18 to 21 m.p.g. 
laden and 25 to 28 m.p.g. unladen. 


LEADING DISTRIBUTORS AND SERVICE AGENTS 



ERF used the 1955 Jubilee Edition of The Commercial Motor to really push 
the marketing boat out in promoting the new KV cab design, suggesting 
that the second half of the decade would be an exciting time for the 
commercial vehicle industry. As was often the convention at the time, a 
manufacturer would 'lean' on it's dealers to also take adverts in the same 
magazines to increase the profile of the brand and this is exactly what 
we have here in this double page spread, originally just a few pages on 
from the main ERF 'corporate' advert showing the Marston Valley Brick 
eight-wheeler. Several dealers took part over four or five pages, but here 
we see three of the most prominent adverts, from James Bowen & Sons 
of Edinburgh, the main ERF dealer in Scotland, Beech's Garage in Hanley 
Stoke-on-Trent (not far from Sandbach) and perhaps, the most professional 
in marketing terms, a full-page advert from Parrs of Leicester. Parrs was 
the only ERF dealer to take a full-page advert - the others all took half¬ 
pages. 


PARRS (LEICESTER) LTD. Directors: F. R. Gerard, N. T. Holmes 

ABBEY LANE, LEICESTER. Telephone: Leicester 61511 Sales Manager: Charles Hayward 
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^XfOTTI!lf,o AD 


3n tfje taps of olb, tofien ftnights toere bolb - ■ 

How many of you remember the first Atkinson 
Steam Tractor built in 1920. How different 
now, ft’* modem counterpart! Built in the 
light of experience to meet the requirements 
of the modem operator. 

Sturdy, dependable, and powered by the famous 
Gardner oil engine, Atkinson are indeed 
" Knights of the Road.” 


r £/?en-». 


CDm/nERC/ftL VJFMCLES 


LONDON SALES AND SERVICE 
SOUTH OF THE THAMES: 
Nightingale Engineering Co., Ltd., 
Western Lane, Nightingale Lane, 
S.W.12. ’Phone: Battersea 2 1 93/4/5/6. 


LONDON SALES AND SERVICE 
NORTH CF THE THAMES: 
Marston Motor Co., Ltd, Seven 
Sisters Road, Tottenham, N.15. 
'Rhone: Stamford Hill 8C0 j. 


Head Office ’Phone: 84284 (4 lines) & 562*7 
Grams: ‘Wagons,* Preston. Service ’Phone: 56217/8. 


RTH I nS On LORRIES (l933) LTD. UJIHERV LAHE, UJALTOfl-LE-DALE, nR. PRESTOn 


1955 
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LEYLAND MOTORS LIMITED Head Office & Works: LEYLAND • 
London Office & Export Division; ha 


LANCS • ENGLAND 
NOVER HOUSE • HANOVER SQUARE • LONDON w.i 


On the road to lower costs with MORRIS 

flu! ifc 


V Here's an odd advertisement - the LD range 
has been out for long enough by now for an 
image of a 'real' van in customer livery to have 
been used, surely? Yet here we see a rather crude 
black 'scraperboard' effect line drawing with a red 
spot colour, which has also been used to back-up 
the Morris logo. After a rather messy 'merger' 
with Austin, we now see the BMC rosette on the 
page, together with a couple of much simpler - 
and in many ways nicer - line drawings of the by 
now outdated "10 cwt Express Van" (The word 
'Express' was also used by The Rootes Group) and 
the attractive, but dated LC Vh ton Truck. With a 
split screen it would only become famous decades 
later in the 'Heartbeat' TV series! What the advert 
is trying to tell us is that Morris vans with diesel 
engines save money. Trouble is, the 1 ton LD was 
the smallest model to have a diesel option at this 
time. 


Y you look at it, the Moms Commercial 
:rs greater value. In design and finish, in 
city, in sharply reduced service and nwin- 
j S ts—jt’s Moms Commercial every time- 
do better. 

Morris cuts the cost of Diesel power : the 
d 1J Ton Vans for instance cost less than 
a (excluding P.T.) with Diesel engine. 


r 


A What has gone wrong here? As we've seen, Leyland had previously 
commissioned some rather excellent 'renderings' of Leyland Comet chassis in 
full colour and, while not technically perfect, they made the Comet look tough 
and suitable for a wide range of applications. Here we see a kind of corporate 
range follow-up, but it rather looks as if the original artist has been replaced 
by someone who just doesn't have the same talent for drawing lorries. Or 
painting. The Leyland brand was of course one with considerable pedigree by 
now, which made its ultimate fate (being given away to a former Dutch horse 
cart builder, which only became successful as a truck maker when supplied with 
Leyland engines) in the hands of DAF all the more unforgivable. Here we see 
a procession of Octopus eight-wheeler, left hand drive export model city bus, 
a Leyland RTL for London Transport (just to rub AEC's nose in it) and a trusty 
Comet 90 tipper underlining the diversity of the range. It's OK, but no cigar. 


< This is one of the very few Atkinson adverts 
to mention a steam lorry heritage - this advert 
is also from the Commercial Motor Jubilee 
issue for March 18th, 1955. The reason? Well, 
not to put too fine point on it, Atkinson steam 
wagons had already gone bankrupt as a result 
of sticking with an out-dated concept for too 
long. Atkinson Lorries (1933) Limited had been 
reformed later, but for many years was primarily 
engaged in building trailers, undertaking 
chassis conversions and diesel installations into 
other makes of chassis rather than building 
brand new ones. This rather bright spot colour 
advertisement highlights the history, while 
treating us to a view of a new Atkinson artic 
tractor unit for BRS with tandem-axle flat 
platform trailer. 


COMMERCIAL 
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COMMER CARS LT 


D. LUTON EXFORT DIVISION: ROOTti ^ 


A Rise and Fall. The Commer Car Company had been around for many years 
before the Rootes Brothers took it over and, indeed, it is to their credit that much 
of the former history and at least one early example of the breed has survived. 

This is nothing more than a special one-off advert to celebrate fifty years of The 
Commercial Motor', but it also underlines that the Rootes Group is now right up 
there as one of the largest manufacturers in Great Britain. Tragically, the following ten 
years would start to show that what goes up... 


> Thornycroft was another name that had a rich heritage in commercial vehicles, as shown 
here with a 1905 tanker for the delivery of paraffin. In fact, we're told that Thornycroft 
had already been in the lorry business for nine years before the very first issue of 'The 
Commercial Motor' rolled off the presses. The most 'modern' example? A forward control 
'Big Ben' 6x4 tractor unit designed for operation in the Middle East. 


years* progress 


I. THORNYCROFT & CO., LIMITED, THORNYCROFT HOUSE, LONDON, S.W.1 ENGLAND 


IN 

Tfftswra* 2 

VEHICLES 


An early petrol-engined vehicle for 
delivering paraffin in bulk. 


As founder advertisers 
we offer our congratulations 
to 

“ THE COMMERCIAL MOTOR ” 

on achieving 

half a century of continuous publication 


> Sadly, Sentinel wouldn't be with us for much 
longer and, leaving aside one or two early 
post-war manufacturers that had sprung up 
like poppies in a field, to meet a shortage of 
manufacturing capacity, the demise of Sentinel 
could be seen as the start of a long-term 
retraction of the established British commercial 
vehicle industry. The sad truth is, Sentinel 
had made the mistake of putting all their 
metaphorical eggs in the same design basket 
- for a second time. And than not reacted 
quickly enough when the market shifted. An 
underfloor engine was a good idea, but it just 
wouldn't work on an artic tractor unit - or an 
eight-wheeler. A real problem, as the market 
in small urban delivery vehicles was growing, 
while 'heavies' were getting er, 'heavier' with 
more axles. The middle ground - 'full-size' two 
axle chassis - would suffer. At the same time, 
for whatever reason, legislation was increasingly 
making drawbar trailer operations uneconomic. 
Customers might have saved with a Sentinel, 
but that wasn't enough to save Sentinel. This 
must have come as a big shock to the 26 or so 
distributors and dealers listed on this advert. 
Spot anything? Sellors & Batty of Peterborough 
is still in business today as Mercedes dealer, SB 
Commercials. 


r Jhe MfillmaAk of SieJiakilit^ 

mmm 
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Cheshire 
Son, Nor 
Co. Ltd. 1 
Maldon - 


Burnley 


ai we 


Whatever the load, wherever the journey, it pays to use 
Sentinel Diesel Vehicles. Economical in operation and 

staunchly, reliable, Sentinels embody the most up-to-date 

: '' '• ' , ' ' ' 

engine and chassis designs and have a ruggedness that 
ensures a long life. To build a business you must save 


SENTINEL (SHREWSBURY) LTD SHREWSBURY ENGLAND 

TELEPHONE SHREWSBURY 2011 GRAMS SENTNOLL SHREWSBURY 
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• Wilks & Meads Ltd. Leeds • Housle/s ^^r^DuffieUl & 

UTORS: K. * S,"-"".'“d ; Ltd. W-t Whlt~n * 

r°r^«h^m rr Moto°r n Selet Organ. Ltd. Motor Co.^rittol) Glasgow 

Ltd. Wapping, Liverpool * W. D. Wat 



UNIVERSAL HOUSE. 60, BUCKINGHAM PALACE ROAD. S.W.I. TELEPHONE: SLOANE 0098 

A METAL INDUSTRIES GROUP COMPANY 

43<1 
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.. IT'S 


DEPENDABLE... IT'S DURABLE 

IT'S A DODGE! 


'Prom the tried and proved truck range 


The collective experience of cost-conscious truck 
operators — at home and overseas — over a long 
period of time has given unqualified approval to the 
Dodge range of petrol and diesel models. This 
approval represents many millions of miles efficiently 

f 

undertaken on a variety of hauling assignments, and 
an enormous amount of capital successfully invested. 
The reason why these operators decide on Dodge 
is very simple. They see in its unrivalled com¬ 
bination of values the best in long life, in power and 



performance, and in economy. These characteristics 
of the Dodge are the practical outcome of an estab¬ 
lished policy of manufacturing up to a specification 
rather than down to a price. A comparison of 
specification details will convince you of its quality 
construction. 



MODELS FROM 2 70S TOMS • PETROL AMD DIESEL 


DODGE BROTHERS (BRITAIN) LIMITED • KEW • SURREY 

c53 
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Y The term 'Four-in-Line' is very much like that of 'a 
JCB', in that not all tractor-based back-hoe loaders are 
made by JCB in Rocester, just as not all twin oscillating 
trailers were built by the British Trailer Company, which 
used the Tour-in-Line' branding as a trademark. In 
other words, strictly speaking, only BTC-built trailers 
were Tour-in-Line' products. Those built by other 
manufacturers - of which there were several - were just 
twin oscillating axle trailers. Why was the idea better 
in service than it was to describe? Easy - it beat the 
taxman! Or more accurately, the law that saw those 
twin independent axles in the same way that it saw a 
conventional tandem-axle trailer that weighed more. 
So? A Four-in-Line trailer could carry more payload. 

End result? Those two stubby axles followed the road 
surface better and had much less rolling resistance on 
corners, which saved fuel and tyre costs as well. It was 
such as good idea that, when the C&U Regulations 
finally changed, it was, if not 'outlawed', then seen as a 
loophole that needed to be closed. 


“FOUR - IN - LINE” 


Free natural motion lessens resistance in forward movement 
” making less demand on power. 


SEMI -TRAILER 


Guarantee 


Oscillating in the wheel centre without mechanical action and 
= reaction makes the perfect form of load support. 

i i It 

Utmost economy with 10% saving in fuel demand and 25% 

= increased tyre mileage compared with average. 

Retarded by four brakes with twice the wearing life of norma) 
— provision. 

Complete with all the B T.C. exclude features of firth spring 
suspension, B.T.C.IS.AF. one man operated eoupha s -the 
tour-in-line represents the best rune m the articulated peal, 
suitable for use with all popular mokes <3/ truck i tractor 
without alteration* 


RITISH TRAILER COMPANY 


iHM IANE. FULHAM, 
FULtara (iiil/1 


LIMITED 

Tel: TRAffonl Pmk 9845 67 Grams! 


< 'Kew Dodge', or Dodge Brothers (Britain) Limited to 
be more precise, was one of those erstwhile 'British' 
companies that started out by importing cheap 
American products, before anglicising the range and 
ultimately being seen as a British manufacturer - even 
though company ownership information said otherwise. 
Bedford and Ford both tried to appear less American 
than they really were, of course, when it suited them to 
do so. American truck manufacturer Mack also had a UK 
branch for a while and ended up building chassis with 
entirely UK content - although the company was by then 
under British ownership. Dodge built a successful market 
niche in Britain, making vehicles that had no connection 
with American designs, even though the company was 
always part of Chrysler. This advert is the child of more 
uncomplicated times, with models from an amazingly 
low 2 tons capacity up to 8 tons, which we assume 
would be an artic tractor. Oddly, considering that Dodge 
market share was built on the virtues of the Perkins P6, 
'petrol engines' are listed here as an option. Equally 
oddly, there is no mention of the Dodge passenger 
chassis, which the company was still trying to sell to 
independent operators. Had it given up by 1955? 
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October 15, 1954 


the commercial motor 


(Supplement) 4| 


A An eye-catching idea, crudely drawn. If only it were possible to do this in real 
life, using real lorries! Never mind. It does, however, help us understand the very 
restrictive C&U Regulations that were in force back in 1955 with eight-wheelers 
only being able to gross 22 tons and two axle chassis 12 tons - something easily 
achieved with a little Isuzu today. We see that while Guy now had an impressive 
range of seven different models - not including all the passenger chassis, of 
course - the company was facing a dilemma that was becoming increasingly 
difficult for small and medium sized producers to overcome - what to do about 
cab design. The maximum weight Invincible models used the Willenhall cab, 
while the mid-range Otter (and 'Big Otter') used the Motor Panels structure also 
fitted by lots of other manufacturers. The new Warrior was yet to be announced, 
but that left the smaller Wolf and Vixen models to soldier on with increasingly 
out-dated coachbuilt cabs. But the most dramatic change in Guy cab design was 
yet to come... 


ion 


GUY MOTORS LTD 
WOLVERHAMPTON 
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> When 'tankers' 
are mentioned, we all 
remember Butterfield, 
Thompson Brothers 
of Bilston and the 
likes of Yewco. 

But what about 
'Helmsman Tankers'? 
No, thought not. 
Manufactured by W 
B Bawn & Company 
of Blackhorse Lane 
in London El 7, 
Helmsman road 
tankers were clearly 
good enough to be 
purchased by the likes 
of fuel oil distributors 
Charringtons and 
could, we're told, 
be supplied for the 
transport of petrol, 
water, oil, chemicals 
and 'other liquids'. 
Which just about 
covers it. So how 
come Helmsman 
tankers didn't 
continue to be a 
major force in the 
market? It seems that 
the company had an 
intrinsic streak of bad 
luck running right 
through it. Bombed- 
out of its original 
Poplar premises 
during the Blitz, Bawn 
moved to Blackhorse 
Lane in 1940, only 
to have the new 
factory destroyed 
by a German rocket 
in 1945! Clearly, the 
business managed 
to survive into 
1955 and was later 
thought to have 
moved to Cambridge, 
continuing in the 
metal fabrication 
business until finally 
wound up in 2014. 

Are there any ex- 
Bawn employees out 
there? They might 
have an interesting 
story to tell! 


Thotwfh&tedl <d the Que&tJ tfifkiveu/f 

4feLmsman-BUILT 

ROAD TANKERS 



© 


m 

% 

m 


Individually prepared specifications to suit customer’s own 
purpose and method of operation. 

Designed and mounted to conform to chassis makers’ specifica¬ 
tions of overall weight and axle loadings. Complying fully 
with statutory regulations and safety requirements. 

For the experienced operator— 

We can incorporate any features, accessories and fittings desired, 
to conform to customer's existing standardized practice and 
specialized needs. 

For the newcomer to this field— 

We can develop outline.proposals, make recommendations and 
send an expert representative at short notice to discuss 
proposals and plans with the user. 


We also make 

TANKS, STORAGE 
PLANT ml STEEL 
PLATE 
EQUIPMENT 

of all kinds 

PLEASE WRITE TO: 


W. B. BAWN & CO. LTD. 

BLACKHORSE LANE, LONDON, E.I7. Tel.: LARKSWOOD 4411 









SELLING LORRIES IN THE 1950s 


97 


TAIL PIECE 



March 18, 1955 


THE COMMERCIAL MOTOR (Supplement) 153 


A When we think of 'Mobile Shops' we automatically tend to think of 'Smiths' - all the more so when the word is mentioned in the context of the little 
Karrier Bantam chassis. So here's a surprise - Smiths didn't have the mobile shop market to itself. That is perhaps obvious. But it seems that Smiths wasn't 
the only manufacturer to produce a neat, good-looking end-result on the Bantam chassis as this advert testifies. Can you tell the difference? The products 
of Jones Brothers of Old Oak Common Lane, Willesden, seem to have been on a par with the more famous Smiths design, yet Jones Brothers products just 
don't seem to have got the same levels of publicity. 

Moral of the story? While lots of publicity and a generous 'marketing' budget doesn't make a poor product into a good one, the flipside is that a 
perfectly good product - or at least one as good as those made by any competitor - is unlikely to reach its potential market without some carefully crafted 
publicity material. You've got to have both - combined with plenty of vision and continued investment in new products - to stay in business over the long 
term. The 'Stop-Start' nature of the British economy, combined with a lack of investment in road building and infrastructure projects, plus restrictive UK 
Construction & Use Regulations, all combined to make things more difficult for manufacturers of commercial vehicles to survive in Britain. The fact that 
none have done so is doubly ironic, considering that British manufacturers once contributed so much in the campaign to increase exports to help reduce 
the National Debt and contribute to our economy. Odd, but our huge 'Trade Deficit' with the rest of the world hardly gets a mention these days... 

These advertisements from leading transport industry publications of the day remind us of what was once possible, when Britain really could 'Deliver the 
Goods'. 

As well as delivering the lorries that delivered the goods? Exactly. 
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The Road Haulage Archive is published every two months and contains 
100 pages packed full of nostalgic photos and detailed information, each 
looking at a particular aspect of our road transport history. From lorry 
manufacturers, like Seddon and Thornycroft, to operators, such as Tate & 
Lyle and the Post Office. Or even a review of a particular industry, such as 
municipal vehicle development, heavy haulage and the fairground. 
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